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of Travel

Sektort heyecanlandiran bir
sezon: 2019

Yepyeni bir yila yepyeni umutlarla ‘merhaba’ diyoruz. Geride
biraktigimiz 2018 yilinda ziyaret¢i sayisi bakimindan tarihin en
yitksek seviyelerine ¢iktik. Turizmde rekorlar kirdigimiz cok
basarili bir yili geride birakmanin verdigi 6zgtivenle 2019 yilinda
da basaridan bagariya kosacagimiza inaniyoruz.

Artik yeni hedeflere, yeni zirvelere odaklanma zamani.
Cumbhuriyetimizin 100’tincti kurulus y1l déniimii olan 2023 y1lina
artik cok daha iddiali hedeflerle yiirtiyoruz. Kiltiir ve Turizm
Bakanligimiz da 2023 yili turizm hedeflerini revize ederek 70
milyon turist, 70 milyar dolar gelir olarak aciklamis durumda. Bu
hedefe ulasmak icin araliksiz bir sekilde caligmali, hep birlikte
daha ¢ok gayret gostermeliyiz.

2019 yil;; ayni zamanda turizmde qitayr yikselttigimiz,
nicelikten nitelige gecmeyi konugmaya basladigimiz bir stirecin
de baslangict olacak. Artik kiiresel turizmdeki gelismeleri
daha yakindan takip eden, hatta takip etmenin Gtesine gecerek
diiecenya turizm trendlerine yon veren bir anlayigt hakim
kilmaliyiz.

TURSAB olarak biz de tiim caligmalarimizi bu ydnde
gerceklestiriyoruz. Tirkiye'nin imajint yikseltecek etkinlik ve
organizasyonlara sponsor olarak tlkemizin kiresel rekabette
6ne ¢ikmasina katki sagliyoruz. Bu siiregte dinya turizm
endistrisini bulusturan fuar ve etkinliklere katilmaya da devam
ediyoruz. Diinyanin en o6nemli turizm fuarlarindan WTM
Londra, Hollanda Utrecht, Fitur Madrid ve iran TITE Fuar’na
katilarak olumlu izlenimlerle dondiik. 6-8 Aralik 2018'de 12. kez
diizenlenen, 43 iilke ve 48 ilden 1200’tin tizerinde katilimcinin yer
aldig1, 44 bin kisinin ziyaret ettigi Travel Turkey {zmir Turizm
Fuari ve Kongresi ile 31 Ocak-3 Subat 2019'da gerceklestirilen
EMITT fuarini ok basarili bir sekilde tamamladik. Oniimiizde
Almanya'da ITB Berlin, Rusyada MITT Moskova, Ukrayna
Kiev'de UITT, Azerbaycan Bakii'de AITF ile ATM Dubai gibi
onemli fuarlar var.

Kurumsal dergimiz The Voice of Travel vasitasiyla sektordeki
tiim geligsmelerisizlerle paylasmayadevam ediyoruz. Busayimizda
Tirk ekonomisinin bagindaki isim olan Hazine ve Maliye
Bakani Sayin Berat Albayrak’i konuk ediyoruz. inanryorum ki;
devletimizin turizme verdigi 6nemi, sektoriimiiziin ilkemize
katkisini Sayin Berat Albayrak’tan duymak, Sayin Albayrak’in
verdigi mesajlarla yeni sezona hazirlanmak hepimizi bir kat
daha motive edecek. Sektérdeki giincel konular: ele aldigimiz
haberlerin yer aldigi The Voice of Travel dergimizin, keyifle
okuyacaginiz bir sayt olmasini temenni ediyorum.

FIRUZ B. BAGLIKAYA

TURSAB Yénetim Kurulu Baskani
Chairman of the Executive Board
at TURSAB

2019: An exciting season for
the tourism industry

@0 We say 'hello’ to brand new year with a brand new sense of hope.
We leave behind 2018, a year in which we reached the highest ever
number of visitors. We enter 2019 with the confidence that comes
from leaving behind a very successful, record-breaking year, and we
believe that this year too, we will go from strength to strength.

Now it’s time to focus on new targets, new heights. We are now
approaching the 100th anniversary of the foundeing of our Republic in
2023 with much more ambitious targets. Our Ministry of Culture and
Tourism has also revised their tourism targets for 2023, which they
have declared to be 70 million tourists and 70 billion Dollars income.
In order to achieve this goal, we must work continuosly, combining
and increasing our efforts.

2019 will also be the year when we raise the bar for tourism and
when we start the conversation about moving from quantity to quality.
We need now to follow global tourism trends more closely, and, in fact,
to go beyond simply following to reach an understanding of how we
can influence world tourism trends.

At TURSAB dll of our work is carried out with this aim. By
sponsoring events and organisations, which raise the image of Tur-
key, we play a part in raising our country’s profile in terms of glob-
al competition. As part of this process we continue to take part in
all fairs and events, which bring together the world’s tourism indus-
try. We participated in one of the world’s most important tourism
fairs, WTM London, as well as the Netherlands Utrecht, Fitur Ma-
drid and Iran TITE fairs, returning with positive impressions. 6 to
8 December 2018 for the 12th time present, 43 countries and built
settlements over 1200 people from 48 provinces, visiting 44 thoousand
of Travel Turkey Izmir Tourism Fair and Congress with the EMITT fair
held in January 31 to February 3 2019 very successful completed.
Coming up are important fairs such as ITB Berlin in Germany, MITT
Moscow in Russia, Ukranie Kiev in UITT Ukraine, Azerbaijan in
Baku AITF and ATM Dubai.

Through our corporate magazine The Voice of Travel we will con-
tinue to share developments in the tourism sector with you. In this is-
sue, we welcome the leading name for the Turkish Economy Minister
of Treasury and Finance, Mr. Berat Albayrak. I believe that hearing
from Mr. Berat Albayrak about the importance that our government
gives to tourism and the contribution of our sector to our country will
be a further motivation for all of us as we prepare for the new season.
I very much hope that you will enjoy reading this issue of The Voice of
Travel magazine, and the news, which it contains, about current issues
in the tourism sector.
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TURSAB'dan haberler / News from TURSAB

Tarkiye’'nin yeni hikayesi bu zirvede konusuldu
Turkey's new story was discussed at this summit

Tiirkiye Yatinmci Iliskileri Dernegi (TUYID) tarafindan diizenlenen TUYID Yatinimct
Iligkileri Zirvesi, Istanbul’da gerceklestirildi.

The TUYID Investor Relations Summit, organised by the Turkish Investor
Relations Association (TUYID) was held in Istanbul.

Tiirkiye Yatirimer {liskileri Dernegi (TUYID) tarafindan
bu y1l 7’incisi diizenlenen TUYID Yatirimer {liskileri Zirve-
si'nin acilis konusmasi, Hazine ve Maliye Bakani Berat Albay-
rak tarafindan yapildi. “Tirkiye'nin Yeni Hikayesi” temasi ile
gerceklesen zirvenin ‘Kiiresel Pazarlarda Tirkiye’ baslikli
oturumunda TURSAB Bagkani Firuz B. Baglikaya konugmaci
olarak yer aldi. Dice Kayek’in kurucularindan Ayse Ege, Con-
temporary Istanbul Yénetim Kurulu Bagkani Ali Giireli, Y&-
netim Danigsmani Aclan Acar’in da katildig1 oturumda ulusla-
rarast markalarin basar1 hikayeleri konusuldu.

@V This year, the Turkish Investor Relations Association (TUYID)
held the 7th Investor Relations Summit, at which the opening speech
was made by the Minister of Finance and Treasury, Berat Albayrak.
The theme of the summit was ‘Turkey’s New Story’ and TURSAB
President, Firuz B. Baglikaya, was the speaker at the session
entitled ‘Turkey in Global Markets’ Ayse Ege, one of the founders
of Dice Kayek; Contemporary Istanbul Chairman, Ali Giireli, and
Management Consultant Aclan Acar also took part in the session,
which discussed the success stories of international brands.

4 THE VOICE OF TRAVEL



“Turizm, dis ticaret agigini tek basina

kapatabilecek bir sektor”

Zirvede turizm sektérintin basari hikayesini anlatan
TURSAB Baskani Firuz B. Baglikaya, Tiirkiye turizminin
80’li yillardan giintimiize ekonomik olarak biiytime stireci,
seyahat acentalarinin iilkemize yabanci turist getirmeye
yonelik calismalari ve katkilari tizerine bir konusma yapti.

Baglikaya, turizmin topyekiin hareket gerektiren bir
alan oldugunu, pasaport kontrol polisinden restorandaki
garsona kadar herkesin topyekiin bilincle hareket etmesi
gerektiginin altini ¢izdi ve sunlari s6yledi: “Turisti sade-
ce déviz olarak gormemek lazim. Ulkesine déndiigiinde
anlatacaklari tilkemizin taninmasi acisindan cok 6nem-
li. Bir diger 6nemli nokta ise gelir diizeyi yiiksek, nitelik-
li turisti tlkemize ¢ekebilmek. Bu sene 32 milyar dolar
turizm geliri bekleniyor. Turizm, dis ticaret acigini tek
basina kapatabilecek bir sektdr. Diinya turizm sektord
ylizde 7, Akdeniz ¢anagi yiizde 11 biytyor. Turkiye’nin
turizmdeki biiylime orani ise yiizde 15’in tGzerinde bu-
lunuyor. Yeter ki isimize sahip ¢ikalim, gdztimiizt top-
tan ayirmayalim. Sektorden gelen, sektorii bilen, birkac
6nemli markay1 olugturmus bir Kiltiir ve Turizm Baka-
nimiz var. Bu, bizim arzu ettigimiz bir tabloydu. Yillar-
dir konustugumuz bagliklarin bir bir yapildigini ingal-
lah hep birlikte gorecegiz.”

& “Tourism, a sector that can cover the

current account deficit on its own”

At the summit the success story of the tourism sector
TURSAB Chairman Firuz B. Baglikaya gave a speech about
the economic growth period of Turkish tourism from the ‘80s
to the present day, the work which travel agencies had done to
bring foreign tourists to Turkey and their contribution.

Baglikaya stressed that tourism is a field which requires
collective effort, from the passport control police to the waiter
in the restaurant, everyone has to work consciously together
and he said: “We can’t just see tourists as foreign currency.
What they say when they return to their own countries is
extremely important for our promotion. Another reason why
it is important is to attract quality tourists to our country with
a high level of income. This year 32 billion dollars of tourism
revenue is expected. Tourism is a sector that can cover the
current account deficit on its own. The world tourism sector
is growing by 7 per cent and the Mediterranean basin by 11
per cent. Turkey’s tourism growth rate is over 15 per cent.
It’s enough for us to get on with our work, and not lose our
concentration. We have a Culture and Tourism Minister who
came from the tourism sector, who knows the sector and has
developed a number of important brands. This was the scenario
that we wanted. I hope that all of us will see the matters that
we have been talking about for years, happening one by one.”

THE VOICE OF TRAVEL



TURSAB'dan haberler / News from TURSAB

TURSAB Heyeti, Tahran'dan anlagsma ile dondu

TURSAB Delegation returned from Tehran with an agreement

Iran’da
diizenlenen 12.
Uluslararasi
Tahran Turizm
Fuart’na genis
bir heyetle
katilan TURSAB,
fuarda Iran
Havayolu
Ulasimi

ve Turizm
Acentalan
Birligi (AATTAI)
ileiki iilke
turizminin
gelistirilmesi
amaciyla

bir ig birligi
anlagsmasi
imzalad:.

Tiirkiye'nin énemli pazarlarindan fran’in bagkenti Tahran'da
12-15 Subat tarihleri arasinda gerceklestirilen TITE Tahran
Fuari sona erdi. TURSAB Yonetim Kurulu Bagkani Firuz B.
Baglikaya, Bagkan Yardimcisi Bedirhan Bayka, Yonetim Kuru-
lu Uyeleri Ahmet Ozden, Haci Ibrahim Canatan, Mehmet Ne-
zih Hacialioglu ve bolge temsil kurulu baskanlarindan olusan
genis bir heyetle ve 130 metrekarelik bir stantla fuara katilan
TURSAB, fuardan olumlu izlenimlerle dondii.

iki iilke turizminin gelistirilmesi icin iyi niyet
anlagsmasi imzalandi

Tahran Otelcilik ve Yan Ekipmanlari Seyahat ve Turizm Fu-
ar1 (TITE) vesilesiyle Tahran'da bir konferans gergeklestirildi.
Konferansa; Tahran Biiyiikelcisi Derya Ors, fran Islam Cumhuri-
yeti Turizmden Sorumlu Cumhurbagkan: Yardimcisi Ali Ashgar
Monesan, fran Havayolu Ulasimi ve Turizm Acentalari Birligi
Baskan1 Hormatolah Rafeyi, Iran Seyahat Acentalar Birligi Bas-
kan Yardimcis1 Vali Teymouri ve Tahran Kiltiir ve Turizm Mi-
saviri Mehmet Tagkin, TURSAB Yénetim Kurulu Bagkani Firuz
B. Baglikaya ve TURSAB Yénetim Kurulu Uyeleri, THY Tahran
ofisi yetkilileri ve Iran’in esitli bélgelerinden sektor temsilcileri
katildu. {ki tilke turizminin gelistirilmesi konularinin ele alindi-

TURSAB
participated
inthe 12th
International
Tehran Tourism
Fair organised in
Iran, with a large
delegation. At
the fair, a
working
agreement was
signed with the
Iranian Airline
Transport and
Tourism Agencies
Association
(AATTAI) to
develop tourism
between the two
countries.

@ The TITE Tehran Fair took place from 12-15 February in
Tehran, which is the capital of Iran, one of Turkey’s most important
markets. TURSAB took part in the fair with a stand of 130 square
metres, and a large delegation including Chairman of the Board,
Firuz B. Baglikaya; Vice President, Bedirhan Bayka; Members of the
Executive Board Ahmet Ozden, Hact [brahim Canatan and Mehmet
Nezih Hacialioglu; and heads of regional representative boards. They
returned from the fair with a positive impression.

A goodwill agreement was signed for the develop-

ment of tourism in the two countries

A conference was held in Tehran as part of the Tehran Hotel and
Auxiliary Equipment Travel and Tourism Fair (TITE). Participants
in the Conference included: Tehran Ambassador, Derya Ors; Vice
President of the Islamic Republic of Iran Responsible for Tourism,
Ali Ashgar Monesan; Iranian Airline Transportation and Tourism
Agencies Association President, Hormatolah Rafeyi; Iranian Travel
Agencies Association Vice President, Vali Teymouri; and Tehran
Culture and Tourism Counsellor Mehmet Taskin; TURSAB Chairman
of the Board Firuz B. Baglikaya and members of the TURSAB
Executive Board, THY Tehran office members and representatives
of the tourism sector from various regions of Iran. In the conference,
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g1 konferansta, TURSAB ve AATTAI arasinda, karsilikli turizm
potansiyelini gelistirmek ve turist sayisini artirmak amaciyla iyi
niyet anlagmasi imzaland1.

iranlilar daha ¢ok Tiirk turist bekliyor

Konferansta konusan AATTAI Baskani Hormatolah Rafeyi,
fran ve Tiirkiye'nin tarihi, kiiltiirel, siyasi baglari nedeniyle iki
kadim dost tilke olduguna vurgulayarak, Mevlana gibi cok 6nem-
li bir ortak degere sahip oldugumuzu ifade etti. iran’dan yilda
yaklagik 8 milyon kiginin yurt disina ¢iktigini aciklayan Rafe-
yi sunlart soyledi: “fran'dan yilda yaklasik 8 milyon turist yurt
digina cikiyor ve franhlar iki Miisliiman iilke Tiirkiye ile Irak’a
gidiyor ancak Tiirkiye'den Iran’a gelen turist sayis1 yiizde 4’iin
altinda. TURSAB yetkilileriyle yapacagimiz anlagmalarla tek
yonli olan turizmi cift yonli hale getirmeye calisacagiz.”

Baglikaya; “Iran’in egsiz zenginligini iilkemiz-
de daha fazla tanitmak icin haziriz”

Daha sonra konusan TURSAB Yonetim Kurulu Bagkani Fi-
ruz B. Baglkaya, Bursa, Antalya, Konya ve Diizce temsilcileriyle
turizm ve kiiltiirel iliskileri gelistirmek amaciyla Iran’a geldik-
lerini belirterek, sunlari kaydetti: “Turist aligverisinde Iran ile
Turkiye arasinda bir dengesizlik oldugunun biz de farkindayiz.
Tiirkiye'ye gelen franli sayisin1 azaltmak yerine fran’a gelen Tiir-
kiyeli sayisini artirma yoniinde caba sarf etmeye ve ¢6ziim bul-
maya geldik.” Tiirkiye’nin fran'dan 2 milyonun iizerinde ziyaretci
aldigini ifade eden Baglikaya, Tiirkiye'de Iran’in egsiz zengin-
liklerini daha fazla anlatmak icin ellerinden geleni yapacaklar
s6ztind verdi.

Seyahat acentalar1 igin verimli bir fuar oldu

Fuarda Iranli turizmcilerle bulusan seyahat acentalari,
TURSAB’in 130 metrekarelik standini is gdriismeleri icin iicret-
siz olarak kullandi. Fuara katilan seyahat acentalari verimli bir
fuar gecirdiklerini kaydettiler.

[N A —
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where the development of tourism in the two countries was discussed,
a goodwill agreement was signed between TURSAB and AATTAI to
develop mutual tourism potential and increase the number of tourists.

Iranians expect many more Turkish tourists

Speaking at the conference, AATTAI President, Hormatolah
Rafeyi, stressed that Iran and Turkey were two ancient friends, due
to their historical, cultural, and political ties, and stated that they had
many significant shared values such as Mevlana. Attar explained that
around 8 million people travelled abroad from Iran every year. He
said: “Around 8 million Iranian tourists travel abroad every year and
Iranians visit two Muslim countries, which are Turkey and Iraq, whilst
less than 4% of Iran’s tourists come from Turkey. The agreement,
which we have signed with TURSAB, will aim to make this tourism,
which is currently one-sided, into two-way traffic.”

Baglikaya; “We are ready to promote the unique

riches of Iran in our country”

Speaking afterwards, the TURSAB Chairman of the Executive
Board, Firuz B. Baglikaya, stated that he had come to Iran together
with representatives of Bursa, Antalya, Konya and Diizce, in order to
develop tourism and cultural relationships. He said: “We are aware
that there is an imbalance in tourism trade between Iran and Turkey.
Rather than reducing the number of tourists which come from Iran
to Turkey, we have come to identify and put our efforts towards a
solution which will increase the number of Turks coming to Iran.”
Stating that Turkey had received over 2 million visitors from Iran,
Baglikaya promised that they would do their best to do more to
promote Iran’s unique riches in Turkey.

It was a productive fair for travel agencies

During the fair, travel agencies met with representatives of
the Iranian tourism sector and were able to use TURSAB’s 130
metre-square stand free of charge for their business meetings. Travel
agencies participating in the fair said they had had a productive time..

= 4 - ;
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Hollanda’nin Utrecht sehrinde yapilan turizm fuari
Vakantiebeurs kapilarini buyil 49’uncu kez acti. Yurt di-
sina en ¢ok turist génderen tlkeler arasindayeralan Hol-
landa pazari i¢in 6nemli bir nabiz yoklama duragi olan
Vakantiebeurs’a gecen yillara gore ciddi sekilde ilginin
artmasi turizmcileri sevindirdi.

9-13 Ocak tarihleri arasinda gerceklestirilen fuarin
ilk gintinde profesyonellere yonelik yogun is goriisme-
leriyapilirken, ikinci giin ise fuar halka acildi ve giseler-
de uzun kuyruklar olustu. 2018 yilinda TURSAB’in da
katildig1 Vakantiebeurs Utrecht Turizm Fuari'nda 125
tilkeden toplam 1150 stant yer ald1.

Utrecht Vakantiebeurs Turizm Fuari umut verdi
The Utrecht Vakantiebeurs Tourism Fair gave us hope

@V The tourism fair, Vakantiebeurs, which takes place in Utrecht,
in The Netherlands, opened its doors for the 49th time this year.
The Netherlands is one of the countries, which sends the most
tourists abroad, so Vakantiebeurs is a good place to test the
waters. Those working in the tourism sector were pleased to note
a considerable increase in interest, compared to the previous year.

The fair took place from 9th to 13th January. The first day was
for tourism professionals, and was a busy day for meetings, whilst
the second day was open to the public, with long queues forming
at the booths. TURSAB also participated in the Vakantiebeurs
Utrecht Tourism Fair in 2018, when there were a total of 1150
stands from 125 countries.
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Hollanda pazarinda yiizde 30 artis
bekleniyor

Kiltir ve Turizm Bakanligi'nin bir resepsiyon verdigi
fuarda agiklamalarda bulunan Mehmet Nuri Ersoy;
“Siz iliskileri ne kadar iyilestirip kuvvetlendirirseniz,
aradaki turizmi de o kadar kuvvetlendirmis oluyorsunuz.
Zaten bunun ciddi yansimalarini rezervasyonlarda da
goriiyoruz. Hollandadan Tirkiye'ye olan yolcu trafigi
gecen sene yaklagik yiizde 33lik artisla kapanmisti.
Suanda erken rezervasyon rakamlarina baktigimiz zaman
yine yiizde 30 civarinda bir artig 6ngoriliyor” dedi.

Tarkiye en biyik katiimci oldu
TR Tiirkiye, fuarda, Lahey Biiyiikelciligi
Kiiltiir ve Tanitma Miisavirliginin 29 ozel
isletmenin ve sektor kurulusunun katilimiyla

actig1 yaklasik 652 metrekarelik stantla
en bityiik katilimci oldu. Vakantiebeurs
Utrecht Turizm Fuar’'na TURSAB’1 temsilen
TURSAB Yonetim Kurulu Uyesi Ozgen
Uysal ve Denetim Kurulu Uyesi Mustafa
Demir katildi.

Rakamlarla Hollanda pazarinin énemi
Importance of Dutch market in figures

Hollanda'dan yurt disi ¢ikis sayisi (2017): 19,1 milyon

Number of overseas departures from the Netherlands (2017): 19.1 million

Hollanda vatandaslarinin yurt disi turizm harcamast:
19,5 milyar dolar (UNWTO 2017)

Foreign tourism spend of Dutch citizens: USD 19.5 billion (UNWTO 2017)

Hollandall turistin ortalama geceleme sayisi: 11,7 gece (TUIK 2017)
Average number of nights stayed by Dutch tourists: 11.7 nights
(Turkish Statistical Institute 2017)

Hollandalilarin Tiirkiye'deki kisi basi ortalama seyahat harcamalari: 863 dolar (TUIK 2017)

Average holiday spend by Dutch people in Turkey: 863 USD
(Turkish Statistical Institute 2017)

The Dutch market is expected to increase by
30 per cent

@ The Ministry of Culture and Tourism held a reception at
the fair where Mehmet Nuri Ersoy explained: “The extent to
which you improve and strengthen your relationships, is the
extent to which tourism between these parties will improve. In
fact, we can already see this clearly reflected in the bookings.
Last year concluded with the number of passengers travelling
from the Netherlands to Turkey up by 33 per cent. At the
moment, when we look at the early booking figures, we can
anticipate another increase of around 30 per cent,” he said.

Turkey was the
largest participant

@) Turkey was the largest
participant in the fair, with
the Culture and Tourism
Office of the Turkish Embassy
in The Hague taking a stand
of around 652 square metres,
with 29 private companies and
tourism sector organisations
taking part. TURSAB Board
Member, Ozgen Uysal, and
Supervisory Board Member,
Mustafa Demir, represented
TURSAB at the Vakantiebeurs
Utrecht Tourism Fair.

THE VOICE OF TRAVEL



TURSAB'dan haberler / News from TURSAB

TURSAB'dan turizm td§|mGC|I|C]| konusunda énemli adim
TURSAB takes significant step in tourism transportation
p— : [ =

Seyahat acentalarinin transfer konusunda yasadigi sikintilar1 ¢o6zmek
icin ¢alismalarina hiz veren TURSAB, Ulastirma ve Altyapi Bakanligi
biirokratlar1 ve 21 farkli ilden belediye temsilcileriyle bir araya geldi.

TURSAB accelerated its efforts to solve the problems, which were experienced by travel
agencies related to transfers, which brought together civil servants from the Ministry
of Transport and Infrastructure and representatives from 21 different municipalities.

@ Antalya'da ikincisi gerceklestirilen Turizm ve Kara-
yolu Ulastirma Koordinasyon Toplantist'na, Ulagtirma
ve Altyapr Bakanligi Karayolu Dtizenleme Genel Mudurt
Mahmut Giirses ile TURSAB Yénetim Kurulu Baskani
Firuz B. Baglikaya basta olmak iizere TURSAB Yone-
tim Kurulu Uyeleri Nezih Hacialioglu ve Ozgen Uysal,
TURSAB Karayolu Ulastirma [htisas Bagkani Taskin
Arik, Karayolu Diizenleme Genel Midir Yardimcisi
Ufuk Korkmaz, Karayolu Diizenleme Daire Baskanlari

BN The second ‘Tourism and Highway Transportation Co-ordination
Meeting’ held in Antalya, was chaired by Chairman of the Executive
Board at TURSAB, Firuz B. Baglikaya, and Ministry of Transport
and Infrastructure Director of Highway Organisation, Mahmut
Giirses. It was attended by TURSAB Board of Directors
Members Nezih Hacialioglu and Ozgen

Uysal; Chairman of TURSAB’s Highway

Transportation Specialism, Taskin Arik;
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Kerim Cicioglu, Cetin Bahadir, UKOME sube mudrleri
ile 21 farkli ilden belediye temsilcileri katilim saglad:.

Turizm tagimaciligi alaninda ortaya cikan sorunlarin
¢ozimunt ve kurumlar arasinda yasanan uyumsuzlukla-
rin giderilmesini hedefleyen toplantida, konu hakkinda
ciddi asama kaydedildigi belirtildi. Toplantinin ev sahibi
olan TURSAB, bundan sonraki dénemlerde Tiirkiye'yi zi-
yaret edecek yabanci misafirleri en iyi sekilde agirlamak
amaciyla mevcut sistemdeki sorunlar1 ortadan kaldirma-
ya ¢aba harciyor.

Baglikaya; "Herkesi memnun edecek
¢oziim i¢in calistyoruz"

Toplantinin 6nemine deginerek katilan herkese te-
sekkiir eden TURSAB Yénetim Kurulu Bagkani Firuz B.
Baglikaya, sunlari séyledi: “Turizm sektori hepimizin
ortak noktas1 ve hepimiz ayni gemideyiz. Sektor icin
herkesin ayni heyecanla, canla bagla ¢alistigini biliyoruz.
Ulastirma ve Altyapt Bakanligrnin degerli temsilcileri-
nin konuyla ilgili cok degerli katkilar: bulunuyor. Bu top-
lantidan herkese memnun edecek ortak akil ve anlayisla
sorunlarimiza ¢ozim bulacagimiza inanryorum.”

Acentalarin en 6nemli giindem maddelerinden biri
olan Ulastirma Elektronik Takip ve Denetim Sistemi
(U-ETDS) ile ilgili diizenlenen bu toplantinin ilki 22 Ara-
lik’ta Antalya’da 500’in iizerinde acentanin katilimiyla
gerceklesmisti.

Highway Regulation Deputy General Director, Ufuk Korkmaz; Highway
Organisation Department Heads Kerim Cicioglu and Cetin Bahadur;
and UKOME branch managers and representatives from 21 different
municipalities participated.

It was reported that serious progress had been made in the meeting
towards solving the problems experienced by Turkish tourism in the field
of transportation and resolving the incompatibility between different
bodies. TURSAB, which hosted the meeting, is striving to eliminate the
problems in the current system, to make sure that from now on foreign
tourists visiting Turkey will be hosted in the best possible way.

Baglikaya: We are working to find a
solution which will satisfy everyone

Chairman of the Executive Board at TURSAB, Firuz B.
Baglikaya, touched on the importance of the meeting and thanked
everyone who had taken part. He noted: “This is a common issue
for all of us in the tourism sector and we are all in the same
boat. We know that we are all working as hard as we can for the
sector with the same enthusiasm. The esteemed representatives
of the Ministry of Transport and Infrastructure have made very
valuable contributions. I believe that from this meeting we will
find a solution to our problems that will please everyone, based
on understanding and common sense.”

TURSAB organized the first of these meetings on December 22nd
in Antalya to focus on one of the agents’ most important agenda
items regarding the Electronic Monitoring and Supervision System
(U-ETDS). It took place with the participation of over 500 agents.
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18 yil aradan sonra EMITT e katilan TURSAB'a buyuk ilgi

After a break of 18 years, TURSAB participated in EMITT altracting great altention

|

L 4

A

Tiirkiye’nin ve diinyanin 6nemli turizm fuarlari arasinda yer alan 23. Dogu Akdeniz
Uluslararasi Turizm ve Seyahat Fuar1 (EMITT), 94 iilkeden 5 binin iizerinde katilimci
ve 57 bini agkin ziyaretciyi bir araya getirdi.

The 23rd East Mediterranean International Tourism and Travel Fair (EMITT) is among the most
important tourism fairs in Turkey and in the world. It brought the tourism industry together by
hosting over 5 thousand participants from 94 countries and more than 57 thousand visitors.

ITE Turkey tarafindan organize edilen EMITT, 31 Ocak -
3 Subat 2019 tarihleri arasinda TUYAP Fuar ve Kongre Mer-
kezinde diizenlendi. Fuarin acilig konugmasini gerceklestiren
Kiltiir ve Turizm Bakani Mehmet Nuri Ersoy, yaz mevsimi
gelmeden once seyahat acentelerinin kurulug ve caligmalarini
diizenleyen 1618 sayili yasayr meclise gondermek istediklerini
belirterek, “Burada dncelikli hedefimiz sinema yasasinda oldu-
gu gibi sektortin biiyiik bir cogunlugunun destegini ve onayini
aldigimiz yeni bir yasa tasarisini meclise gonderip, turizm sek-
toriiniin hizmetine sunmak” dedi.

Fuarin agihsinda konusan Tirkiye Seyahat Acentalari Bir-
ligi (TURSAB) Yénetim Kurulu Bagkani Firuz Baglikaya ise
TURSAB olarak 18 yil aradan sonra bu fuara katilmaktan biiyiik
mutluluk duyduklarini ifade ederek, fuarin istanbul turizmine
de katki sagladigini, fuar icin gelen yabanci ziyaretgilerin Istan-
bul'un giizelliklerini gérme firsati yakaladiklarini soyledi.

TURSAB stand: biiyiik ilgi gordii

EMITTe uzun bir aradan sonra 200 metrekarelik bir stantla
katilan TURSAB, fuar boyunca standini seyahat acentalarina
licretsiz acarak tyelerinin is goriismelerine olanak sagladi.
Seyahat acentalarinin yani sira yurt icinden ve disindan ¢ok

B EMITT, which was organised by ITE Turkey; took place between
January 31st and February 3rd 2019 at TUYAP Fair and Congress
Centre. Minister of Culture and Tourism, Mehmet Nuri Ersoy, who
made the opening speech of the fair, stated that he wanted to put
law number 1618 before parliament before the start of the summer
season. This law regulates the establishment and activities of travel
agencies. “Here our first priority is to support the vast majority of
the industry, as the cinema law did, and to serve the tourism industry
by presenting parliament with a new bill, which has been approved.”
he said

Speaking at the exhibition’s opening, Turkey Travel Agencies
Association (TURSAB) Chairman of the Board, Firuz Baglikaya
stressed how happy he was to be taking part in the fair after a gap of
18 years. He said that the fair contributes to Istanbul’s tourism, and
that the foreign visitors who come for the fair had the opportunity to
see the beauties of Istanbul.

The TURSAB stand attracted a lot of attention
TURSAB, which joined EMITT with a 200 square metre stand
after a long break, opened its stand to travel agencies free of charge
during the exhibition and gave its members the opportunity to hold
business meetings there. In addition to travel agencies, the TURSAB

12
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sayida ziyaretci agirlayan TURSAB standi, fuar boyunca yogun
ilgi gordi. TURSAB standinda fuar siiresince Gaziantep,
Sanlwurfa ve Istanbul'un tarihi ve dogal giizelliklerini igeren,
sanal gerceklik gozlikleriyle izlenebilen tanitim filmi biyik
begeni topladi.

Turizm profesyonelleri EMITT te bulustu

EMITT 2019 fuari kapsaminda her yil Travel Shop Turkey
is birligi ile gerceklesen “Davetli Tur Operatérii” programina
bu yil Asya, Avrupa, Uzakdogu ve Latin Amerika dahil 100°'den
fazla tilkeden 811 davetli tur operatérii katildi. Diger yandan Cin
turizm pazari igin de EMITT konferans programinda ayri bir
caligma gerceklestirildi. Destination Dr. Consulting Bas Danis-
mani Edward Dramberger, Cin pazarinda etkin olabilmek icin
alicilarla nasil iliski kurulacagini ve satig kapatilacagini anlatan
bir atdlye ¢aligmasi diizenledi.

Konferans ve oturumlara ilgi yiiksek oldu

EMITT siiresince bircok konferans gerceklestirildi. Konfe-
rans programinin ikinci giiniinde ise sektériin liderleri TUR-
SAB Yonetim Kurulu Baskani Firuz Baglikaya, TUROFED
Yonetim Kurulu Bagkani Osman Ayik ve TTYD Bagkani Oya
Narin; gelecegin turizmine dair 6ngoriilerini paylagip turizm
yol haritasi olusturmak adina gerceklestirilmesi gereken strate-
jilerden bahsettiler. Bircok panel ve oturumun gergeklestirildigi
fuarda, “Turizmin Gelecegi Onlarin Elinde! Y Kusagiyla Dogru
[letisim Kurmay1 Ogrenin” baglikli oturum ile moderatdrliigiinii
Gastronomi Turizmi Dernegi Baskani Giirkan Boztepe’nin yap-
t1g1 “Parlayan Yildiz: Gastronomi” oturumu da gerceklestirildi.

stand, also welcomed many visitors from Turkey and abroad, and
attracted great attention during the fair. A promotional film was
shown on the TURSAB stand, about the historical and natural
beauties of Gaziantep, Sanhurfa and Istanbul, which could be
watched with virtual reality glasses. It proved to be very popular.

Tourism professionals met at EMITT

As part of EMITT 2019, 811 invited tour operators from more
than 100 countries including participants from Asia, Europe, Far
East and Latin America took part in the “invited tour operator”
programme which is organised every year in cooperation with Travel
Shop Turkey. At the same time, a separate study was carried out in
the EMITT Conference Programme regarding the Chinese tourism
market. Destination Dr., Dr. Edward Dramberger, held a workshop
on how to contact buyers and close sales in order to be active in the
Chinese market.

High interest in conferences and sessions

Many conferences were held during EMITT. On the second day of
the conference program, the leaders of the sector, TURSAB Chairman
of the Board Firuz Baglikaya, TUROFED Chairman Osman Ayik
and TTYD President Oya Narin shared their opinions on the tourism
of the future and discussed the strategies needed in order to create
a tourism road map. A large number of panels and sessions took
place at the fair, “The Future of Tourism is in Their Hands! Learn To
Communicate Properly With Generation Y” session was moderated
by Chair of the Gastronomy Tourism Association Giirkan Boztepe,
who held a “Gastronomy: the Shining Star” session.

THE VOICE OF TRAVEL
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Goreve geldiginden bugiine kadar yeni bir vizyonla
hareket eden TURSAB Yénetimi, yonetim kurulu toplan-
tilarini tlke geneline yayma karari aldi. Bugtine kadar hep
TURSAB Genel Merkez binasinda gerceklestirilen Yone-
tim Kurulu toplantilari, TURSAB Bélge Temsil Kurullari-
nin (BTK) yer aldig: illerde de yapilacak.

ilki Ankara’da gerceklestirilen TURSAB Yonetim Ku-
rulu Toplantisy, Firuz B. Baglikaya baskanliginda, Orta
Anadolu BTK iiyelerinin de katilimiyla Ankara Ozel
TURSAB Mesleki ve Teknik Anadolu Lisesi'nde gercek-
lestirildi. Bolgedeki seyahat acentalarinin sorunlarinin ve
taleplerinin de ele alindig1 toplanti, son derece verimli

gecti.

TURSAB’1n ikinci YK toplantis1 i¢in
duragi Trabzon oldu

TURSAB Yénetim Kurulu'nun merkez binasi diginda
gerceklestirilen ikinci toplantisi icin duragi ise Trabzon
oldu. TURSAB Bagkan Yardimcisi Selcuk Boynuegri,
TURSAB Yénetim Kurulu Uyeleri, TURSAB Genel Sek-
reteri Melike Ertekin ile Dogu Karadeniz Bolge Temsil
Kurulu tyelerinin de katildig: toplantida bdlge turizmi-
nin gelistirilmesine yonelik konular da masaya yatirildi.
TURSAB heyeti toplantinin ardindan Trabzon Valisi Is-
mail Ustaoglunu makaminda ziyaret ederek, bolgedeki
gelismeler hakkinda bilgi aldi. Ziyaret sirasinda yaptigi
konusmada TURSAB’in turizm gelirini yiikseltmenin yani
sira turizmi 12 aya ve Tirkiye'nin her bélgesine yayma
konusunda caba gosterdigini ifade eden TURSAB Bas-
kan Yardimcisi Selcuk Boynuegri; “Amacimiz turizmin
ontnt daha da agmak, sekt6r bazinda rakamlar1 artirmak,

TURSAB Yénetim Kurulu toplantilari Anadolu’ya agildi

TURSAB board meetings were opened up to Anatolia

e LY

@ From the time that Firuz B. Baglkaya took office,
TURSAB has been acting with a new vision, and it was
decided that its board meetings should be spread throughout
the country. The meetings of the Board of Directors, which
up until now have been held at TURSAB’s Headquarters,
will now also be held in provinces where there are TURSAB
Regional Representation Boards (BTK).

The first meeting in Ankara of the TURSAB Board
of Directors was held under the chairmanship of Firuz B.
Baglikaya, with the participation of Central Anatolian
BTK members at the Vocational and Technical Anatolian
High School. The meeting, where the problems and needs of
travel agencies in the region were discussed, was extremely
productive.

Trabzon was the next stop for TURSAB’s
second meeting

The nextstop for the second meeting of the TURSAB Board
of Directors to be held outside its headquarters, was Trabzon.
The meeting was attended by TURSAB Vice President Selcuk
Boynuegri, TURSAB Executive Board members, TURSAB
Secretary General Melike Ertekin and Eastern Black Sea
Regional Representation Board members. Topics related to
the development of tourism in the region, were brought to
the table. After the meeting of the TURSAB delegation, they
made a visit to the office of the Trabzon Governor Ismail
Ustaoglu to find out about developments in the region. In the
talks held during the visit, TURSAB Vice President Selcuk
Boynuegri stated that TURSAB was continuing its efforts
to increase tourism revenue and to spread tourism over 12
months and to every region of Turkey. He said: “Our goal is

14
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THY, 3 farkli tlkeden Ankdrd’qd dogrudan ugacak

seyahat acentalarinin
pozisyonunu iyiles-
tirmek ve giizel bir
sinerji ile 25 milyar
olan turizm girdisini
daha da yukarilara ci-
karmaktir. TURSAB bu
alanda 6nemli calismalar
yapiyor” diye konustu.

3 different countries

Son yillarda turizm alaninda atilan
adimlarla adin1 duyuran Ankara’nin
ulagim olanaklar da genisliyor. Tirk
Hava Yollari (THY) Ankara i¢in
¢ 6nemli sehre dogrudan sefer
baslatti. THY, Ankara’dan
Ingiltere’nin baskenti
Londra'ya, Roma'ya ve
Tiflis’e haftada iki
efer diizenleniyor.

to bring tourism even further to
the fore, to increase figures in the
sector, improve the position of travel
agencies and, harnessing a beautiful
synergy, to increase tourism receipts,
currently at 25 billion, even further. TURSAB is
doing important work in this field.”

Turkish Airlines will fly directly to Ankara from

&V In recent years, Ankara has made a
name for itself as a tourist destination
and now it is also becoming more

accessible. Turkish Airlines (THY) has
launched direct flights from three
important cities to Ankara. THY
is operating flights twice a week
from Ankara to the British
capital, London, to Rome
and Thilisi.
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TURSAB TV, turizm sektéranin nabzini tutmaya devam ediyor
TURSAB TV continues to feel the pulse of the tourism sector ‘1

T o } ~
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@Sektore 6zgl programlart ile Facebook, YouTube,
Periscope ve TURSAB Web Sitesi {izerinden izleyiciyle
bulusan TURSAB TV, turizm sektoriine cagdas bir so-
luk kazandirmaya devam ediyor. TURSAB iiyesi seyahat
acentalarini bilgilendirmek hedefiyle kurulan TURSAB
TV, zengin icerikleri ve dinamik yayin akisiyla izleyici-
siyle bulusuyor.

Turizm sektoriinde yasanan gelismeler
ve daha fazlasi, TURSAB TV’'de

flgiyle izlenen canli yayinlariyla interaktif bir ya-
yin anlayisini benimseyen TURSAB TV, yayina katilan
meslek profesyonellerinin cevaplandirdig: sorularla
tliketici ve turizmci arasindaki kopriyli kurmaya de-
vam ediyor. “Firuz Baglikaya ile TURSAB Giindemi”,
TURSAB Akademi biinyesinde diizenlenen egitim ya-
yinlari, “Ilker Unsever ile Turizm Hukuku", “Acentalar
Soruyor Ihtisas Bagkanlar1 Yanitliyor”, “Gastronomi
Sohbetleri”, “Turizm Gazetecileri Soruyor” ve “MICE
Sohbetleri” programlariyla TURSAB TV, turizm sektd-
rini yayincilik ile bir araya getirirken, her konuyu 6zel
olarak ele aliyor.

=" TURSAB GUNDEMI
T —

Ti'."lR_S&ABi

v

@Y TURSAB TV continues to provide a breath of fresh air
to the tourism sector, with its tourism industry programmes,
which can be seen by its audience on Facebook, YouTube,
Periscope and the TURSAB website. TURSAB TV was
established to keep TURSAB member travel agencies well
informed, and it treats its audience to rich content and a flow
of dynamic broadcasts.

Developments in the tourism sector and
more, on TURSAB TV

TURSAB TV adopts an interactive broadcasting approach
with its live broadcasts, and continues to build bridges
between consumers and those who work in tourism, with the
questions answered by the professionals who take part in its
broadcasts. TURSAB TV brings together the tourism industry
with broadcasting, addressing all sorts of topics specifically
with programmes such as: "TURSAB's Agenda with Firuz
Baglikaya"; the educational broadcasts prepared by the
TURSAB Academy; "Tourism Law with Ilker Unsever", the
programme which provides detailed answers to the questions
troubling travel agencies and consumers; "Agencies Ask, the
Heads of Specialisms reply”; "Gastronomy Conversations";
"Ask Travel Journalists" and "MICE Conversations”.
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Turizmcilerden erken
rezervasyon cagrisi

Tourism professionals
call for early bookings

Bankacilik Diizenleme ve Denetleme Kurumu (BDDK], tatil satin alimlarinda taksit sayisinin 9'dan 12'ye

. ikarilmasina yonelik bir calisma baglatti. Calismanin erken rezervasyon kampanyasi basta olmak tzere i¢
.-.';_,L turizmi hareketlendirecedini ifade eden sektor temsilcileri, uygulamayr memnuniyetle kargiladi.

| The Banking Requlation and Auditing Agency (BDDK) initiated a process to increase the number of instalments

for holiday payments from 9 to 12. Tourism sector representatives welcomed the development and said that

it would invigorate domestic tourism, and particularly early booking campaigns.
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RBankacilik Diizenleme ve Denetleme Kurumu (BDDK), kre-
di kartlarinda taksit sinirini ytikseltilmesi icin bir ¢aligma bas-
latt1. Diizenleme kapsaminda kredi kartlariyla yapilan seyahat
acentast harcamalarinda taksit sayis1 9’dan 12'ye ¢ikartilacak.
TURSAB Yonetim Kurulu Uyesi Mehmet Nezih Hacialioglu,
diizenlemenin i¢ turizm ve erken rezervasyon kampanyalarina
ivme kazandiracagini vurguladi.

“Erken rezervasyon donemini
kacirmayin”
Erken rezervasyon kampanyasinda gelinen asamayla
ilgili bilgi veren Hacialioglu, bu yil erken rezervasyon
kampanyalarinin  gectigimiz yil kadar iyi gitmese bile
bu yil nisan ayr sonuna kadar yapilan erken rezervasyon
sayisinin 1,5 milyonu bulacagini acikladi. Vatandaslari erken
rezervasyon kampanyalarindan yararlanmaya ¢agiran Mehmet
Nezih Hacialioglu, séyle devam etti:
“Haziran, temmuz ve agustos aylarinda istedikleri bolge ve otel-
de daha uygun kosullarda tatil yapmak isteyen vatandaglarimi-
zin erken rezervasyon kampanyasini kagirmamasi gerekiyor.
2019 sezonu icin Tirkiye'ye olan talep cok yiiksek. Bu da hem
otellerin i¢ pazara ayirdigi kontenjani diisiirmesine hem de fi-
yatlarin artmasina neden oluyor. Dolayisiyla vatandaslarimiz
dzellikle Akdeniz bolgesindeki liiks tesislerde yer bulmakta zor-
luk cekebilirler. Bu nedenle vatandaglarimiza tatillerini bu yil
erken almalarini tavsiye ediyoruz.”
Bu yil erken rezervasyonlardaki taksit sayisinin 9’dan 12’ye
cikarildigr mijjdesini de veren Mehmet Nezih Hacialioglu, va-
tandaglarin erken rezervasyon seyahat iptal sigortasi yaptirmasi
konusunda da tavsiyede bulundu.

@Yurt dist  pazarlarinda
yasananartig nedeniyle otellerin
i¢ pazara ayirdigi kontenjanlari
distirmesi ve otellerde yasanan
fiyat artiglart nedeniyle
bu yil erken rezervasyon
kampanyalari biraz daha énem
kazandi. Turizmciler, tatilcileri
istedikleri otelde, istedikleri
tarihte  yer  bulabilmeleri
icin ellerini cabuk tutmaya
gagiriyor.

@W This year, early booking
campaigns are even  more
important than usual, due to the
decrease in the number of hotel
rooms allocated to the domestic
market and the increase in hotel
prices, which has resulted from
the growth in demand from
overseas markets. The tourism
sector called on holidaymakers to
commit early if they want to find
room in their preferred hotel for
their chosen dates.

&N The Banking Regulation and Supervision Agency (BDDK)
started a project to raise the instalment limit on credit
cards. Under the regulations, the number of instalments on
payments made to travel agencies will be increased from 9
to 12. TURSAB Executive Board Member, Mehmet Nezih
Hacialioglu, stressed that the regulation would spur on
domestic tourism and early booking campaigns.

"Don't miss the early booking period"

Hacialioglu provided information about the position of the
early booking campaign. He explained that although the early
booking campaigns this year were not as good as last year, the
number of early reservations by the end of april this year would
reach 1.5 million. Calling on people to take advantage of early
booking campaigns, Mehmet Nezih Hacialioglu continued:

"People who want to get the best deal for their holiday in
june, july and august, in the area and the hotel of their choice,
shouldn't miss out on the early booking campaigns. For the
2019 season there is a very high demand for Turkey. This leads
both to hotels reducing the number of rooms allocated to the
domestic market, and also to an increase in prices. Therefore,
local people may find it especially difficult to find room in
luxury establishments in the Mediterranean region. For this
reason, we advise people to book their holidays early this
year."

Mehmet Nezih Hacialioglu also passed on the good news
that the number of payment instalments available this year
for early bookings had increased from 9 to 12. He also advised
people to take out travel insurance against cancellation of
early bookings.
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T.C. HAZINE VE MALIYE BAKANI

DR. BERAT ALBAYRAK:

" Turizm, YEP ‘dengelenme’ sureci icin vazgegilmez bir sektér”

@Hazine ve Maliye Bakani Berat Albayrak, Yeni Ekonomi Programi’nda
(YEP) ozel bir bnem atfettigi turizm sektoriine iliskin beklentilerini ve
degerlendirmelerini The Voice of Travel dergisine a¢ikladi.

REPUBLIC OF TURKEY, MINISTER OF TREASURY AND FINANCE

DR. BERAT ALBAYRAK:

Minister Albayrak: Tourism, an indispensable sector for the
'balancing’ process of the YEP (New Economy Programme)
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Sayin Bakanim, gectigimiz giinlerde Tiirkiye'nin Yeni
Ekonomi Programr’'n1 (YEP) agikladiniz. Genel cercevesi iti-
bartyla 2019 ve 2020’de Tiirkiye ekonomisi i¢in nasil bir seyir
bekliyorsunuz?

2019-21 donemini kapsayan Yeni Ekonomik Programi'nin temel
amaci, kisa vadede fiyat istikrarinin ve finansal istikrarin yeniden tesis
edilmesi, ekonomide dengelenmenin saglanmasi ve biitce disiplininin
korunmast, orta vadede ise siirdiiriilebilir biiyiime ve adaletli paylagima
yonelik ekonomik degisimin gerceklestirilmesidir.

Bu kapsamda, 2018 yil ikinci ceyregi itibariyla baslayan ekonomi-
de dengeleme stirecinin yilin tigincti geyreginde belirginleserek de-
vam ettigi goriiliyor. Yilin ilk dokuz aylik doneminde biiytiime yillik
bazda yiizde 4,5 seviyesinde gerceklesirken, i¢ ve dis talep oldukca
dengeli bir gériiniim arz etti.

Yilin ilk dokuz ayinda iktisadi hayatta bir yavaglama gozlense de
gerek ihracat gerekse turizm giiclii seyrini stirdiirmis, ithalatta 6nce
yavaglama akabinde daralma meydana gelmistir. Ekonomik gosterge-
ler yilin geri kalaninda dengelenme siirecinin devam edecegine isaret
etmektedir. Gegen yil cari acik milli gelire orani yiizde 5,6 seviyesinde
gerceklesmisti. Bu sene YEP'te yiizde 4,7 hedefini ortaya koymugtuk.
Ancak gelismeler bu oranin ok altinda kalacagimiza isaret ediyor. Do-
layisiyla dig kinlganhigimiz hizla azaliyor.

YEP kapsaminda 2019 ve 2020 yillarinda iktisadi faaliyetin potansi-
yel diizeyinin altinda seyredecegi, 2021 yilindan itibaren ise daha giclii
bir egilimle toparlanma siirecine girecegi ve akabinde potansiyel sevi-
yesine ulagacagi ongoriiliiyor.

Nitekim daha once de ifade ettigim tizere dengelenme ile bizim
nihai hedefimiz saglikli ve stirdiirtlebilir bir biiyiimeyi temin etmektir.
Bu siirec bizim kiiresel diizeyde daha giiclii ve rekabetci olmamiz aci-
sindan kritik bir neme sahip.

Bildiginiz tizere Tiirkiye ekonomisi son 16 yildir biyiimekle kal-
mads, ayni zamanda yiiksek istihdam artigi da saglad. 2018 Eyliil do-
neminde sektérel bazda yasanan olumsuz gelismelere kargin istihdam
artigi ve ayni zamanda isglicti arzi artmaya devam etti. Ekonomik faali-
yette kisa donemdeki yavaglamanin ve siiregelen isgiicti arz1 nedeniyle
igsizlikte ilk etapta bir miktar artig yaganacak olmast dogaldir. Ancak,
igsizlik program doneminde kademeli olarak ekonomideki toparlan-
maya ve canlanmaya bagli olarak gerileyecektir.

By steering our country in the
medium and long-term more towards
alternative tourism sectors such as
health, winter sports, congress and
exhibition tourism, we aim to benefit
from our country’s tourism potential
across the year in a much more
efficient way.

Orta ve uzun vadede saghk,

kis, kongre ve fuar turizmi gibi
alternatif turizm alanlarima daha
fazla yonelerek iilkemizin sahip
oldugu turizm potansiyelinden
yil genelinde cok daha etkin

bir sekilde faydalanabilmeyi
hedefliyoruz.

ic dengelenme acisindan bakuigimizda ki dig rekabet agisindan da
onemlidir; enflasyonla miicadele konusunda kararliyiz. Enflasyonda di-
stistin saglanabilmesi amaciyla hayata gegirilen Enflasyonla Topyekin
Miicadele Programrmin da katkisiyla birlikte kasim ayi enflasyon ra-
kamlarinda olumlu gelismeler kaydedildi. Kasim ay1 itibariyla tiketici
enflasyonu yiizde 21,6 seviyesine geriledi. Para ve maliye politikast
arasindaki etkili esglidim ve uygulanacak yapisal tedbirlerle birlikte
enflasyonun kademeli olarak azalarak YEP sonunda 6ngoriilen yiizde 6
seviyesine gerilemesi hedefleniyor.

EY Minister, recently you have explained Turkey’s New
Economic Programme (YEP). Considering the general
framework, what do you expect the course of the Turkish
economy to be in 2019 and 2020?

The main objective of the New Economic Programme
(YEP), covering the 2019-21 period, is to restore price stability
and financial stability in the short term, to ensure balancing
in the economy and to maintain budgetary discipline, and to
achieve economic change towards sustainable growth and
equitable sharing in the medium term.

In this context, it can be seen that the balancing process
started in the second quarter of 2018 and continued in the
third quarter of the year. While the growth in the first nine
months of the year was 4.5 per cent on a yearly basis, domestic
and international demand displayed a very balanced outlook.

Although a slowdown was observed in economic life in
the first nine months of the year, both exports and tourism
maintained their strong course and imports contracted
following a slowdown. Economic indicators point to the
continuation of the balancing process for the rest of the year.
Last year, the ratio of current account deficit to national
income was 5.6 per cent. This year we set the goal of 4.7 per
cent in the YEP. However, developments indicate that we
will stay well below this rate. Therefore, fragility in foreign
markets is rapidly declining.

Within the scope of the YEP, it is predicted that economic
activity will be below the potential level in 2019 and 2020,
and that it will enter into a recovery process with a stronger
trend starting from 2021 and will subsequently reach its
potential level.

In fact, as I have stated earlier, with our balancing, we
aim to ensure healthy and sustainable growth, which is our
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ultimate goal. This process is critical for us to be stronger and
more competitive at the global level.

As you know, Turkey’s economy has not just remained
in growth over the last 16 years, but has also ensured a high
increase in employment. Despite the negative developments
in the sector in the period of September 2018, growth in
employment and workforce supply continued to increase. It
is natural that there will be some increase in unemployment
initially due to the short-term slowdown in economic activity
and workforce supply. However, unemployment will gradually
decline due to the recovery in and revitalisation of the
economy.

When we consider domestic balancing, it is also important
in terms of international competition. We are committed
to the fight against inflation. With the contribution of the
‘Concerted Programme to Combat Inflation, which was
implemented in order to ensure a decline in inflation, the
November inflation figures recorded positive developments.
As of November, consumer inflation fell to the level of 21.6
per cent. Together with the effective coordination between
monetary and fiscal policies and structural measures to be
implemented, inflation is expected to decline gradually and
decrease to the projected 6 per cent level at the end of the
YEP.

2017 yilinda toparlanmaya baslayan turizm, 2018 yilinda
yiikselise gecerek turizmcilerin yiiziinii giildiirdii. Siz Bakan-
lik olarak diger sektorlerle kiyasladiginizda turizm sektorii-
nii nasil degerlendiriyorsunuz?

Hiikiimetlerimiz doneminde gerek dogal ve kiiltiirel kaynaklarimi-
zin korunmasi ve giiclendirilmesi, gerekse hizmet sektoriine yonelik
yaptigimiz yatirimlar neticesinde turizm sektoriimiiz en cok istihdam
saglayan ve en cok déviz getiren sektorlerimizden biri oldu.

Geldigimiz nokta itibariyla turizm sektorii kiiresel ekonominin en
onemli sektorlerinden biri ve ekonomik biiyiimeye katki saglayan en
onemli araclardan biri olarak gériiliiyor. Turizm sektorii 6zellikle ge-
lismekte olan tlkeler i¢in rekabetciligi artiran ve ekonomik biiyiimeye
cesitlilik acisindan 6nemli katkilar saglayan bir sektordr.

Tabii turizmin sadece ekonomik kalkinma olarak gorilmesi de
son derece yanlistir. Turizm ayni zamanda tarihi yapilarin korunmasi,
medeniyetler arasinda kiltiirel degisimin saglanmast ve uluslarara-
st ortakligin gelistirilmesi gibi acilardan da tilkelere onemli katkilar
sagliyor.

BN Tourism began to recover in 2017, and increased in 2018,
bringing smiles to the faces of those who work in the tourism
sector. As a Ministry, how do you evaluate the tourism sector
when you compare it with other sectors?

Whether it is as a result of the measures we have put in
place to protect and strengthen our natural and cultural
resources, during the period we have been in government, or
as a result of the investments we have made in the service
industries, the tourism sector has been one of the industries
which has generated the most employment and the most
foreign exchange income.

At this point, the tourism sector is seen as one of the
most important sectors of the global economy and one of

23



Ayin konugu / Guest of the month

the most important tools contributing to economic growth.
The Tourism sector increases competitiveness, especially for
developing countries, and makes significant contributions to
economic growth in terms of diversity.

Of course, seeing tourism only in terms of economic
development is extremely wrong. Tourism also makes
significant contributions to countries in terms of the
preservation of historical buildings, enabling cultural change
between civilisations and the development of international
partnerships.

Hazine ve Maliye Bakani olarak iilkemizin diinya turiz-
mindeki yerini ve konumunu nasil goriiyorsunuz?

Cografi konumu, iklimi, tarihi ve kiiltiirel varliklar ile yilda 40
milyondan fazla turist ceken Tiirkiye, diinyanin en énemli turizm
merkezlerinden biri. Tiirkiye deniz ve kiiltiir turizmi gibi geleneksel
turizm alanlannin yaninda ks, dagcilik, saglik ve termal, kongre tu-
rizmi gibi alternatif turizm alanlarinda da turistlere 6nemli firsatlar
sunuyor. Ozetle hem iilke hem de turizm cesitliligi acisindan Tiirkiye,
diinya turizmi icerisinde 6nemli bir konumdadur.

Ozellikle Avrupali turistler cografi yakinlik, essiz sahilleri, dogal
kaynaklari, muhtesem yemekleri, zengin kiltiirii ve tarihi nedeniyle
uzun yillardan beri tilkemizi énemli turizm destinasyonlarindan biri
olarak gériiyor. Nitekim tilkemizi ziyaret eden toplam turist sayisinin
yarisina yakinini Avrupali turistler olusturuyor.

2015 yilinda diinyada en fazla turist ceken 6'nci tilke olan Tiirkiye,
gectigimiz yillarda yasanan olumsuz i¢ ve dig soklara ragmen 2017 yilinda
diinyada en fazla ziyaret edilegn 8'inci tilke oldu. 2018 yilinda 40 milyona
yakin turistle diinyada en fazla ziyaret edilen ilk 5 iilke arasina girebiliriz.

2002-2018 déneminde Tiirkiye'yi en cok ziyaret eden tilkeler sira-
styla ytzde 16,1lik payla Almanya, yiizde 10,1’lik payla Rusya, yiizde
7,51k payla Birlesik Krallik, yiizde 5,5lik payla Bulgaristan, yiizde
49'luk payla fran ve yiizde 4liik payla Hollanda oldu.

2003-2017 yillar1 arasinda yabanci turistler tilkemizi sirasiyla en
cok yiizde 52,2'Tik payla eglence, spor ve kiiltiir, yizde 16,2'lik payla
akraba ve arkadag ziyareti, ytizde 15,8lik payla eslik eden ziyaretci ve
yiizde 6,5'lik payla is seyahati gibi amaclarla ziyaret etti.

Sunu soyleyebilirim ki sahip oldugumuz zenginlikle ve girigim-
ci ruhumuzla biz turizm alaninda diinya siralamasinda daha yukari
seviyelere tirmanabilecek potansiyele sahibiz. Amacimiz Glkemizin
turizm gelirini, diinyadaki pazar payin artirarak yiikseltmektir.

Itis also extremely wrong to consider

tourism only as economic development.

Tourism also makes significant
contributions to countries in terms of

the preservation of historical buildings,

enabling cultural exchange between
civilisations and the development of
international partnership.

Turizmin sadece ekonomik
kalkinma olarak goriilmesi de

son derece yanhstr. Turizm

ayni zamanda tarihi yapilarmm
korunmasi, medeniyetler arasinda
kiiltiirel degisimin saglanmasi

ve uluslararasi ortakhigim
gelistirilmesi gibi acilardan da
iilkelere 6nemli katkilar saghyor.

BN As the Minister of Treasury and Finance, how do you see
the position of our country in world tourism?

Turkey is one of the world’s most important tourism
centres, attracting more than 40 million tourists per year with
its location, climate, and historical and cultural heritage.
Turkey offers significant opportunities to tourists, not just
in traditional areas such as beach and cultural tourism but
also in alternative tourism fields such as winter sports,
mountaineering, health and thermal, and congress tourism. In
summary, both in terms of the country and the diversity of its
tourism, Turkey is in an important position in world tourism.

European tourists especially, because of their geographical
proximity, have long seen our country as one of the most
important tourism destinations due to our unique beaches,
natural resources, magnificent food, and rich culture and
history. As a matter of fact, almost half of the total number of
tourists visiting our country is made up of European tourists.

In 2015, Turkey was in the top 6 countries in the world for
attracting tourists. Despite the domestic and international
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shocks, which we have experienced in recent years, in 2017
Turkey was in 8th place. Although the figures for 2018 with
almost 40 million tourists, we could be amongst the top 5
countries visited.

In the period between 2002-2018, the countries which
most visited Turkey were, in order: Germany, with a share of
16.1 per cent; Russia with 10.1 per cent; the United Kingdom
with 7.5 per cent; Bulgaria with 5.5 per cent; Iran with 4.9 per
cent and the Netherlands with 4 per cent.

Between 2003 and 2017, foreign tourists visited our country
for the following reasons: 52.2 per cent for entertainment,
sports and culture; 16.2 per cent to visit friends and relatives;
15.8 per cent to accompany someone; and 6.5 per cent share
for business travel.

I can say that with our riches and the entrepreneurial
spirit we have, we have the potential to climb to even higher
levels in world tourism. Our aim is to increase our country’s
tourism income by increasing its market share in the world.

Sektoriimiiz sagladig1 doviz girdisiyle dikkatleri iizerine
cekiyor. Oniimiizdeki siirecte turizm sektoriiniin Tiirkiye
ekonomisine katkisi ne olacak?

2016 yilinda ter6r olaylarinin yol actig1 giivenlik endiseleri ve Rus-
ya ile yaganan sorunlar nedeniyle daralan turizm sektorii 2017 yilinda
onemli bir toparlanma gosterdi, 2018 yilinda ise ¢ok daha yiksek se-
viyelere ulasti. 2018 yilinda tlkemizi ziyaret eden yabanci turist sayist
bir 6nceki yilin ayn1 donemine gore yaklagik yiizde 22 oraninda artarak
39,4 milyon kisiye, toplam seyahat gelirleri ise ayni dénemde yiizde
12,2 oraninda artarak 29,5 milyar dolara ulagti. Bu rakamlar itibariyla
2018 yilinda su ana dek seyahat gelirlerinin toplam mal ve hizmet ihra-
cati i¢indeki pay1 yizde 12,4 olarak gerceklesti. Bu rakamlar itibariyla
2018 yilinda su ana dek seyahat gelirlerinin toplam mal ve hizmet ihra-
cati icindeki pay1 yiizde 12,4 olarak gerceklesti.

Biz hiikiimet olarak turizm sektériinii Yeni Ekonomi Programi
(YEP) cercevesinde hedefledigimiz en 6nemli unsur olan “dengelen-
me” streci i¢in de vazgecilmez goriiyoruz. Nitekim hem bu yil hem
de ontimizdeki yil gerek doviz kurlarinin sagladigi rekabet avantajy,
gerekse tilkemizin turizm potansiyelinden daha fazla yararlanmak icin
uygulayacagimiz politikalar sayesinde turizm sektériintin dengelen-
meye 6nemli katkilar saglayacagini digtiniiyoruz.

Orta ve uzun vadede saglik, kis, kongre ve fuar turizmi gibi alter-
natif turizm alanlarina daha fazla yonelerek tilkemizin sahip oldugu
turizm potansiyelinden y1l genelinde ¢ok daha etkin bir sekilde fayda-
lanabilmeyi hedefliyoruz.

@ Our sector attracts attention with the foreign exchange
input it provides. What will be the contribution of the tourism
sector to Turkey’s economy in the coming period?

In 2016, due to the security concerns caused by the
terrorist incidents and the problems experienced with Russia,
the tourism sector shrank. In 2018, the number of foreign
tourists visiting our country increased by around 22 per cent,
compared to the same period the previous year, to 39.4 million
people. Total travel revenue in the same period increased by
12.2 per cent to reach 29.5 billion Dollars. With these figures,
from 2018 to the present time, the share of travel revenue
within the total exports of goods and services is 12.4 per cent.

As a government, we see the tourism sector as indispensable
for the “balancing” process, which is the most important
element of our aims within the New Economy Programme
(YEP). As a matter of fact, we think that this year and next
year, the competitive advantage provided by the exchange
rates and the policies that we will apply in order to benefit
from the tourism potential of our country will contribute
significantly to the balancing of the tourism sector.

By steering our country in the medium and long-term
more towards alternative tourism sectors such as health,
winter sports, congress and exhibition tourism, we aim to
benefit from our country’s tourism potential across the year
in a much more efficient way.

2019-2021 yillar1 ekonomik hedeflerinin yer aldig, eyliil
ayinda acikladiginiz Yeni Ekonomi Programr'nda Cin, Hin-
distan, Japonya ve Giiney Kore'nin icinde bulundugu Uzak
Dogu pazariyla ilgili turizm planlarina 6zel 6nem atfediliyor.
Bu pazarlardaki beklentinizi bizimle paylasabilir misiniz?

Oniimiizdeki dénemde biz basta Gin olmak iizere Uzak Dogu
tilkelerinin tamamuiyla iligkilerimizi daha Gst seviyelere tagimay
hedefliyoruz. Zaten halihazirda en biyiik ithalat partnerimiz olan
Cin’le aym zamanda “Bir Kugak Bir Yol” projesi de iki iilke ara-
sindaki iliskileri gelistirmek icin 6nemli bir firsat sunuyor. Bunun
yaninda diinyada disariya en fazla turist gonderen tlkelerden biri
olan Cin'in tilkemize yénelik ilgisi de giderek artiyor.

Nitekim 2018 yili Cin'de Tirk yili olarak belirlenmis olup, Kltir
ve Turizm Bakanlig1 verilerine gore 2018 yilinda Cin'den tilkemizi zi-
yaret eden turist say1si bir onceki yilin ayni donemine gore yiizde 59 ar-
tarak 394 bin kisiyi asti. Benzer sekilde Japonya'dan gelen turist sayist
yiizde 66, Hindistan'dan gelen turist sayisi yiizde 69, Giiney Kore'den
gelen turist sayisi yiizde 31'in tizerinde bir oran yakaladi.
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Bizim o6nlimiizdeki donemde amacimiz, bir taraftan
tilkemizdeki turizm cesitliliginiartirmak, diger taraftan da
tilkemize turist gonderen iilke sayisini da gesitlendirmek
ve tek bir pazarda yasanabilecek olumsuz ekonomik
gelismelerin etkisini asgari seviyeye indirmektir.

In the New Economy Programme, which was
announced in September, as part of the 2019-2021
economic targets, special importance was given to
those working in the tourism sector in the tourism
plans for the Far East market, including China,
India, Japan and South Korea. Can you share your
expectations with us for these markets?

In the coming period, starting with China, we hope to raise
our relationships with all of the Far Eastern countries to the
next level. Already, our biggest import partner, China, also
offers an important opportunity to develop relations between
the two countries with its “One Generation One Way” project.
In addition, we are seeing increasing interest in our country
from China, one of the countries with the most international
departing tourists.

As a matter of fact, the year 2018 was determined as
Turkish year in China and, according to the data of the
Ministry of Culture and Tourism in 2018, the number of
tourists visiting our country from China increased by 59
per cent, compare to the same period in the previous year,
exceeding 394 thousand people. In a similar way, the number
of tourists coming from Japan increased by more than 66 per
cent; the number of tourists coming from India by 69 per cent
and the number of tourists from South Korea by 31 per cent.
In the coming period, our aim is on the one hand to increase
the diversity of tourism in our country, and on the other
to increase the number of countries sending tourists to our
country, thereby minimising the impact of negative economic
developments in a single market.

Yeni Ekonomi Programu ile ortaya konulan biiyiik
ve giiclii Tiirkiye vizyonu cercevesinde turizmcilere
diigen gorevler nelerdir?

Ulkemizin turizm potansiyelinden geregi sekilde
yararlanmak icin elbette ki htkiimet olarak sektére
yonelik yaptigimiz destekler kadar turizmcilerimizin
cabalarina da ihtiya¢ duyuyoruz. Bu baglamda
turizmcilerimizin tilkemize gelen yabanci misafirlere
Tirk misafirperverligini fazlasiyla gostermeleri ve
hizmet kalitelerini ytkseltmeleri elzemdir. Bunun
disinda tarihi ve kiltirel mirasimizin korunmasi ve
giiclendirilmesi konusunda da gerekli hassasiyetin
gosterilmesi gerekiyor.

Turizmcilerimize disen bir 6nemli sorumluluk
da  rekabeti  Tirk  turizmi  menfaatine  gore
gerceklestirmeleridir. Ozellikle turist basina elde edilen
gelirin artirllmasi igin turizmcilerimizin daha fazla
sorumluluk almasi 6nemli. Bu alanda gtini kurtarmaya
degil, Tirk turizmini biytittirken, turizmcileri de biyiiten
bir vizyon ortaya koymalari gerekiyor.

Oniimiizdeki donemde basta Cin olmak
iizere Uzak Dogu iilkelerinin tamamiyla
iliskilerimizi daha iist seviyelere tasimay1
hedefliyoruz. Zaten halihazirda en biiyiik
ithalat partnerimiz olan Cin’le aym
zamanda “Bir Kusak Bir Yol” projesi de
iki iilke arasindaki iliskileri gelistirmek
icin onemli bir firsat sunuyor.

In the coming period, starting with
China, we aim to move our relations
with the countries of the Far East to the
next level. Already, our biggest import
partner, China, also offers an important
opportunity to develop relations
between the two countries with its “One
Generation One Way” project.

26

THE VOICE OF TRAVEL



@0 What are the duties of those working in tourism within the
framework of the large and powerful vision of Turkey as laid
down by the New Economic Programme?

In order to benefit from the tourism potential of our coun-
try as required, of course it is necessary for those working
in the tourism sector to put in as much effort as we have as
a government with the support we have given to the sector.
In this context, it is essential for those working in tourism
to show Turkish hospitality to foreign guests coming to our
country and to increase their service quality. Furthermore, it
is necessary to show the required sensitivity to protect and
strengthen our historical and cultural heritage.

One of the important responsibilities of those working in
tourism is to conduct competitive activities in the interests
of Turkish tourism. It is especially important for those work-
ing in tourism to take more responsibility for increasing the
per capita income of tourists. In this respect, it is not simply
about saving the day, whilst expanding Turkish tourism, those
working in tourism also need to create a larger vision.

Ekonomik agidan turizmin daha da gelismesine yol aca-
cak model 6nerileriniz neler olur? Turizm gelirini ve iilkemi-
ze gelen yabanci turist sayisini artirmak i¢in Tiirkiye’nin kisa
ve uzun vadeli hedefleri icin sizce neler yapilmali?

Bu konularla ilgili Kiltiir ve Turizm Bakanimiz ile siirekli goriisii-
yoruz. Sektoriin icinden gelen, sektoriin hem sorunlarini hem de po-
tansiyelini bilen bir Kiltiir ve Turizm Bakanmimz var. Kendisinin ok
kiymetli, bizleri de heyecanlandiran projeleri bulunuyor. Biz sonuna
kadar kendisine destek olacak ve Tirkiyeyi turizmde ikinci bir atthm
donemi icerisine sokacagiz. Bu projeler ve bu vizyon biraz siirpriz ol-
sun. Zaman gelince Sayin Bakanimiz bunlar agiklayacak zaten.

@) What would be your model suggestions, which would lead
to the further development of tourism in economic terms?
For Turkey’s tourism revenues and for short and long-term
goals to increase the number of foreign tourists coming to our
country, what do you think should be done?

I am always discussing these issues with our Minister of
Culture and Tourism. We have a minister friend who comes
from within the sector who knows both the problems and
the potential of the sector. He has very valuable projects
that are also exciting for us. We will give him every possible
support and push Turkey into a second breakthrough period
in tourism. Let these projects and this vision be something of
a surprise. Anyway, when the time comes, our Minister will
explain them.

Ulkemiz turizm acisindan cok sansli bir konumda ve bir-
¢ok turizm alternatifine sahip. Sizce yeterince 6n plana ¢ika-
rilmadigim diisiindiigiiniiz bir turizm cesidi ya da destinasyon
var m1?

Ashinda geride kalmig ama bu dénemde 6ne ¢ikarilmaya
baslayan alanlarimiz var. Ozellikle insanlik tarihini degisti-
recek, egsiz bir miras olan Gobeklitepe’yi ¢ok daha fazla one
cikaracak bir adim atildi. Sayin Cumhurbagkanimiz tarafindan
bu yil Gébeklitepe Yili olarak ilan edildi. Baktiginiz zaman, in-

sanlik tarihine iliskin kabulleri kékiinden sarsan bir bulus. Bir
yandan Gobeklitepe gibi, Catalhdyiik gibi, Cayonii gibi insan-
lik tarihinin en eski yapilari olan bu topraklarin zenginliklerini
daha da 6ne cikarirken, diger tarafta inang turizminden gast-
ronomi turizmine kadar farkli alanlarda turizm kapasitemizi
gliclendiriyoruz.

Belki potansiyelinin gerisinde kalan bélgesel alanlar olarak
Karadeniz’i ve 6zellikle Kapadokya'yr soyleyebiliriz. Karade-
niz’de miithis bir doga turizmi potansiyeli var. Karadeniz’in
ttim giizelliklerini, dogal zenginliklerini, kiiltiirel ve tarihi zen-
ginlikleri ile de harmanlayarak ozellikle yabanc turiste daha
iyi sunmamiz lazim. Bir Trabzonlu olarak sunu séyleyebilirim
ki diinyada, dogasi ve medeniyet miraslari, kilttirel alanlari ile
turistlere boylesine bir zenginlik sunan ¢ok az yer vardir.

Diger saydiginiz kongre turizmi olsun, golf ya da spor turiz-
mi olsun... Bunlarda zaten kapasite olarak kiiresel alanda reka-
betci bir seviye yakaladik. Ama Anadolu’nun tarihi, kiltir ve
inang zenginligi, hoggorti ve birlikte yasama kilttirt, mutfag
ve cografi zenginlikleri ne kadar 6ne cikarilsa ne kadar islense
az kalacak kadar biiytik bir zenginlik, biiytik bir hazine. Biz ilke
olarak, sektér olarak dogru yoldayiz. Tim bu alanlarla birlikte
yakin zamanda bahsettigim o ikinci sicramayi gerceklestirece-
gimize inantyorum.

BN Our country is very fortunate in terms of tourism and
has many tourism alternatives. Do you think there is a
type of tourism or destination that has not been given
sufficient prominence?

In fact, there are areas that have been left behind, but which
we have started to bring to the fore in this period. Particularly,
we have taken a step to bring Gobeklitepe to the fore, a unique
heritage, which will change the history of mankind. This year was
announced as the year of Gobeklitepe by our President. When
you look at it, it is a discovery that has shaken the accepted
understanding of human history. On the one hand, we need to
highlight the oldest structures in human history, which are the
riches of this land, such as Gébeklitepe, Catalhdyiik, and Cayéni;
on the other hand we need to strengthen our tourism capacity in
different areas from faith tourism to gastronomy tourism.

In terms of regions, which have been left behind in terms of
their potential, perhaps we could say the Black Sea, and especially
Cappadocia. The Black Sea has great potential for nature tourism.
We have to present all the beauties and natural riches of the Black Sea
together with its cultural and historical riches much better, especially
to foreign tourists. As a native of Trabzon I can say that there are very
few places in the world that offer such richness to tourists with their
nature and heritage of civilisations, and cultural areas.

Whatever else you consider, whether it is congress tourism,
golf or sports tourism... In these we have already reached a
competitive level in the global arena. However, the richness of
Anatolia’s history, culture, faith, tolerance and culture of co-
existence, its richness of cuisine and landscape is a great treasure.
However much we emphasise it, it will not be enough. We are on
the right track as a country, and as a sector. Bringing all these
fields together, I believe that we will realise that second leap
forward, which I recently mentioned.
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TURSAB, acentalar ile havayollari arasindaki
sorunlari yasal mevzuatla ¢6zecek

TURSAB Havayolu Bilet Satis ve IATA ihtisas Baskanhd, acentalar ile havayolu sirketleri arasinda
yasanan hizmet bedeli farkliliklariyla ilgili sorunlarn, dogrudan “mevzuat” ve yasal yaptinmlar
yoluyla ¢oziilmesi yoniindeki ¢calismalarina hiz verdi. Konuyla ilgili gelismeleri ve IATA da yasanan
son degisiklikleri TURSAB Havayolu Bilet Satis ve IATA Ihtisas Baskant Numan Olcar’la konugtuk.
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TURSAB will solve the problems between
agencies and airlines through leqislation

The TURSAB Airline Ticket Sales and IATA Specialism Head 's Office has accelerated its efforts to solve
problems related to differences in service fees between agencies and airline companies, directly by
means of legislation and legal sanctions. We talked to Numan Olcar, Head of TURSAB's Airline Ticket
Sales and IATA Specialism about developments related to the topic and IATA’s latest changes.
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Havayolu tagimaciligina bircok yonden katkida bulunan
IATA’y1 nasil 6zetlersiniz?

International Air Transport Association (IATA), tasiyici
havayolu ve araci sirketleri temsil eden “Uluslararasi Hava
Tagimaciligt  Birligi'nin  kisaltmasidir.  IATA, havayolu
sirketlerinin tye olabildigi, uluslararasi bir ticaret kurulusudur.
[ATAya sadece havayolu sirketleri ve onlarin trtinlerini satan
acentalar tye olabilir.

[ATA'nin amaci, havayolu tasimaciliginda standardizasyonu
saglamak, havayolu tagimaciliginin gerek yolcular gerek havayolu
sirketleri i¢in mimkiin olan en yiiksek hizda, emniyette,
gtivenlikte, uygunlukta ve verimlilikte gerceklesmesini saglamaktir.
IATA havayolu biletini tanzim etmek isteyen iyelerimizin
[ATAdan akreditasyon alarak IATA dyesi olmasi zorunlulugu
vardir.

Tiirkiye'de kag tane IATA bulunuyor?

Ulkemizde subeleriyle birlikte yaklagik 10 bin seyahat acen-
tast bulunuyor. Bunlardan 6 bin kadar havayolu biletlemesinden
gecimini sagliyor. Lakin 6 bin bilet acentasi olmasina ragmen tl-
kemizde yaklagik 670 IATA iiyesi acenta mevcut. Bu IATA fiyesi
seyahat acentalarinin sadece yiizde 50’si bilet satig faaliyetinde
bulunuyor. Zaten piyasadaki carpikliklarin ve sorunlarin temel
sebebi de budur. Dolayisiyla yaptigimiz kolaylastirici calismalarla
IATA {yesi acenta sayisinin artirilmasin hedefliyoruz.

Peki, IATA'lar bolgelere gore nasil dagiliyor?

IATA fiiyesi acentalar, Istanbul, Ankara ve [zmirde kus-
kusuz yogunlukta bulunuyor. Ancak Edirne’den Van’a, Sam-
sun’dan Hatay’a, Anadolu'nun pek cok ilinde IATA olarak
hizmet veren tiyelerimiz var.

IATA’nin sivil havacilik sektoriine yaptigi 6nemli katkilar
nelerdir?

En onemli katkisi, sektoriin standartlarinin belirlenmesi ve
tiim diinyada ayn1 sekilde uygulanmasini saglamasidir. Bu sebep-
le IATA'nin, tlkelerin “sivil havacilik” kuruluglari arasinda da
ortak bir lisan olusturdugunu ifade edebilirim. Bu fikir ve amag
dogrultusunda alinan her karar ve yapilan her uygulama dogal
olarak tilke sivil havacihigina da katki sagliyor.

@ How would you explain IATA, which plays a role in
air transport in many different ways?

IATA is the abbreviation for the “International Air
Transport Association”, which represents airline carriers
and intermediary companies. IATA is an international trade
organisation of which airlines can become members. Only
airlines and agencies, which sell their products, can become
members of IATA.

The aim of IATA is to ensure the standardisation of air
transport and to ensure that air transport is carried out at the
highest possible speed, safety, convenience and efficiency for
both passengers and airlines. Members who wish to issue an
IATA airline ticket must be accredited by IATA and must be a
member of IATA.

How many IATA members are there in Turkey?

There are approximately 10 thousand travel agencies including
branch offices in Turkey. Of these up to 6 thousand make a living
through flight ticketing. Although there are 6 thousand ticket
agencies in our country, there are approximately 670 IATA agents
in our country. Only 50 per cent of these IATA member travel
agencies are selling tickets. In fact, I think that this is the main
reason for the distortions and problems in the market. Therefore,
we aim to increase the number of IATA member agents through
our facilitation work.

So, how are IATAs dispersed by regions?

IATA member agencies are undoubtedly concentrated in Istanbul,
Ankara and Izmir. However, from Edime to Van, Samsun to Hatay,
we have members providing IATA services in many different regions of
Anatolia.

What are the important contributions IATA makes to
the civil aviation sector?

The most important contribution is setting out standards for the
sector and ensuring that they are applied in the same way all over the
world. For this reason, I can state that IATA has created a common
language amongst the civil aviation organisations in different countries.
As a result of this idea and aim it quite naturally contributes to every
decision and application made by the country’s civil aviation.
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Havayolu tagimacilig1 sektoriinde Tiirkiye’nin diinya pa-
zarindaki yerini degerlendirebilir misiniz?

Tirkiye, son 8-10 yil icinde ozellikle 6zel havaciligin gelis-
tirilmesi politikalari ve “ucuz havayolu” taniminin yagantimiza
girmesiyle, “low cost” ticret uygulamalarini tanimis ve ozellikle
yurt ici yolcu talebinde muazzam bir ivme yakalamustir. Istatistik-
lere bakarsak, i¢ hat yolcu sayisini niifusa oranladigimizda diinya
ortalamasinda hatirt sayilir bir seviyededir. Keza Tiirk Hava Yol-
lar’nin ozellikle “Global Havayolu” olma misyonu ile basladig
“transit yolcu” pazar yarigi da yolcu sayilari acisindan oldukga
tatminkardir. Lakin yolcu sayis1 ve karlilik farkli seylerdir. Stir-
dirtilebilirlik ise ¢ok daha farkli bir sey. Bu sebeple yolcu sayilart
olarak kendimizi 6vsek de bazi seyleri goz ardi edemeyiz. Mesela
havayollarinin  gelismesi ile
havayollarinin ana satis kanal-
lar1 olan acentalarin gelismesi
ayni olmamistir. Her gecen
giin aradaki makas acilmig ve
glinimiizde yaganan pek cok
sorunun da sebebi olmugtur.
Avrupa da dahil olmak Gzere
Tirkiye olarak bulundugu-
muz bolgede 19 bin 8 acenta
varken, tlkemizde sadece 670
IATA dyesi acenta olmasi
toplam ylizde 3,5luk bir satig
agirhgina kargilik geliyor.

Ayni sekilde diinya 6rnek-
lerine baktiginizda bir hava-
yolunun temel yolcu kaynagi,
bayrak tasiyict oldugu ilkenin
vatandaslaridir. Transit yol-
cu tagimayi tabii ki destekler
ama bu orani ¢ok da artirmak
istemez. Zira transit yolcu
hangi segmentte ucarsa ug-
sun temin ettigi bilet ekono-
mik bilettir. Hal béyleyken
Tirk Hava Yollar basta ol-
mak tzere karhliktan uzak,
yolcu sayisi lizerine oynanan
bir agirlikla diinya pazarinda
yer edinme yarigini da dogru bulmuyorum. Dilerim, havayollar:
ve acentalar kisa zaman i¢inde sekt6riin stirdirilebilirligini tarti-
sarak saglikli ¢oziime ulagabilir veya dogru bir yol bulur.

Havayollar1 ve acentalarin arasinda hizmet bedeli fark-
lar1 gibi giincel sorunlar bulunuyor. Bu ve bunun gibi so-
runlar nasil engellenebilir?

Bu konuda 2014 Kasim ayinda bir arama konferansi ve ca-
listay yapildi. Alu tiniversiteden, dokuz farkli hocanin mode-
ratorligiinde gerceklesen caligtayda toplam 96 sorun ve buna
yonelik 256 ¢6ziim onerisi tanimlandi. Bu sorunlarin temelinde
ti¢ ana konu 6zetlendi. Bunlar; satis kanallarindaki esitsizlik,
havayollarinin kampanyalarinda acentalarin dahil edilmeme-
sinden ve havayolu sirketlerinin global fiyat politikalarindan

EYCan you evaluate Turkey’s position in the world
market in the airline industry?

Especially in the last 8-10 years, with the development of private
aviation policy and the introduction of the “low-cost airline”
concept to our lives, Turkey has seen tremendous momentum
especially in domestic passenger demand, with the recognition of
the application of “low-cost” fares. If we look at the statistics, the
number of domestic passengers in the population is considerably
higher than the world average. Likewise, the market competition for
‘transit passengers, which started particularly with Turkish Airlines
mission to become a ‘Global Airline’, has been very satisfactory in
terms of passenger numbers. However, the number of passengers
and profitability are different things. As for sustainability, that

is something completely different.
For this reason, even if we praise
passenger  numbers, there are

1 some things we cannot ignore.

} For example, the development of

1 airlines and the development of
y -R agencies, which are the main sales
! i channels for the airlines, have not
been the same. As time went on, a
gap opened between the two and
this has been the cause of many of
today’s problems. In the region of
Europe, which includes Turkey, there
are 19,008 agents but in our country
there are only 670 IATA member
agents, which corresponds to a sales
weighting of 3.5 per cent of the total.

Similarly, when you look at
examples throughout the world, the
main passenger source of an airline is
the citizens of the country of which it is
the flag carrier. The transit passenger
of course supports transportation, but
it does not want to increase this rate
too much. Because whichever segment
he or she is flying, the ticket obtained
by the transit passenger will always
be an affordable ticket. Since this is
the situation, I don’t feel it is right to
take part in the competition, with Turkish Airlines in the lead, to gain
ground in the world market, which, far from profitability, is focused
heavily on passenger numbers. I hope that airlines and agencies will
soon reach a healthy solution by discussing the sustainability of the
sector and find the correct path.

| |
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There are currently problems such as differences in
service costs between airlines and agencies. How can this
and other problems be prevented?

In November 2014, a conference and a workshop were held on
this topic. A total of 96 problems and 256 proposals for solutions
were defined during the workshop, which was moderated by nine
different professors from six universities. Three main issues were
defined as being at the base of these problems. These arose from:

30

THE VOICE OF TRAVEL



kaynaklaniyor. Sizin sorunuz ilk maddeyi kapsiyor. Bilet satig
kanallarindaki farkli ticret uygulamasi ne yazik ki sadece ha-
vayolundan kaynakli bir sorun degil, tiye acentalarimizin da
manipiile ettigi bir esitsizlik ayn1 zamanda. Bu konuda hava-
yolu sirketleriyle bu zamana kadar yirtitilen temaslarda; bilet
opsiyon siirelerinin egitlenmesi, havayollar1 kampanyalarina
acentalarin da dahil edilmesi gibi birka¢ konuda sonug alinmig
ama hizmet bedeli farkliliklariyla ilgili olarak maalesef ilerle-
me kaydedilememistir. Bu sebeple sorunun; gerek acenta gerek
havayolu nezdinde rica, toplanti, soz, tutanak gibi uygulamalar
yerine, dogrudan “mevzuat” ile ¢éztilmesi ve yasal yaptirimlar
uygulanmasi yontinde bir ¢alisma baslattik. Konunun taraflar
olan Sivil Havacilik Genel Miidiirliigii ve Gelirler Idaresi Bas-
kanlig ile calismalarimiz devam ediyor.

Tiirk Hava Yollarr'nin yaptig1 dinamik stok uygulama-
sin1 agiklar misimiz?

Dinamik stok uygulamasi adindan da anlasilacag: tizere
acentanin stok durumunu anlik olarak takip edebilecegi, dii-
zenleyebilecegi bir uygulamadir. Eskiden 6zellikle tatil giin-
lerinde veya mesai saati disinda acentanin gerek duyabilecegi
bilet stogu i¢in THY nin mesaisinin baslamasi gerekiyordu.
Oysa bu uygulama, acentaya stogunu her dakika kontrol ve
takviye etme imkani saglyor. Bu, aslinda acentanin lehinde
bir uygulamadir.

Yeni nesil 6deme sistemi olan “NewGEN ISS” 6deme
sistemleri hakkinda bilgi verir misiniz? Bu sistem acenta-
lara ne gibi faydalar sagliyor?

NewGen ISS (Yeni Nesil IATA Dagitim Sistemleri), se-
yahat acentalar1 ve havayollar1 arasinda mevcut olan fon
dagitim sisteminin yeni nesil dagitim is modeline déniis-
tirecek bir programdir. NewGen 1SS, havayollar: i¢in daha
hizli hesap kapatma, daha giivenli fonlar ve daha distik
dagitim maliyeti imkani saglyor. Seyahat acenteleri icinse
kisisellestirilmis tirtin ve hizmetler, gelismis miisteri des-
tegi ve daha uygun maliyetli ¢6ztimler sunuyor. NewGen
ISS’in uygulanmaya baglamasiyla IATA, acentelerinin ih-
tiyaglarini derinlemesine ele almak i¢in 7/24 gelismis mis-
teri destegi de saglayacak. NewGen ISS ana hatlariyla; ti¢
cesit seyahat acentasi akreditasyon diizeyi, yani acentalara
kendi is modellerine ve kapasitelerine gore en uygun olani
secme imkani sagliyor. Ayrica daha giivenli bir satis stireci
saglayacak olan Havale Tutma Kapasitesi (RHC), seyahat
acentelerine esnek bir finansal giivenlik secenegi sunuyor.
Yine sistem, havayollari i¢in varsayilan kayiplar1 azaltma-
ya yardimci olacak sigorta sistemi “Global Default Insu-
rance” (GDI) ile giivenli ve diigiik maliyetli bir ¢6ztim i¢in
“IATA EasyPay", yani kullandikca 6de kolaylig1 sagliyor.

NewGen ISS hali hazirda bazi tilkelerde uygulaniyor ve test
ediliyor. TURSAB olarak 2016 yilinda dahil oldugumuz New-
Gen ISS’in tilkemize adaptasyonu icin 16 May1s 2019 tarihi 6n-
goriiliiyor. TURSAB Havayolu, Biletleme ve IATA [htisas Bas-
kanhigi olarak, bu siirecte hem sistem hakkinda bilgilendirme
hem de adastasyon konularinda IATA yetkililerini ve acentala-
rimiz1 bir araya getirecek seri toplantilar planliyoruz.

inequalities in sales channels; airlines not including agents in
their promotional campaigns; and global pricing strategies of
airline companies. Your question includes the first item. The
different application of fees in the ticket sales channels is,
unfortunately, not only a problem caused by the airline, but
also an inequality that is manipulated by our member agencies.
In this regard, contacts with airline companies so far have
resulted in outcomes regarding a number of issues such as the
fair application of ticket option times and the inclusion of
agencies in airlines’ promotional campaigns, but, unfortunately,
no progress has been made regarding the difference in service
charges. Therefore, instead of trying to solve the issue through
requests to the agency or airline, meetings, commitments or
protocols, we have instead gone straight to a legal’ solution and
started working on the application of legal sanctions. Our work
with the parties in the issue, the General Directorate of Civil
Aviation and the Revenue Administration is continuing.

Can you explain the dynamic stock application created
by Turkish Airlines?

As the name suggests, the dynamic stock application is an
application so that the agency can track and amend the stock
status instantly. In the past, especially on public holidays or
outside working hours if they needed ticket stock they had to
wait for THY to start work. However, this application allows the
agency to control and consolidate its stock at any time. This is
actually an application, which benefits the agent.

Could you tell us about the new generation payment
system “NewGEN ISS” payment system? What benefits
does this system provide to agencies?

NewGen ISS (Next Generation IATA Distribution Systems)
is a programme that will transform the current fund distribution
system between travel agencies and airlines to a next generation
distribution business model. NewGen ISS provides faster closure
of accounts, safer funds and lower distribution costs for airlines.
For travel agencies, it offers personalised products and services,
advanced customer support and more cost-effective solutions.
With the introduction of the NewGen ISP, IATA will also provide
24/7 advanced customer support to address the needs of its
agents. With the main NewGen ISP routes: there are three types
of travel agency accreditation levels, that is, it allows agencies to
choose the most appropriate to their business model and capacity.
Furthermore, the Remittance Holding Capacity (RHC) will
provide a safer sales process and offers travel agencies a flexible
financial security option. Again, the system helps reduce default
losses for airlines with its “Global Default Insurance” (GDI), and
“TATA EasyPay” is a safe and cost-effective solution, which
provides ease of pay as you use it.

NewGen ISS is currently being implemented and tested in
some countries. TURSAB has been part of NewGen ISS since
2016 and it is expected that it will be adapted to our country
on 16th May 2019. The TURSAB Airline, Ticketing and IATA
Specialism Committee is planning a series of meetings to bring
IATA officials and agents together in this process, to share both
information about the system and about the issues of adaptation.
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Alman pazari yukselis trendinde

Diinyada en ¢ok seyahat harcamasi gerceklestiren iilkeler arasinda yer alan Almanya, Tiirk turizminin
ilk yillarindan itibaren en 6nemli kaynak pazan konumunda bulunuyor. Bu dosyada Tiirkiye’nin en
onemli turizm pazarlarindan biri olan Almanya’y1 sizler icin tiim yonleriyle degerlendirecegiz.

German market on a growth trend

Germany is one of the countries, which spends the most money on travel, and has been an
important source market since the earliest years of Turkish tourism. In this report we will
evaluate all aspects of Germany for you, one of Turkey’s most important tourism markets.

Avrupa’nin en biyiik ekonomisine sahip tilke konumunda bu-
lunan Almanya; ekonomik siralamalarda ABD, Cin ve Japonya'nin
ardindan diinyada dordiincii basamakta yer aliyor. Diinyada turizm
hareketliligi acisindan da 6nemli tilkeler arasinda yer alan Alman-
ya, diinyada yurt diginda en ¢ok harcama yapan ticlincti pazar. Al-
man Seyahat Birligi'nin (DRV) verilerine gore Almanlar 2017 yilin-
da yurt diginda 73,6 milyar euro harcama gerceklestirdi.

BN Germany, the country with the largest economy in Europe;
is ranked in fourth place in the economic world ratings behind
the United States, China and Japan. Germany is one of the
most important countries in the world in terms of tourism
mobility and is the third biggest market in the world. According
to data from the German Travel Association (DRV), in 2017
Germans spent 73.6 billion Euros abroad.
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Almanya’'nin turizm hareketliligi

Is seyahatleri acisindan oldugu kadar son yillarda tatil
amach seyahatler icin de 6nemli bir destinasyon olan Al-
manya, Alman Federal Istatistik Kurumu (Destatis) verileri-
ne gore; 2017 yilinda 37 milyon 451 bin ziyaret¢i agirladi.
Tiirklerin de en ¢ok ziyaret ettigi Almanya’ya 2017’de giden
Tiirk ziyaretci sayist 452 bine yikseldi. Almanya'nin 2017
yili turizm geliri ise 34,9 milyar euro seviyesine yiikseldi.

Rakamlarla Almanlarin yurt dis1 seyahatleri

Y1l icinde farkli donemlerde, farkl siirelerde tatile cikma
aliskanlig olan Almanlar, uzun ve ana tatillerinde agirhkl ola-
rak yurt digit turlarini tercih ediyor. 2017°de toplam 148 milyon
seyahat gerceklestiren Almanlar, seyahat tercihlerinin 78,4 mil-
yonluk kismini 2-5 giin stireli kisa tatillerden, 69,6 milyonluk
kismini ise 5 giinden uzun sireli tatillerden yana yapti. Kisa
tatillerin ylizde 74’ Almanya icindeki, yiizde 26’s1 ise Almanya
digindaki destinasyonlara yonelik oldu. 5 glinden uzun siire-
li tatillerin yiizde 72,46 yurt digindaki destinasyonlara, yiizde
27,6's1 ise Almanya icindeki destinasyonlara yapildi. Almanlar,
2017 yil igerisinde toplam 70 milyon 774 bin 400 yurt dis1 seya-
hati gerceklestirdi.

Destinasyon tercihlerinde Tiirkiye 3’iincii

Almanlarin 5 glinden uzun siireli yurt dig1 seyahatlerin-
de en cok tercih ettikleri bolge yiizde 36,9 ile Akdeniz’e ki-
yist olan tlkeler oldu. Yiizde 12,4liik kesim, tatil icin Bati
Avrupa’yl, ylizde 7,7lik kesim ise Dogu Avrupa’y: tercih
etti. 5 glinden uzun streli tatillerde Alman vatandaglarinin
tercih ettigi tilkeler arasinda Tiirkiye, [spanya ve Italya'nin
ardindan t¢ilinci sirada bulunsa da, Tirkiye’nin 2017 yilin-
daki pay1 ytizde 5,70 seviyesinde oldu.

Tourism mobility in Germany

According to the data provided by the German Federal
Statistical Institute (Destatis), in recent years, Germany
has become an important destination for business trips
as well as for leisure travel. In 2017, it hosted 37,451,000
visitors. Germany is the most visited destination for Turks
and in 2017 the number of Turkish visitors increased to 452
thousand. In 2017, Germany’s tourism income rose to 34.9
billion Euros.

German travel abroad in figures

Germans are accustomed to going on holiday in different
periods of the year for varying durations, but mostly prefer
to travel abroad during long and main holidays. In 2017,
Germans made a total of 148 million journeys. Of these,
78.4 million preferred short holidays of 2-5 days duration
and 69.6 million took holidays lasting for more than 5 days.
74 per cent of the short holidays were taken within Germany
and 26 per cent in destinations outside Germany. 72.4 per
cent of the holidays lasting more than 5 days were taken in
destinations abroad and 27.6 per cent in destinations within
Germany. In 2017, Germans made a total of 70,774,400
international trips.

Turkey is their 3rd favourite destination

The favourite region of Germans travelling abroad for more
than 5 days was Mediterranean countries, at 36.9 per cent.
12.4 per cent chose Western Europe for their holiday and 7.7
per cent Eastern Europe. Turkey is one of Germans’ favourite
destinations for holidays of over 5 days in duration. Turkey
is in third place after Spain and Italy and in 2017 Turkey’s
market share was 5.7 per cent.
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rk:ye ‘de en cok terc:h ett:klen bolgeler
Favourite reglons m Turkey

Almanlar Tiirkiye’ye daha cok paket turlar ile bagta Antalya
ve Istanbul sehirleri olmak tizere; Akdeniz, Marmara, Ege ve
Ic Anadolu bélgelerini ziyaret ediyorlar. Tiirkiye'nin giines-de-
niz-kum turizmi, tarihi ve kiltirel yapisi ile dogal zenginlik-
lerine énem veren Almanlarin Tiirkiye'de en ¢ok ziyaret ettigi
kentler ise Antalya, Istanbul, Mugla, {zmir, Nevsehir.

2018’de pazarda 6nemli bir sicrama
yasandi

Tirkiye'nin ana pazart Almanyadan gelen ziyaret-
¢i sayis1 2018°de yiikselise gecti. 2018 yilinda Tirkiye'ye
Almanya’dan gelen ziyaret¢i sayist gectigimiz yilin ayni
dénemine gore ylizde 25,8 oraninda artig gostererek, 4
milyon 512 bin 360 kisiye ylkseldi. Boylece Almanya, 6
milyon bandina yaklasan Rusya Federasyonu'nun ardin-
dan ikinci sirada yer ald1.

@& Germans mostly take package holidays to Turkey, visiting
the cities of Antalya and Istanbul, and the Mediterranean,
Marmara, Aegean and Central Anatolian regions. Germans
value sun, sea and sand holidays, historic and cultural sites
and natural beauty. The cities in Turkey, which are most
visited by Germans, are Antalya, Istanbul, Mugla, Izmir and
Nevsehir.

There was a significant leap in the market
in 2018

The number of visitors from Germany, Turkey’s main market,
was on the rise in 2018. The number of visitors from Germany
to Turkey in 2018 increased by 25.8 per cent, compared to the
same period the previous year, rising to 4,512,360 people. In
this way Germany ranked second after the Russian Federation,
which is approaching the 6 million mark.
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Alman turistlerin Tiirkiye’deki harcamasi

Tiirkiye Istatistik Kurumu (TUIK) tarafindan acgiklanan
son 5 yila iligkin istatistikler; Alman turistlerin Tirkiye'de
gerceklestirdikleri kisi basi ortalama turizm harcamasinin
yillar i¢inde inisli ¢ikish bir grafik gosterdigini ortaya ko-
yuyor. TUIK ‘Cikis Yapan Ziyaretci Arastirmasi’nin sonug-
larina gére; 2013 yilinda Tirkiye tatillerinde ortalama 948
dolar harcama yapan Alman turistlerin 2017 yili harcamasi
823 dolar seviyesinde gerceklesti.

@ Expenditure of German tourists in Turkey

The Turkish Statistical Institute (TUIK) revealed the
statistics relating to the last 5 years; showing the average tourist
spend per person for German tourists in Turkey across the years,
as a graph of peaks and troughs. According to the results of
TUIK’s departing visitor survey, in 2013 German tourists spent
an average of 948 dollars in Turkey, whilst in 2017 the spend
was 823 dollars.

Almanya'dan yurt disi cikis sayisi (2017): 70,8 milyon
Number of overseas departures from Germany (2017): 70.8 million

Almanya vatandaslarinin yurt disi turizm harcamasi:
73,6 milyar euro (DRV 2017)

Foreign tourism spend of German citizens:

73.6 billion Euros (DRV 2017)

Almanya pazari artis orani: ylizde 25,8
German market growth rate: 25.8 per cent

Alman turistin ortalama geceleme sayist:

12,3 gece (TUIK2017)

Average number of overnight stays of German tourists: 12.3
nights (TUIK 2017)
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TURSAB'dan haberler / News from TURSAB

Turkiye'nin bulugma noktasi: Travel Turkey 1zmir
Turkey’s meeting point: Travel Turkey 1zmir

Bu y1l 43 iilke ve 48 ilden gelen bin
200’iin iizerinde katilimcisi ve 44 bin
19 ziyaretcisiyle biiyiik bir bulusma-
ya ev sahipligi yapan Travel Turkey
Izmir Turizm Fuan ve Kongresi, Tiirki-
ye ve bolge turizminin nabzini tuttu.

This year, more than 200 thousand
participants from 43 countries and 48
provinces took part in the Travel Tur-

key Izmir Tourism Fair and Conference,
which, with 44,019 visitors, played host
to a large meeting, checking the pulse
of tourism in Turkey and the region.

10

Turizm sektoriiniin en 6nemli
organizasyonlar: arasinda yer
alan Travel Turkey {zmir Turizm
Fuari ve Kongresi, 6-8 Aralik
tarihleri arasinda fuarizmir'de
12’inci kez diizenlendi. Kilttr ve
Turizm Bakanligi himayesinde
[zmir Biiyliksehir Belediyesi
ev sahipliginde, TURSAB ve
IZFAS ortakhigiyla diizenlen
fuar, bu y1l da yogun ilgi gordi.
43 ilke ve 48 ilden gelen
bin 200’in tzerinde katilimeisi
ve 44 bin 19 ziyaretcisiyle
biiytik bir bulusmaya ev sahip-
ligi yapan 12. Travel Turkey
[zmir Turizm Fuari ve Kongre-
si'nin acilist; Kilttir ve Turizm
Bakani Mehmet Nuri Ersoy,
KKTC Turizm ve Cevre Bakani
Fikri Ataoglu, Izmir Valisi Erol
Ayyildiz, Izmir Biiyiiksehir
Belediye Baskani Aziz Kocaog-
lu, TURSAB Bagkani Firuz B.
Baglikaya ile sektor temsilcile-
rinin katilimiyla gerceklesti.

Partner iilke
Makedonya, il
Diyarbakir

12. Travel Turkey {zmir Tu-
rizm Fuar1 ve Kongresi, bu yil
da 6nemli bulusmalara sahne
oldu. Balkanlar'in 6nemli ul-
kelerinden Makedonya, part-
ner llke olarak Travel Turkey
[zmir Fuar’nda yer ald1. Tiirk

&S The Izmir Fair is one of the
tourism sector’s most important
events, which took place for the 12th
time between 6th-8th December. The
12th Travel Turkey Izmir Tourism
Fair and Congress was organised
under the auspices of the Ministry
of Culture and Tourism and hosted
by Izmir Metropolitan Municipality
in partnership with TURSAB and
IZFAS. This year, once again it
attracted a lot of interest.

This year, more than 200 thousand
participants from 43 countries and 48
provinces took part in the Travel Turkey
Izmir Tourism Fair and Conference,
which with 44,019 visitors played host to
alarge meeting. Its opening was attended
by Minister of Culture and Tourism,
Mehmet Nuri Ersoy; TRNC Minister
of Tourism and Environment, Fikri
Ataoglu; Izmir Governor, Erol Ayyildiz;
Izmir Metropolitan Municipality Mayor,
Aziz  Kocaoglu; TURSAB  President
Firuz B. Baglkaya and representatives
of the tourism sector.

Partner country
Macedonia, province
Diyarbakir

The 12th Travel Turkey Izmir
Tourism Fair and Congress was
again the setting for important
meetings this year. Macedonia, one
of the most important countries in
the Balkans, took part in the Travel
Turkey Izmir Fair as a partner
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Travel Turkeyizmir 2019

Travel Turkey Izmir Turizm Fuari ve Kongresi'nin 2019
calismalarina hizla baslandi. 13. Travel Turkey Izmir Turizm Fuari
ve Kongresi, TURSAB ve 1ZFAS ortakligiyla 5 - 7 Aralik tarihleri
arasinda turizm sektoriinti yeniden bir araya getirecek.

E® Work for the 2019 Travel Turkey Izmir Tourism Fair and Congress
started early. The 13th Travel Turkey Izmir Tourism Fair and Congress
will bring together the tourism sector once again between 5th and 7th
December with the partnership of TURSAB and IZFAS.

vatandaslarin sikca tercih etti-
gi yurt dis1 duraklarindan olan
Makedonya, yaptigi etkinlik-
lerle Tirk turistlerin tercihi
olma hedefini stirdiirdi. Tra-
vel Turkey Izmir Fuar’'nin bu
yil partner ili ise Diyarbakir
oldu. Tirkiye'nin Glineydogu
Anadolu illeri arasinda one
cikan Diyarbakir, dokuz bin
yillik tarihini, kendine has
kultirind ve yemeklerini ziya-
retcilerle paylasti.

10 bine yakin
goriisme gerceklesti

Turk Hava Yollar1 (THY) des-
tegiyle bir klasik haline gelen
alim heyeti programi, diinyanin
farkli destinasyonlarinda bulu-
nan sektér profesyonellerini 1z-
mir'de bulusturdu. iki giin siiren
alim heyeti programi kapsamin-
da 48 tilkeden 200’e yakin satin
alici agirlandi. Katithmeilarinin
yeni is baglantilari kurmasini
ve llkenin turizm gelirlerini
artirmasini hedefleyen Hosted
Buyer Programu ile birlikte Tra-
vel Turkey Izmir'de, 2019 yili
sezonuna yonelik 10 bine yakin
goriisme gerceklestirildi.

country. Macedonia is one of the
favourite foreign destinations for
Turkish citizens, and the activities,
which it carried out, furthered its
goal of being the choice for Turkish
tourists. This year Travel Turkey
Izmir Fair’s regional partner was the
province of Diyarbakir. One of the
most prominent of the provinces in
Turkey’s Southeast Anatolian region,
Diyarbakir shared its nine thousand
years of history, unique culture and
cuisine with visitors.

Nearly 10 thousand
meetings took place

With the support of Turkish
Airlines  (THY), the  buyers’
programme, which has become a
classic, brought together tourism
sector professionals from different
destinations of the world to meet
in Izmir. Within the scope of the
two-day hosted buyers programme,
nearly 200 buyers from 48 countries
were hosted. As part of the Hosted
Buyer Programme, which aims to
create new business connections
and increase tourism revenue for the
participants, almost 10,000 meetings
about the 2019 season, were held at
Travel Turkey Izmir.

Ll Saglikh bulusma

Fuarda ayrica TURSAF'in ve Uluslararasi Dianova
International'in Tiirkiye tiyesi olan Izmir Saghk Turizmi
Dernegi'nin (IZSATU) is birligi ile ‘Uluslararasi Saglik Tu-
rizmi ve Bagimhilik Rehabilitasyonu Sempozyumu’ diizen-
lendi. TURSAB ve Tiirkiye Saglik Turizmi Dernekleri Fe-
derasyonu (TURSAF) arasinda 25 Temmuz 2018 tarihinde
{zmirde imzalanan “Saglik Turizmi Is Birligi Protokolii”
kapsaminda alinan karar neticesinde dizenlenen sem-
pozyuma, Portekiz ve Ispanya'dan gelen saglik turizminin
diinya ¢apindaki temsilcileri katildi. Saglik turizmi icinde
yer alan ve rehabilitasyon konusunun alt baghgi olan ba-
gimlilik rehabilitasyonunu Turkiye'de tanitmak ve gelistir-
mek amactyla gelen temsilciler daha sonra, fzmir'de ulus-
lararast bir rehabilitasyon merkezi olugturulmast icin Ege
Universitesi Tip Fakiiltesi Hastanesi Psikiyatri Ana Bilim
Dal'ni ve Yesilyurt Devlet Hastanesi'ni gezdiler. Fuarin
son glinti gerceklestirilen Uluslararast Saglk Turizmi ve
Bagimlilik Rehabilitasyonu Sempozyum’unda, Ege Univer-
sitesi ogretim gorevlileri ile Dianova Agr'nin temsilcileri
madde bagimhligi tedavi yontemlerini ve bu yontemlerin
Tiirkiye'ye uyarlanmasini ele aldi. Sempozyum ayni zaman-
da saglik turizmi kapsaminda yurt disindaki rehabilitasyon
orneklerinin fzmir'e getirilmesi ve cok yonlii bir calisma
baslatilmast i¢in de ilk adim oldu.

Health meeting

BN Also at the fair, the ‘International Health
Tourism and Addiction Rehabilitation Symposium’
was organised by TURSAF in conjunction with
the Izmir Health Tourism Association (IZSATU),
Turkish member of Dianova International. The
symposium was held within the scope of the “Health
Tourism Cooperation Protocol” agreement, signed by
TURSAB and Turkey Medical Tourism Association
Federation (TURSAF) in Izmir on July 25, 2018,
and attended by representatives of world medical
tourism from Portugal and Spain. Afterwards, the
representatives visited the Izmir, Faculty of Medicine
Hospital Psychiatry Department and Yesilyurt State
Hospital, with the aim of setting up an international
rehabilitation centre in Izmir in order to promote and
develop addiction rehabilitation in Turkey. This has
an important place in health tourism and is a form of
rehabilitation. The International Health Tourism and
Addiction Rehabilitation Symposium took place on
the last day of the fair. Lecturers at the Ege (Aegean)
University and representatives of the Dianova Network
discussed addiction treatment methods and how these
methods could be adapted to Turkey. By bringing
overseas examples of rehabilitation to Izmir, within the
framework of health tourism, the symposium was also
the first step towards starting a multifaceted project.
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TURSAB'dan haberler / News from TURSAB

Gastronomi diinyasi, Travel Turkey’de bulustu

The world of gastronomy met at Travel Turkey

Gastronomi sektoriiniin Tiirkiye’deki en biiyiik bulugsmasi olan 4. Uluslararast Gastronomi
Turizmi Kongresi, Travel Turkey Izmir Turizm Fuari ve Kongresi'ne lezzet katt1.

The largest gathering of the gastronomy sector in Turkey took place at the 4th International Congress
of Gastronomy Tourism, adding flavour to the Travel Turkey Izmir Tourism Fair and Congress.

Travel Turkey ile eg zamanli gerceklestirilen 4. Uluslar-
arast Gastronomi Turizmi Kongresi, diinyanin 6nde gelen
gastronomi ve turizm uzmanlar ile egitimcilerini bir araya
getirdi. Akdeniz tadinda bir sehir olan Lizbon'un misafir
kent olarak katildig1 kongre; akademik oturumlar, sektérden
6nemli isimlerin konugmact olarak katildig paneller, yemek
workshoplari ve tadim atdlyeleriyle Tirkiye'nin gastronomi
zenginligini gozler ontine serdi.

“Gastronomi turizmi hizli bir sekilde 6ne
cikiyor”

Kongre agiliginda konusan TURSAB Bagkani Firuz B. Bag-
likaya; yeni turizm cesitlerinde gastronomi turizminin hizli bir
sekilde 6ne ¢iktigina dikkat ¢ekerek, gastronominin destinas-
yon tercihlerinde ana etkenlerden biri haline geldigini kaydetti.

Anadolu cografyasinin ¢ok zengin bir mutfaga sahip ol-
dugunu vurgulayan Baglikaya, “Ege’den Dogu Anadoluya,
Karadeniz'den Akdeniz’e kadar yurdumuzun dért bir yaninda
diinyanin bagka hicbir yerinde rastlayamayacaginiz bir lezzet
kugag1 karsimiza cikiyor. Ispanya sadece gastronomi turiz-
miyle yilda 10 milyondan fazla turisti ilkesine cekmistir. Is-
panya 200 yemek cesidiyle bu bagariyr elde ederken binlerce
yillik medeniyetlere ev sahipligi yapmis Anadolu hala diinya-
da yeterince bilinmemektedir” degerlendirmesinde bulundu.
Baglikaya; “I¢ turizmde de gastronomi turizmini kiiltir ve
sanat biitiinliigiiyle 6n plana cikartmaliyiz. TURSAB olarak
Tirkiye'nin zengin kiiltiirel gecmisini turizm aktivitelerine
dontistirmek konusunda kapsamli calismalar yapmaktayiz.
Ozellikle Tiirkiye Gastronomi Turizminin Gelistirilmesi Pro-
jesi’ni yiiritmekteyiz” ifadelerini kulland:.

& The 4th International Gastronomic Tourism Congress,
organised concurrently with Travel Turkey, brought together
the world’s leading gastronomy and tourism experts and
teachers. Lisbon, a city of Mediterranean flavours, attended
the congress as a guest city. Academic sessions; panel
discussions with speakers including prominent names in
the industry; food workshops and tastings revealed Turkey’s
gastronomic riches.

“Gastronomy tourism is racing ahead”

Speaking at the opening of the Congress, TURSAB
President Firuz B. Baglikaya, drew attention to the fact that
amongst the new tourism specialisms, gastronomy tourism
had raced ahead, noting that gastronomy had become one of
the main factors in choosing a destination.

Baglikaya stressed that the region of Anatolia was home
to an extremely rich cuisine. “From the Aegean to Eastern
Anatolia, the Black Sea to the Mediterranean, in every
corner of our country you encounter a breadth of flavours
that you won’t come across anywhere else in the world. Spain
has attracted more than 10 million tourists a year purely for
gastronomy tourism. Spain has 200 varieties of food and
has achieved this success, but Anatolia, which is home to
thousands of years of civilisation is still relatively unknown
in the world.” Baghkaya stated: “We must bring gastronomy
tourism to the fore in domestic tourism too, as a part of culture
and the arts. TURSAB needs to make a comprehensive
study on how we can turn Turkey’s rich cultural history into
tourism activity. In particular we are carrying out a Project
to Develop Turkey’s Gastronomy Tourism.”

= GASTRO
'NOMi
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Uluslararasi tadim etkinligi: "Tasting Story"

4. Gastronomi Turizmi Kongresi, Uluslararas: Tadim Et-
kinlikleri'nde lezzet dtgktnlerini tadim uzmanlariyla bulus-
turdu. "5 hikaye, 5 duyu ve 5 yaratici lezzet" temasiyla ger-
ceklestirilen etkinlik, Delice Network Izmir Temsilcisi Sirma
Gliven moderatorliigiinde diizenlendi. 5 duyudan yola ¢ikarak
organize edilen etkinlikte tadim uzmanlari, lezzet bilesenleri
ve tat eslesmeleri hakkinda bilgi verdi.

Kongre kapsaminda gerceklestirilen "Cooking Story", bu
yil diinyaca tnld seflerin yemek sovlariyla zenginlegti. Kong-
rede Portekizli Sef Jodo S4, Akdeniz lezzetlerinden gorsel bir
sov sunarken Sef Kogure Tsuyoshi, zeytinyag: ile Tirk mal-
zemelerini kullanarak Uzakdogu lezzetlerinin sirlarini paylas-
t1. Master Chef Tiirkiye jiri tiyesi Hazer Amani de Meksika
mutfagi ve Tirk malzemelerini bulusturarak katihmeilara
taco hazirladi.

Gastronomi turizminin 6nemi konusuldu

Turizm ve gastronomi sektéri uzmanlarinin katildigi otu-
rumlarda, yerel destinasyonlarin tanitilmasinda gastronomi
turizminin 6nemi ve gastro turistlerin seyahat motivasyonlari
konusuldu. Gastronomi turizminin Ttrkiye'deki gelecegi geng
ascilar ise oturumlara yogun ilgi gostererek uzman isimlerin
tavsiyelerini dinledi. Paneller, diinyanin en prestijli yemek ya-
rigmast Bocuse d’Or Tiirkiye Temsilcisi Mehmet Gok’tin kati-
limu ile sona erdi.

@ International tasting activity:
"Tasting Story"

In its International Tasting Events, the 4th Gastronomy
Tourism Congress brought together tasting experts with
flavour-lovers. The event was organised with the theme of ‘5
stories, 5 senses and 5 creative flavours’ and moderated by
representative of Delice Network Izmir, Srma Giiven. At the
event, which was organised with 5 senses as its starting point,
the tasting experts gave information about the components of
flavour and complementary tastes.

‘Cooking Story’, which was organised this year as part of
the congress, enhanced it through cooking demonstrations by
world-famous chefs. During the congress, the Portuguese chef,
Jodo Sd, presented a visual show of Mediterranean flavours,
whilst Chef, Kogure Tsuyoshi, shared the secrets of Far
Eastern flavours using olive oil and Turkish ingredients. Also,
Master Chef Turkey juror, Hazer Amani, brought together
Mexican cuisine with Turkish ingredients to prepare tacos for
the participants.

The importance of gastronomy tourism
was discussed

In the sessions attended by tourism and gastronomy
experts, the importance of gastronomy in the marketing
of local destinations was discussed, along with the travel
motivation of gastro-tourists. Turkey’s future young chefs
showed great interest in the sessions on gastronomy tourism
and listened to the advice of experts. The panels finished
with Turkey’s representative in the world’s most prestigious
culinary competition, Bocuse d’Or, Mehmet Gik.
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Turizmde dijital
déniisiim zamani

Time for digital
transformation in tourism

Gelistirdigi yeni konseptler ile sektore hareket
kazandiran Travel Turkey Izmir Turizm Fuan ve
Kongresi, Seyahat Teknolojileri Ozel Boliimii’yle
fark yaratti.

Travel Turkey Izmir Tourism Fair and Congress,
likes to stir up the tourism sector with the new
concepts it develops, and it made its mark with
the Travel Technology Special Section.

12. Travel Turkey {zmir Turizm Fuari ve Kongresi'nde
one cikan ‘ttitech’ - Seyahat Teknolojileri Ozel Boliimi, di-
jital dontisimiin nabzini tuttu. Turizmi dijital ortama tagi-
yan yazilim sistemi firmalari ile cagri merkezi hizmeti veren
firmalarm yer aldig1 ‘ttitech’ - Seyahat Teknolojileri Ozel
Bolimii'nde, rezervasyon ve havayolu sistem yazilimlar,
kiiresel dagitim kanallari, data bankalari, ulagim ve konak-
lama konusunda her tiirlii bilet ve hizmet satin alma ya da
kiralama, acente ve otellere sistem alt yapist saglayan ulusal
ve uluslararasi yazilim sistemleri, rezervasyon sistemleri ile
turizm sektoriind online platforma dondstiiren yazilimlar da
tanitildi.

HotelRunner'in, son ¢ yildir 6nemli fuar ve organi-

zasyonlar biinyesinde diizenledigi, konusunda uzmanlarin
ve yoneticilerin konusmact olarak katildigi HotelRunner
Theater etkinligi; TURSAB ve 1ZFAS ortakligiyla Travel
Turkey {zmirde turizm sektdriindeki yeniliklerin nabzini
tuttu.
@V The 12th Travel Turkey Lzmir Tourism Fair and Congress
showcased ‘tritech’ - Travel Technologies Special Section - which
took the pulse of digital transformation. Software system firms
carrying out tourism digitalisation and companies providing
call centre services took part in ‘ttitech’ - Travel Technologies
Special Section. Reservation and airline system software; global
distribution channels; data banks; all kinds of ticket and service
sales and rental for transportation and accommodation; domestic
and international software systems for infrastructure for agency
and hotel systems; reservation systems; and software to align the
tourism industry with online platforms were all promoted.

The HotelRunner Theatre event organised by HotelRunner,
has been an important event within the fair for the past three
years, where experts in their field and executives have participated
as speakers. With the partnership of TURSAB and [ZFAS, it was
able to evaluate innovation in the tourism sector at Travel Turkey
Lzmir.
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Roportaj / Interview

TURSAB Akademi, sektori caga hazirhyor

Verdigi egitimlerle TURSAB basta olmak iizere seyahat acentalanni cagin ruhunu yakalamaya tesvik eden
TURSAB Akademi, mesleki egitimlerle turizm sektoriiniin niteligini de artiriyor. Egitim alan kursiyerlere i
bulmay1 da misyon edinen TURSAB Akademi’yi TURSAB Yonetim Kurulu Uyesi Ibrahim Halil Kalay ile konustuk.

TURSAB Yonetim Kurulu Uyesi ibrahim Halil Kalay
TURSAB Board Member Ibrahim Halil Kalay

TURSAB

AKADEMi
TURSAB Academy is preparing the sector for the future

TURSAB Academy was set up to provide training to help TURSAB keep up with the times, and increase skills
within the tourism sector with professional training. We spoke to TURSAB Board Member Ibrahim Halil Kalay
about the TURSAB Academy, which also aims to help those participating in its training to find work.
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TURSAB Akademi'den biraz bahsedebilir misiniz? Tu-
rizm profesyonelleri icin hayata gecirilen TURSAB Akade-
mi projesiyle neleri amagliyorsunuz?

Her gecen giin gelisen ve degisen diinya kosullarina uyum
saglamak, yeni trendleri takip etmek icin nitelikli insan giictine
ihtiyac var. Bu nedenle goreve gelir gelmez, TURSAB Akademi
caligmalarina agirlik verdik. TURSAB Akademi, sektdrden ge-
len egitim taleplerine hizli bir sekilde cevap verebilmek igin
ilk olarak 2016 yilinda kuruldu. Ama resmi olarak faaliyetlere
baslamadan énce TURSAB biinyesinde yer alan Avrupa Bélge
Temsil Kurulu'nda (BTK) bazi egitim ¢alismalarini baslatmis-
tik. “Turizm Profesyonelleri icin Mesleki Egitimler’in verildigi
TURSAB Akademi ile tiim acentalarimiz icin farkli iceriklerde
egitimler ve seminerler organize ediyoruz. TURSAB iiyesi acen-
talarimizin gerek mevcut calisanlarina gerekse yeni ige alacakla-
11 personele meslek egitimleri veriyoruz. Egitimlerimizden sa-
dece tiyelerimiz degil, katilmak isteyen herkes yararlanabiliyor.

TURSAB Akademi turizmin hangi alanlarinda egitimler
diizenliyor? Diizenlenen egitimler nasil belirleniyor?

Sektori yakindan ilgilendiren tiim konulari egitim plan-
lamalarimiza aliyoruz. Egitim planlarimizi yaparken, dnce-
likle diizenledigimiz anket ¢alismalariyla iye acentalarimi-
zin ihtiyaglarini belirliyoruz. Anketleri analiz ettikten sonra
egitim verecegimiz konulara son geklini veriyoruz. Egitim
planlarinda herkesin ihtiyaclarina cevap verebilecek genis
bir cerceveden bakiyoruz. Birlik Genel Merkezimizde sa-
dece Ekim-Aralik 2018 doneminde 24 ve Ustt, farkli baglik
altinda egitim verdik. Bu donemde; Biletleme Egitimleri
(Amadeus ve Kolay Biletleme Egitimi), Turizm Hukuku ve
Sézlesmeler, Biletleme ve Muhasebe Sistemi (Fatura Kesme),
Kiiltiir Turlar1 ve Yore Turlar ile {lgili Yeni Destinasyonlar,
Enformasyon Memurlugu (Kurs-Sinav), E-Turizm ve Diji-
tal Pazarlama, Tkna ve letisim Psikolojisi, Tur Cesitleri ve
Destinasyonlari, Sorunlara Farkli Bir Bakis Acis1 ve Céziim
Odakli Yaklagim Egitimi, Beden Dili ve Etkili Iletisim, Stres
Yonetimi, Sistem Egitimleri, Kisisel Verilerin Korunma Ka-
nunu ile Paket Tur ve Maliyetlendirme konularinda egitim
ve seminerler diizenledik.

Egitimlere kimler katilabiliyor? Katilimcilardan ne gibi
talepleriniz oluyor?

TURSAB Akademi’'de egitimlerimizi kurum ici ve halka acik
olmak tizere iki agamali olarak planladik. Kurum icinde, Tirkiye
genelinde faaliyet yirtiten 35 Bolge Temsil Kurulumuzu (BTK)
da iceren egitimlerimiz one ¢ikiyor. Diger egitim ve seminer-
ler; tiye acentalarimiz, Giniversite 6grencileri basta olmak tizere
bireysel katilimcilara yonelik diizenledigimiz egitimlerden olu-
suyor.

Egitimlerimiz genel olarak herkese acik. Sadece tyelerimiz
degil, bireysel katilanlar veya ogrenciler de egitimlerimize isti-
rak edebiliyor.

Ancak agirlikl olarak tiye acentalarimiz katilim gésteriyor.
Bizim yonetimimiz doneminde TURSAB Akademi olarak getir-
digimiz en buytik degisiklik ise egitimlerimizin tamamen ticret-
siz olmast.

& Could you tell us a bit about the TURSAB Academy?
What are your goals for the TURSAB Academy project,
which has been set up for tourism professionals?

There is a need for people to have the qualifications to prepare
themselves for a constantly changing world, and to help them
follow the latest trends. That's why we prioritised the TURSAB
Academy, whether or not it was our duty. The TURSAB Academy
was founded in 2016 to provide quick solutions to the industry’s
training requirements. But even before we had begun our official
activities, we began to conduct some training through the European
Regional Representation Boards (BTK) which were part of TURSAB.
At the TURSAB Academy, we provide ‘Professional Training for
Tourism Professionals’ organising training and seminars for all of
our agencies, with different content. We give training to TURSAB
member agencies, both to existing staff and to new staff who they are
planning to employ. It isn’t just our members who can benefit from
our training, it is open to anyone.

In what tourism fields does TURSAB Academy provide
training? How is it decided what training should be offered?

We consider all of the topics, which closely affect the sector,
and we take them into our training plan. First of all, when we are
planning our training, we look at the needs of our member agencies
expressed in their response to our questionnaires. Once we have
analysed the questionnaires we make a final decision on the training
we are going to offer. We look at a broad range of education plans
that can meet the needs of everyone. At our Headquarters, in the
period of October-December 2018 alone we have provided training
in more than 24 different categories. In this period we have organised
training and seminars on: Ticketing Training (Amadeus and Easy
Ticketing Training); Tourism Law and Contracts; Ticketing and
Accounting Systems (Issuing Invoices); Cultural Tours and New
Destinations for Local Tours; Information Officer (Course-Exam);
E-Tourism and Digital Marketing; The Psychology of Persuasion and
Communication; Tour Types and Destinations; Seeing Problems in
a Different Perspective and a Solution-oriented Approach Training;
Body Language and Effective Communication; Stress Management;
System Trainings; Personal Data Protection Law; and Package Tours
and Costing.

Who can participate in the training? What kind of
requests do you receive from the participants?

At TURSAB Academy, we have planned our training on two
levels, for members and the public. Within the organisation, there are
also 35 Regional Representative Boards (BTK) carrying out activities
throughout Turkey, including a focus on training. Our other training
and seminars is made up of training for our member agencies,
university students, and that aimed at individual participants.

Our training is generally open to everyone. Not only our members,
but also individual participants or students can participate in our
trainings. However, it is mainly our member agencies who take part.
The biggest change that we brought to the TURSAB Academy during
our period of management has been that our training is completely
free.

For example, we offer information officer training or Amadeus
training free of charge to our member agencies.
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@R Ornegin enformasyon memurlugu egitimi veya Amadeus
egitimlerini, Birlik biinyesindeki acentalarimiza ticretsiz olarak
sunuyoruz.

TURSAB Akademi'ye katilanlar kimler tarafindan egi-
tim aliyor?

TURSAB Akademi olarak egitimlerin niteligi konusunda ¢ok
titiz cahismalar yiirttiyoruz. Gergekten ihtiya¢ duyulan konu-
ya odaklaniyor ve egitmenlerimizi uzman kisilerden seciyoruz.
Seminer ve derslerimizde, konusunda uzman kisilerden olusan
egitmenlerimizin yani sira liye acentalarimizdan da destek ali-
yoruz. Yine egitim konularina gore uzman kisilerle ve tniversi-
telerle i birligi yapiyoruz.

Egitimlere bagvurular nasil yapiliyor? Egitimler sadece
istanbul ile mi sinirli? TURSAB Akademi'’ye katilamayanlar
egitimleri takip etmek icin nasil bir yol izlemeliler?

Egitimlerimizi ~ Tirkiye c¢apinda  gerceklestiriyoruz.
TURSAB web sitesi {izerinden duyuru yapiyoruz. Ayrica tiim
liye acentalarimiza konuyla ilgili bilgi génderiyoruz. Agirhkh
olarak Genel Merkezimizde diizenlense de tye acentalarimiz
ile BTK larimizin rahat ulasim saglayacaklari bolgeleri de tercih
ediyoruz.

Giiniimiizde iletisim teknolojileri cok gelisti. TURSAB
biinyesinde kurulan TURSAB TV’yi egitim konusunda cok
aktif kullaniyoruz. Halka acgik tiim egitim, seminer ve konfe-
ranslari, TURSAB TV iizerinden canli yayinlayarak herkesin
izlemesine olanak taniyoruz. Bu calismalarimizi izleme ola-
nagi bulamayanlar i¢in tekrar yayinlarla daha genis kesim-
lere yaymaya calisiyoruz. Yine Genel Merkezimizde gercek-
lestirdigimiz kurum i¢i egitimlerimizi, 6zel bir sistemle tim
BTK iyelerimiz interaktif olarak takip edebiliyor.

Egitimlere katilanlar1 daha sonrasinda nasil bir siireg
bekliyor? (Ornegin egitimlere katilanlar sertifika alabiliyor
mu, kontenjan, basvurular nasil degerlendiriliyor?)

TURSAB Akademi olarak egitimlere katilan kursiyerlerimize
sertifika veriyoruz. Ayrica egitim alan tye kursiyerlerimize is-
tekleri dogrultusunda istihdam da sagliyoruz. 2014’te temelleri
atillan ve 2016'da resmi olarak kurulan TURSAB Akademi'de,
toplamda yaklasik 600 kisiye tiye acentalarimizda istihdam sag-
ladik. Seyahat acentalig1 alaninda 1000 kisiye egitim vermeyi ve
boylelikle turizm alaninda kalifiye personel ihtiyacinin ve istih-
daminin artirlmasini hedefliyoruz.

Egitimler hangi siklikla diizenleniyor?

TURSAB Akademi’nin uzun soluklu egitimlerinin yani sira
teknik egitimler ve seminer, soylesi tadinda kisa egitimler de
gerceklestirdik. Bu yil tic aylik bir takvimle yola ciktik. Ancak
bunu ilerleyen dénemde alt1 aya ¢ikarmayi planliyoruz. Buna
bagli olarak istihdam yarattigimiz kisi sayisini da artiracagiz.

Son olarak eklemek istediginiz bir sey var m1?

TURSAB Akademi olarak calismalarimiza, aragtirmalarimiza
devam ediyoruz. 2019 yili egitimlerimizle ilgili web sitemizde
duyuru yapacagiz.

@Y Who gives the training to the participants in the
TURSAB Academy?

At TURSAB Academy, we monitor the quality of the
training in very rigorous studies. We really focus on what is
needed and we choose experts to conduct the training. We also
receive support from our member agencies for our seminars
and lessons, in addition to the trainers who are experts in
their fields. Again, we are collaborating with experts and
universities depending on the subjects of the training.

How are applications made to take part in training?
Is the training limited to Istanbul? How can those
who cannot participate in the TURSAB Academy
follow the training?

We carry out our education programme throughout Turkey.
We make announcements via the TURSAB website. We also
send information to all our member agencies. Even though it is
organised mainly in our headquarters, we also favour regions
where it is convenient for our agents and BTKs to provide
transport.

Nowadays, communication technologies have improved.
TURSAB TV plays a very active role within TURSAB in terms
of education. We give everyone the opportunity to watch all
training which is open to the public, seminars and conferences
broadcast live on TURSAB TV. For those who do not have
the opportunity to watch our work, we use our publications
to spread it even further. In addition, all of the training which
takes place at our Head Office can be watched interactively by
all of our BTK members through a special system.

What can the participants expect to happen after
the training? (For example, do the participants receive
certificates, are they given marks or evaluated in any
way?)

At TURSAB Academy, we give certificates to those who
attend our training. In addition, if those who take part in
our courses wish, we also assist them with employment. The
foundations were laid for the TURSAB Academy in 2014
and it was officially established in 2016. Since then we have
provided employment for approximately 600 people in our
agencies. Our goal is to provide training to 1000 people in
the travel agency sector and thus to increase the need for and
employment of qualified personnel in tourism.

How often is training organised?

In addition to the long-term training programme of the
TURSAB Academy, we have also held technical training and
seminars and short training in the form of chat sessions. This
year we set off with a three-month calendar. However, we plan
to increase this to six months. Accordingly, we will also increase
the number of people for whom we create employment.

Lastly do you have anything you want to the add?

At TURSAB Academy, we are continuing our work and our
research. We will announce information on our website about
the 2019 training programme.
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“Dede Korkut” hikayeleri UNESCO korumasina alindi

"Dede Korkut” stories were taken under UNESCO protection

Kiltir ve Turizm Bakanhigi, Tirk Destani ‘Dede
Korkut'un UNESCO Diinya Somut Olmayan Kiltiir Mira-
s1 Temsili Listesi'ne oy birligiyle kabul edildigini duyur-
du. 2017’nin Mart ayinda, ¢cok uluslu dosya olarak UNES-
CO’ya gonderilen ‘Dede Qorqud/Korkyt Ata/Dede Korkut
Mirasi: Destan, Masal ve Muzik’, Tirkiye’nin kiiltir mira-
s1 temsili listesine 18. unsur olarak dahil edildi. Morityus
Cumbhuriyeti'nin baskenti Port Louis’'de gerceklestirilen
UNESCO Somut Olmayan Kiilttirel Mirasin Korunmasi
13. Hiktumetlerarast Komite Toplantisinda temsili liste-
ye alinan Turk destani, insanligin somut olmayan kulti-
rel mirast oldu. Turkiye, Unesco Temsili Listeleri'ne en
cok unsur kaydettiren ilk 5 iilke arasindaki yerini korudu.

Kusaktan kusaga aktarilan “Dede
Korkut” kiiltiirel devamlilig: sagliyor

Toplam 12 hikaye ile sozlt olarak kusaktan kusaga ak-
tartlan Dede Korkut hikayeleri, destan, masal ve miizik
icerigiyle kusaktan kusaga aktariliyor. Ge¢misle bugiin
arasindaki kiltirel bagin gliclenmesine vesile olan ve kil-
tirel devamlilig1 saglayan Dede Korkut hikayeleri, aidiyet
ve kimlik anlayisinin gelecege tasinmasina da katkida bu-
lunuyor. ‘Dede Korkut’ mirasi Tiirkge konusulan tlkelerde
birlestirici bir unsur olarak da 6nem tagiyor.

BN The Ministry of Culture and Tourism announced that the Turkish
epic ‘Dede Korkut’ has been unanimously approved by the UNESCO
World Intangible Cultural Heritage List. The multinational file was
submitted to UNESCO in March 2017 as ‘Dede Qorqud/Korkyt
Ata/Dede Korkut Heritage: Epic Culture, Folk Tales and Music’
and was included as the 18th item to represent Turkey on the list of
cultural heritage. The Turkish epic was accepted on to the list by a
representative at the UNESCO 13th Intergovernmental Committee
Meeting for the Protection of Intangible Cultural Heritage, which
was held in Port Louis, the capital of the Republic of Mauritius, and
became part of the intangible cultural heritage of humanity. Turkey
has maintained its place among the top 5 countries to have registered
items on the UNESCO lists.

Passed from generation to generation, “Dede
Korkut” provides cultural continuity

With 12 stories in total, Dede Korkut’s stories, have been
transmitted orally from generation to generation, including epic
stories, folk tales and music. The story of Dede Korkut, which is
instrumental in strengthening the cultural link between the past
and the present, and contributing to cultural continuity, also
contributes to the future in terms of belonging and identity. The
legacy of Dede Korkut is also important as a unifying element in
Turkish-speaking countries.

43



Soylesi / Interview

“Seyahatlerim sirasinda kendimi kesfediyorum’

Meslek hayat1 boyunca bir¢ok basariya imza atan Coskun Aral’la yol tutkusundan
fotografa kadar bir¢cok konuyu konustuk.

"1 discover myself during my travels’

Coskun Aral, who has achieved much success throughout his career, talked to us about
many topics, from his passion for travel to photography.

ROPORTAJ-INTERVIEW: DIDEM YENIAY
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@ Gazetecilige basladigimiz 1970’lerden beri diinyay:
karis karis dolasiyorsunuz. Fotograf makinesiyle yola
cikmaya nasil karar verdiniz?

Fotograf makinesiyle 7 yasinda kuzenim sayesinde tanigtim.
ilk fotograflarimi onun makinesiyle cektim. Kendi fotograf
makinama 10 yasinda sahip oldum. 6/6 tek mercekli antika
makinamla gordiigiim yerleri kendimce fotografladim. Gazeteci
veya doktor olmaya o yaslarda karar vermistim. Hem doktor olup
insanlara ulagmak hem de diinyayr dolagip gordigiim yerleri
fotograflamak istiyordum. Gazetecilige 13 yasimda, Siirt'in
Miicadele Gazetesi'nde basladim. Ardindan Giin Gazetesi'nde

sokak muhabirligi yaptim ve orada yollara tam anlamiyla ¢cikmis
oldum.

Gezileriniz sirasinda bircok olayla karsilagtiniz.
i¢lerinden hangisi sizi biiyiik bir sagkinliga ugratti?

Aslinda sadece bir tanesinden sz edemeyiz. ki ucak
kacirma olayina sahit olan, ti¢ ucak kazasinin bizzat iginde
bulunan ve sag ¢ikan tek gazeteciyim. Neredeyse yasanan
tiim savaglara gittim. Insanin kendi hemcinsini nasil yemek
zorunda olduguna Afrika'da tanik oldum. Cok tehlikeli giinlerdi.
Korkumuzdan kabus bile géremedik ciinkii orada kabusu bizzat
yasadik. Bunlar cok az insanin bagina gelebilecek ve benim de
asla unutmayacagim olaylardir.

Aslinda foto muhabirliginin yani sira siz hem gezgin
hem iz siiren hem de maceraci birisiniz. Sizin gibi
yola c¢ikmayi, gezgin olmay: planlayanlar icin neler
soylersiniz?

Ben aslinda gezgin degilim, gezmiyorum. Sadece iz siiriiyor
ve bilgiyi tasiyorum. Fotograf makinesinin icat edilmedigi

& Since you started in journalism in the 1970s, you have
travelled every inch of the world. How did you decide to
set off on your travels with a camera?

I first became familiar with the camera at the age of 7, thanks to
my cousin. [ took my first photographs with his camera. I got my own
camera when I was 10 years old. I photographed the places I saw with
my 6/6 single-lens antique camera. I decided at that age to become
either a journalist or a doctor. I wanted to be a doctor and reach out to
people and also to travel the world taking pictures of the places I saw.
I started journalism at the age of 13, at Siirt’s Miicadele newspaper.
Then I worked as a street correspondent at Giin newspaper and that
was when [ set out on my journey, in every sense.

During your trips you have encountered many
incidents. Which of them shook you the most?

Actually, we can’t just talk about one single thing that happened. I
am the only journalist who has witnessed two airplane incidents and has
been involved in three aircraft crashes and has come out in one piece. [
have been to almost all wars. I've witnessed in Africa how people have
had to eat their fellow humans. They were very dangerous days. Our fear
didn’t even manifest itself in nightmares, because there we were actually
living a nightmare. There are very few people that have experienced these
things and they are incidents that I will never forget.

In fact, as well as being a photojournalist, you have
also been a traveller and a tracker and an adventurer.
What would you say to someone planning to set off like
you, as a traveller?

Actually, I am not a traveller; I don’t travel. I just follow tracks
and convey information. If I had lived in a time when the camera
was not invented, I would have drawn the information on walls with

THE VOICE OF TRAVEL

45



Soylesi / Interview

donemlerde yasasaydim, bilgiyi duvarlara ¢6p adam c¢izerek
tagirdim. Yola ¢ikmak isteyenlere gidecekleri yerle ilgili bilgi
sahibi olmalar1 gerektigini soyleyebilirim. Bu, beni diger
insanlardan ayiran en 6nemli noktadir. Ben okudugum, izledigim
ve arastirdigim icin gittigim yerlerde, karsilastigim durumlarda
paniklemiyorum. Her geye karst hazirlikli ve bilgi sahibiyim.

Bu sorunun sorulabilecegi en dogru Kkisilerden
birisiniz. Sizce ¢ok gezen mi bilir, yoksa ¢cok okuyan m1?

Hem okuyan hem de gezen bilir. Bana gére bilgili kisi her
ikisini de yapandur. Kisi seyahat edecegi yere gitmeden 6nce orayi
kafasinda canlandirabilmelidir. Fakat canlandirmadan kastim,
birkag fotografa bakmak degil. Seyahat edecek kisi gidecegi yerle
ilgili aragtirma yapmal, kitap okumali ve bilgi toplayabilecegi
seyler izlemeli... O yerle ilgili edinebilecegi tiim bilgileri edinmeli
ki; gordiigii yere anlam verebilsin, oray daha iyi tantyabilsin.

Peki, hem okuyan hem de seyahat edenler sahip
olduklar1 bilgiyle neler yapabilirler?
Diinya tarihine bile yon verebilirler. Cagin en eski gezi kitab
Anabasis’in yazari Ksenophon, M.O. 400’lerde Anadolu’yu
cografyasiyla anlatarak diinya tarihine yon vermis. Bana gore
herkesin okumasi gereken bu kitap, Aristo’ya, Iskender’e, Fatih
Sultan Mehmet’e ve Atatlirk’e yon gostermistir.

Seyahat ettiginiz iilkeler arasinda sizi en ¢ok etkileyen
hangisi oldu?
Bir iilkenin cok cekici bir posterini gorirsiintiz, oraya gitmek
istersiniz ama o tilkenin kumsallarina ayaginizi degdirdiginizde
hi¢c beklemediginiz bir durumla kargilagirsiniz. Kumsaldaki
mercan ayaginizi keser ve siz o cok giizel gértinen tilke hakkinda
bu deneyiminizi hatirlarsiniz. Beni seyahat ettigim tilkeler degil,
orada yasadigim olaylar etkiliyor. Birbirine benzemeyen bir¢ok
etkinlige sahip olan Hindistan beni cok etkileyen yerlerden
biridir.

Ulkemizde gizli kalmig ama size gore mutlaka
goriilmesi gereken yerler var mi1?

Tirkiye konumu itibariyla gecis bolgesi oldugu icin cok
biiytik bir zenginligi barindiriyor. Son dénemlerde kesfedilen
veya hala kesfedilemeyen bir siri esere sahip. Bugiin
Gobeklitepe tarihi 12 bin yil 6ncesine kadar gotiriyor. Tarihe
151k tutan ¢cok dnemli bir miras. Diinyanin en eski yerlerinden

stick men. What I can say to those who want to set off on a journey,
is that they should have enough information about their destination.
This is the most important point that distinguishes me from other
people. I don’t panic when I come across situations in the places I
visit; because I have read, I have watched and researched. I have all
the information I need to be ready for anything.

You’re one of the best people to answer this question:
do you think people who travel know the most, or those
who read?

Those who are knowledgeable do both - reading and travelling. In
my opinion, to be knowledgeable a person has to do both. The person
should be able to visualise the place in his or her head before travelling
there. But by visualising, I don’t mean just looking at a few photographs.
Anyone who is planning to travel should research where they are going,
read books and look at sources of information... They need to get all the
information they can about the place they are visiting, so that they can
make sense of it, get to know it better.

So, what can those who both read and travel do with
the information they have?

They can even direct the path of world history. Anabasis, is the
oldest travel book of the age, and its author, Xenophon, shaped
world history by describing Anatolia’s geography in the 400s BC.
I believe that everyone should read this book. It guided Aristotle,
Alexander the Great, Mehmet the Conqueror and Atatiirk.

Which of the countries you have visited has affected
you the most?
If you see a very attractive poster of a country, it makes you
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olan ve en ilginc magaras1 Yarimburgaz Magarasi Istanbul’da
yer aliyor. Yozgat'in Sarikaya ilcesinde, 2 bin yil oncesinden
gliniimiize kadar mimari 6zelligini kaybetmeden gorselligini
koruyan Roma Hamami da 6nemli ve yine goriillmesi gereken
degerler arasinda bulunuyor.

Seyahatlerinizin size kattig1 6nemli yasam degerleri
oldu mu?
Seyahatlerim sirasinda  kendimi kegfediyorum. Yasadigim
diinyay1 ve insanlari daha ¢ok seviyorum. Zaten seyahat 6ziinde
insanin kendini kesfetmesidir. Ben de seyahat ettigim yerlerde
bana birakilan kendi izimi ariyorum.

Uzun donemler savag bélgelerinde de calistiniz. O
yerler meslek hayatinizi nasil etkiledi?
Gittigim yerler insanlarin kactigy, travmalarin ¢ok oldugu, giinlik
hayatta acinin ve siddettin yogunlastigi yerlerdi. Oralarda insan
yasadig1 kosullarda fotografladim. Savaga giden ok fazla olmadigi
icin de insanlar beni savag muhabiri olarak tanidi ama ben savag
muhabiri degilim. Dogru zamanda, dogru yerde oldugum icin
ortaya bagarili igler ortaya koydum. Ama bazi yerlerde makinemin
olmamasindan ve teknolojinin simirli olmasindan dolayr hicbir
sey yapamadim. Su anki telefonlar, 1970'lerde ve 1980’lerde bende
olsaydi, diinyanin kaderini degistirirdim.

Son olarak eklemek istediginiz bir sey var m1?
Yaklasik 9 ay once bir YouTube kanali kurdum. "Coskun Aral
Anlatiyor" adini tagiyan belgesel kanalimda ciddi anlamda
belgesel videolar1 var. Onlari herkesin izlemesini cani géniilden
istiyorum.

“Su anki telefonlar, 1970’lerde ve
1980’lerde bende olsaydi,
diinyanin kaderini degistirirdim.”

“If T had had the phones of today in
the 1970s and 1980s, I would have
changed the course of the world.”

want to go there, but when you touch the sand on the beaches
of that country you may encounter a completely unexpected
situation. The coral on the beach cuts your foot and this is the
experience you remember, about the country that looks beautiful.
It’s not the countries I travel to, but the events I've experienced
there that affect me. India is one of the places that has impressed
me with so many diverse experiences and things happening.

Are there any hidden places in our country, which you
think should definitely be seen?

Due to Turkey’s location in a region, which has always been a
thoroughfare, it harbours great riches. There are a lot of treasures,
which have only just been discovered, or are still to be discovered.
Today’s Gobeklitepe dates back 12 thousand years; a very important
heritage that sheds light on history. One of the world’s oldest and
most interesting caves is the Yarimburgaz Cave in Istanbul. In the
Sartkaya district of Yozgat, the Roman Bath, which has remained
intact to the present day, for 2 thousand years, and still retains its
architectural features, is also significant and worth seeing again.

Have your travels imparted important life lessons to you?

I discover myself during my travels. I love the world I live in and
its people even more. In fact, travel is the essence of self-discovery. I
even look for clues to myself in the places to which I travel.

You also worked in war zones for long periods. How
did those places affect your career?

The places I went to were places from which people had
escaped, where there was a lot of trauma, where pain and violence
were concentrated in daily life. I photographed the conditions
of people there. Since there weren’t many people going to war
zones, people knew me as a war correspondent, but I am not a
war correspondent. Because I was in the right place at the right
time I was able to accomplish successful work. But in some places
I couldn’t do anything because I didn’t have my camera with me,
or technology was limited. If I had had the phones of today in the
1970s and 1980s, I would have changed the course of the world.”

Lastly, do you have anything you want to add?

I set up a YouTube channel around 9 months ago. My
documentary channel is called ‘Cogkun Aral Anlatiyor’ (Tales
from Cogkun Aral) and has serious documentary videos. It’s very
important to me that everyone can watch them.
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Bazi cografyalar vardir her mevsimde ayn bir ¢ekicilige
sahiptir. Yesilin binbir tonunu barindiran Karadeniz bu ta-
nima en ¢ok uyan cografyalar arasinda yer aliyor. Yaz ayla-
rinin vazgecilmez destinasyonlar arasinda olan Karadeniz,
kis aylarinda da essiz dogasiyla turizm agisindan inanilmaz
secenekler sunuyor. Bu aylarda beyaza boyanan Karadeniz,
yiiksek rakimli yaylar: ile dag kayag: sevenlere keyifli alter-
natifler sunuyor.

Kardan Adam Festivali, Ayder Yaylasi’'ni
senlendiriyor

Uzun kayak pistlerine ve yliksek kapasiteli kayak tesis-
lerine sahip olmasa da Gilimiishane'de Zigana Dagi'nda,
Bayburt’ta ise Kop Dagi'nda birer kayak merkezi ve tesisle-
ri mevcut. Yine Samsun Ladik’te bir kayak tesisi bulunuyor.
Trabzon’'daki Cakilgol Kayak Tesisi ise hentiz ingaat agama-
sinda. Mevcut kayak tesislerinin kapasiteleri kiictiik oldugu
icin bélge halkina yetmiyor ama bélge halki kendisine keyifli
secenekler yaratmayr basarmis. Ornegin yiiksek yaylalarda
gerceklestirilen dag kayagi, kayakseverler i¢in cok keyifli bir
alternatif. Yine yaylalarda yapilan festivallerde kizakla veya
bolgeye has araclarla kaymak da ayri bir keyif veriyor.

Ornegin her yil sémestr tatili arasinda Ayder Yaylast’nda
gerceklestirilen Kardan Adam Festivali yogun ilgi gériiyor.
2-3 giin stiren bu festivale Tirkiye'nin her yerinden insanlar
gidiyor. Son derece eglenceli olan bu festivale katilanlar, las-
tik sambrelleriyle veya botlariyla kayiyor, horon tepip, bol bol
Karadeniz yemekleri yiyorlar. Bu festival bélge turizmine de
hareketlilik kazandiriyor. Kig oldugu icin kapali olan otel ve
restoranlar bu kisa donemde yeniden aciliyor ve otelcisinden
restorancisina herkes memnun kaliyor.

Karadeniz'de doganin uyanis1 bambaska bir
solen sunuyor

Bakir dogasi nedeniyle fotografcilarin ugrak noktala-
rindan biri olan Karadeniz cografyasi, cigerlerinize kadar
isleyen temiz havasi ve yirtyls rotalariyla yliriytis grupla-
rinin da gézde kesifleri arasinda. Foto safari turlarinda hem
trekking yapiyor hem de fotograf cekebiliyorsunuz. Doganin
uyandig1 ve yeniden bezendigi bahar aylarinda Karadeniz, zi-
yaretcilerinin kargisina bambagka bir yiizle ¢ikiyor. Yeniden
dogusun en giizel orneklerini ilkbaharda sunan Karadeniz,
zengin bitki ortiist, ender cicek tiirleriyle tam bir gorsel $o-
len sunuyor.

Bahar aylarim1 fotografcilarin kacirmamasi
gerekiyor

Karadeniz’in yaylarinda ve daglarinda kesfedilecek bir-
cok bitki tiiri merakhilarini bekliyor. Tiim ¢igeklerin agtig,
binlerce endemik tirt iceren bitki 6rtiistintin uyandigi bu
donem, fotograf cekmek isteyenler icin kacirilmamas: gere-
ken firsatlar sunuyor. Bu aylarda Karadeniz yaylarina rengi-
ni veren Mavi Yildiz ¢icegi 6zellikle Trabzon’'daki Kadiralak
Yaylas'ni maviye boyuyor.

Cat Vadisi'nde ise bambagka bir telagla orman gtillerinin,
yani halkin deyimiyle rengarenk komarlarin devri bagliyor.
2400 ttr bitki barindiran Karadeniz’de baharla birlikte sade-

@ There are some landscapes, where each season has its own
distinct appeal. The Black Sea, which boasts a thousand shades
of green, is one of the landscapes best fitting this definition. The
Black Sea, which is an irresistible destination in the summer
months, offers incredible options for tourists in the winter months
with its unique natural beauty. The Black Sea, which is painted
white throughout these months, offers pleasant alternatives for
downhill skiers with its high altitude thermal springs.

The Snowman Festival celebrates the Ayder
Plateau

Although it does not have long ski slopes and high-capacity
ski facilities, there is a ski resort and facilities in Giimiishane on
Zigana Mountain and in Bayburt on Kop Mountain. There is also
a ski resort in Ladik, Samsun. The Cakilgol Ski Resort in Trabzon
is still under construction. Due to the small capacity of the
existing ski facilities, they are not sufficient for the people of the
region, but the locals have succeeded in creating fun alternatives.
For example, although alpine skiing is a very enjoyable choice for
ski lovers, it is a different feeling altogether to sledge or try out
one of the traditional regional alternatives at festivals held on the
plateaux.

For example, the Snowman Festival, held on the Ayder
Mountain Plateau every year, attracts a lot of interest. People
from all over Turkey come for this festival, which lasts 2-3 days.
Participants of this festival, which is great fun, slide down on the
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ce orman gtilleri degil, bir¢ok endemik tiir de goriictiye ciki-
yor. Doga yiirtiylisii yapmak isteyenler, farkli ve endemik bit-
ki tirlerini gdrmek isteyenler, fotograf kultipleri bu donemde
tutuyor Karadeniz’in yolunu.

Karadeniz'de sonbaharin tadi bir bagka

Karadeniz ormanlari, yaylalari ve dogasi sonbahar ayla-
rinda biiyileyici bir giizellige kavusuyor. Yazin yesilin binbir
tonuyla kaplanan ormanlari, sonbaharda sariyla yesilin tim
tonlarini bulusturarak hayranlik uyandiran bir manzaraya
donisgtiyor. Sonbaharda giines en comert yiliziini yansitiyor
Karadeniz'de. Yaz aylarini agirlikli olarak yagmurla geciren
bélge, sonbaharda giinesin sicak ytiziiyle kavusuyor ve yem-
yesil olan agaclar sararmaya basliyor. Dogadaki renk soleni
de bu dénemde yasaniyor.

Karadeniz’in sifali sular1 da kesfedilmeyi
bekliyor

Karadeniz’in bir baska bilinmeyen yonii de sifali sula-
r1. Afyonkarahisar gibi termalin baskenti olmasa da Rize,
Ladik ve Havza'da bulunan kaplicalara giden ¢ok sayida
insan var. Bu alanda da yatirimlar devam ediyor. Tamam-
landiginda kis aylarinda kaplicalar da énemli bir ugrak
yeri olacak gibi goriintiyor. Simdilik bolge insani bu sifali
sulardan yararlaniyor ancak bu kaplicalar1 duyan veya bi-
lenler de bolgeye geliyor.

inner tubes of tyres or rubber dinghies, dance the horon and eat
plenty of Black Sea food. This festival also livens up the region’s
tourism. The hotels and restaurants that are closed for winter are
reopened for this short period and everyone is happy, from the
hotelier to the restaurateur.

The awakening of nature in the Black Sea
brings a completely different celebration

Due to its pristine nature, the Black Sea landscapes are one
of those places loved by photographers, where you can fill your
lungs with fresh air. They are also a favourite for walking groups
who love the routes and trekking paths. Taking a photo safari
tour allows you to combine trekking with taking pictures. In the
spring, when nature awakens, restored to life, the Black Sea offers
its visitors a completely different face. The Black Sea is one of the
most beautiful examples of spring awakening, offering a complete
visual feast with its rich flora and rare flower species.

Photographers should not miss the spring
months.

Many species of plant are waiting to be discovered in the high
plateaux and mountains of the Black Sea. For those who want
to take photos, this period, when all the flowers open, and the
vegetation, including thousands of endemic species, awakens,
offers unmissable opportunities. In these months, the Black Sea
plateaux are given colour by the Blue Star flowers, that paint
them blue - especially the Kadiwralak Plateau in Trabzon.

In the Cat Valley, rhododendrons or what the local people call
brightly coloured forest roses, are in a hurry to bloom. The Black
Sea is home to 2400 species of plants, not just rhododendrons, but
also many other endemic species, which appear in spring. Those
who want to go rambling, those who want to see different and
endemic plant species and photography clubs are all beating a
path to the Black Sea during this period.

The taste of autumn in the Black Sea is
something else

The forests, high plateaux and natural environment of the
Black Sea have a fascinating beauty in the autumn months. In the
summer, the forests are covered with a thousand and one shades of
green, which turn in autumn into every shade of green and yellow,
creating an incredible vista. In the autumn, the sun reflects the
most generous face of the Black Sea. The region, which spends most
of the summer in the rain, meets with the warm face of the sun in
autumn and the green trees start to turn yellow. Nature’s festival of
colour is experienced during this period.

The healing waters of the Black Sea are also
waiting to be discovered

Another unknown aspect of the Black Sea is its healing
waters. They may not be the capital of thermal waters like
Afyonkarahisar, but Rize, Ladik and Havza, still get many visitors
to their thermal spas. Investments continue in this area. Once
they are completed, it seems that hot springs will be an important
draw in winter. For now, it is the people of the region who benefit
from these healing waters, but those who hear of them or know
about these hot springs do come to the region too.
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Karadeniz'de alternatif ¢ok

Aslinda dogaya 6zlem duyan kent insaninin Karade-
niz’de kesfedecegi ¢ok yer, deneyimleyebilecegi ¢ok sey
var. Mesela Karadeniz'de kigin da kilttr turu yapilabildi-
gini biliyor muydunuz? Veya farkli bir heyecan yasamak
icin dag kayag: yapabileceginiz rotalara katilabilecegini-
zi... Karadeniz'de alternatif olarak trekking, ekipli ytrtyts,
dag kayagi yapabilirsiniz. Uzun bir yiirtiyiisten sonra hem
yayla evlerinde konaklayabilir hem de Karadeniz yemekle-
rinin tadina dogal ortaminda varabilirsiniz.

Karadeniz yemekleri her mevsim ¢ok giizel

Kendine has mutfagiyla Tirkiye ¢apinda hakli bir Gnt
bulunan Karadeniz, son yillarda ytikselise gegen gastro-
nomi turizmi alaninda ciddi bir potansiyel barindiriyor.
Bolgeye gelenler, balik yemeklerinden sebze yemeklerine,
pidesinden kuymagina kadar Karadeniz’e has bu lezzetle-
ri tatmadan dénmtyor. Ancak s6z konusu lezzetleri biraz
daha gortintr kilacak, festival tiirti ¢alismalar da gerekmi-
yor degil. Bu konuda ulusal ve uluslararas: festivaller im-
dada yetisebilir.

Yeni turizm trendlerinde gastronomi bas-
rolde

Koy ve yaylalarda bulunan ev pansiyonlarinda kalarak
hem koy hayatini yasamak hem Karadeniz yemeklerini
6grenmek hem deneyim yasamay: igeren turlar yapmak
pekala miimkiin. Ustelik seyahat acentalari bu alandaki
potansiyeli gorerek turlar diizenlemeye basladilar bile.
Giresun, Ordu, Rize, Artvin ve Trabzon’un kdylerinde di-
zenlenen bu turlar kiltiir turuyla da bulusturan acentalar,
kisin dizenledikleri bu turlarla bdlge insanina da katk:
sagliyorlar. Deneyim yasamayi amaclayan bu turlar, yeni
turizm trendleri arasinda yer aliyor ve oldukea ilgi gortiyor.

Bolge turizmine deger katacak
festivaller gerekli

Deneyim yasamayi iceren gastronomi turlarinin bélge
turizmini canlandiracagini belirten TURSAB Baskan Yar-
dimcist Bedirhan Bayka, essiz bir dogaya sahip olan Ka-
radeniz’de turizmi 12 aya yaymanin ¢ok dnemli oldugunu
vurguluyor. Bu noktada kisin yapilabilecek aktivitelere
6zel bir 6onem atfeden Bayka; Karadeniz'de kayak, doga
yurtytsleri, foto safari, gastronomi turizmi gibi unsurla-
ra dikkat cekiyor. Kisin ve bahar aylarinda diizenlenecek
festivallerle Karadeniz’e ilgiyi artirmak gerektigini diigti-
nen Bedirhan Bayka; “Bélgemizde kig aylarinda yapilacak
bir balik yemekleri festivali, bélge turizmine deger katar”
diyor.

Kisin Karadeniz turlari ¢cok uygun

Yazin ciddi talep gérdtgi icin Karadeniz’de ¢ok sayida
otel ve restoran yapildigini ve bu tesislerin kigin atil kaldi-
gini dile getiren Bayka, 6nemli bir noktaya vurgu yapiyor:
“Yazin ucak biletleri cok yiiksek fiyatla satiliyor. Ama kigin
otobiis bileti fiyatina diisiiyor. Trabzon’a her giin Istanbul,
Ankara, Izmir, Adana, Antalya, Bursa’dan ucak seferi bu-

The Black Sea offers many alternatives

In fact, there is a lot to discover and experience in the Black
Sea for the city-dweller who longs for nature. For example, did
you know that a cultural tour can be done in the Black Sea in
the winter? Or for a different type of thrill you can take part in
downhill skiing... The Black Sea is an alternative for trekking,
rambling in groups and downhill skiing. After a long walk, you
can stay in the houses on the plateaux and taste the Black Sea
dishes in a natural environment.

The food of the Black Sea is wonderful in
€very season

The unique cuisine of the Black Sea, which has an enviable
reputation throughout Turkey, holds significant potential for
the field of gastronomy tourism, which has been on the rise
in recent years. Those who come to the region do not return
without tasting the Black Sea specialties, from fish dishes to
vegetable dishes, from pitta bread to kuymak, (bread made
with corn flour and cheese), each has its own delicious flavour.
It couldn’t hurt for there to be some more festivals so that
these flavours become better known! National or international
festivals could help out here.

Gastronomy plays the leading role in new
tourism trends

It is perfectly possible to stay in guesthouses in the village
and plateaux to experience village life, learn about Black Sea
food and participate in tours. Moreover, travel agencies have
seen the potential in this area and begun to organise tours.
These tours organised in the villages of Giresun, Ordu, Rize,
Artvin and Trabzon by cultural tour agencies benefit the
people of the region, since they are organised in winter. These
experiential tours are one of the new trends in tourism and are
attracting great interest.

Festivals are needed to add value to the
tourism of the region

TURSAB Vice President Bedirhan Bayka, emphasised that
gastronomy tours including experiential elements would revive
regional tourism. He said that it was very important that the
tourism season was extended to 12 months in the Black Sea,
which has a unique natural environment. In this respect Bayka,
attached special importance to the activities that can be done
in the winter, highlighting Black Sea activities such as: skiing,
nature walks, photo safari and gastronomy tourism. Bedirhan
Bayka believes that it is necessary to increase interest in the
Black Sea by holding festivals in the winter and spring. He
said: “Holding a fish and seafood festival in the winter in this
region, would add value to the region’s tourism.”

Winter is very convenient for Black Sea
tours

Mr. Bayka emphasised that many hotels and restaurants
had been built in the Black Sea because they are in serious
demand in the summer and that these facilities remain idle
in the winter. He highlighted an important point: “In the
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TURSAB Bagkan Yardimcisi Bedirhan Bayka
TURSAB Vice President Bedirhan Bayka

lunuyor. Otel fiyatlar da kigin ¢ok dusiyor. Yazin 5 yil-
dizli bir otelde 150 euroya aldiginiz odayi, kisin 40 euroya
alabiliyorsunuz. Dolayisiyla kigin Karadeniz'de ¢ok uygun
fiyata inanilmaz deneyimler yasayabileceginiz bir tatil ya-
pabilirsiniz.”

Her mevsimin ayr tadi var

Kendisi Trabzonlu olan TURSAB Baskan Yardimcisi
Bedirhan Bayka, Karadeniz’e kig ve bahar aylarinda gidil-
mesini 6zellikle tavsiye ediyor. Karadeniz’e ulagimin artik
cok kolay olduguna isaret eden Bayka; “Trabzon, Ordu,
Giresun havalimanlarinin ardindan Rize bélgesine de ha-
valimani yapiliyor. Karadeniz’in turizm agisindan ¢ok cid-
di bir potansiyeli var. Kigin ayri, bahar aylarinda ise ayr
glizellikler barindiriyor. Her mevsimin kendine gore bir
tad1 var. Insanlarin bu giizellikleri gelip gormesi gereki-
yor. Ancak bizlerin de bdlgemizin bu farkl yonlerini daha
iyi tanitmamiz gerekiyor. Ben firsat buldukca Karadeniz’e
giderim. Yaylalara c¢ikarim, yurtyts yaparim. Karadeniz
yemekleriyle hasret gideririm. Dinlenip, enerji toplayip
gelirim. Kigin hem daha sakin oluyor hem de fiyatlar daha
uygun” diyor.

Sadece Tiurkiye’'nin degil, diinyanin da en giizel kosele-
rinden biri olan Karadeniz, kis mevsiminde de ¢ok guizel.
Tavsiyemiz; Karadeniz'e gitmek icin yaz aylarini bekle-
meyin! Simdiden bu glizellikleri daha yakindan tanimak,
muhtesem lezzetleri tatmak, cigerlerinize temiz havayla
doldurmak i¢in rotanizi Karadeniz’e cevirin.

summer, flight tickets are very expensive. But in winter they are
as cheap as bus tickets. There are flights every day to Trabzon
from Istanbul, Ankara, Izmir, Adana, Antalya and Bursa.
Hotel rates are also a lot cheaper in the winter. In summer you
pay 150 Euros for a room in a 5-star hotel, but in winter you
will only pay 40 Euros. So in winter you can have an amazing
holiday experience in the Black Sea at a very affordable price.”

Each season has its own distinct flavour

Bedirhan Bayka, Vice President of TURSAB, who is also
from the Trabzon region, especially recommends visiting the
Black Sea during the winter and spring months. Pointing out
that access to the Black Sea is now very easy, Bayka said: “In
addition to Trabzon, Ordu and Giresun, an airport is also being
built in the Rize region. The Black Sea has serious potential
for tourism. It is home to a different beauty in the winter, and
different again in the spring. Every season has its own flavour.
People need to come and see this beauty. However, we need to
promote these different aspects of our region better. When I get
the chance, I go to the Black Sea. I go up to the plateaux; I go
walking. I long for Black Sea food. I come to rest and restore
my energy. In winter it is quieter and the prices are more
reasonable.” he said.

The Black Sea is not just one of the most beautiful parts of
Turkey in the winter, but one of the most beautiful in the world.
Our advice: Don’t wait for the summer to go to the Black Sea!
Visit the Black Sea to get to know these beauties better, to taste
great flavours, to fill your lungs with fresh air.
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TURSAB, Casa Garibaldi'yi Istanbul'a kazandirdi
Through TURSAB, Istanbul regains Casa Garibaldi

Beyoglu’ndaki 134 y1llik Casa Garibaldi binasini restore eden TURSAB, binanin igletmesini 10
yilligina iistlenerek binay1 hizmete acti.

TURSAB restored the 134-year-old Casa Garibaldi building in Beyoglu and opened it for service,
with the right to manage it for 10 years.
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TURSAB tarafindan biiyiik bir biitce harcanarak, emek veri-
lerek restore edilen ve Istanbul’'un kiiltiir sanat hayatina yeniden
kazandirilan Casa Garibaldi, gesitli etkinlik ve organizasyonlara
ev sahipligi yapacak. Casa Garibaldi binasi, seyahat acentalar,
turizm sektoriinde hizmet veren kurum ve kuruluglar tarafindan
kilttirel amach kullanilacak.

Casa Garibaldi, eski giinlerine geri dondii

Yapimi 1885 yilinda tamamlanan Beyoglu'ndaki Casa Ga-
ribaldi binasi, uzun yillar Istanbul’da yagayan Italyanlarin top-
lanma alani olarak kullanildi. 2012 yilinda Italyan Vakfi ile
TURSAB arasinda imzalanan protokolle, tarihi binanin yeniden
kent yasamina kazandirilmasi igin restorasyon caligmalar bagla-
tildi. 2017 yilinda aslina uygun bir sekilde restorasyonu tamam-
lanan bina ile TURSAB, basta Birlige iiye olan acentalar olmak
lizere turizm sektoriine fayda saglamay: hedefliyor.

Yapilan restorasyonun ardindan Istanbul’un kiiltiir, sanat, et-
kinlik ve sosyal mekanlari arasina katilan Casa Garibaldi binasi,
eski giinlerde oldugu gibi Istanbul’a deger katmaya, canhlik ge-
tirmeye devam edecek.

B9 TURSAB spent a considerable budget and much effort
restoring Casa Garibaldi and allowing it to regain its place in
Istanbul’s cultural and artistic life, opening it to various events and
organisations. The Casa Garibaldi building opened its doors to
be used for cultural purposes by travel agencies and organisations
serving the tourism industry.

Casa Garibaldi returns to its former life

The construction of the Casa Garibaldi Building in Beyoglu, was
completed in 1885, and was used for many years as the gathering
place for Italians living in Istanbul. In 2012, with the agreement
signed between the Italian Foundation and TURSAB, restoration
works were started to restore the historic building to its place in city
life. The work to restore the building was completed in 2017, in a
way befitting the original, and TURSAB aims to use it to benefit the
tourism industry, and particularly the agencies which are members
of the Association.

Following its restoration, the Casa Garibaldi building, which takes
its place amongst Istanbul’s cultural and artistic events and social
venues, will continue to play a valuable role and bring vitality to
Istanbul as it did in the old days.
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Tarihi bina

e 0o o L o °
orijinalligini Koruyor
i Casa Garibaldi'nin restorasyon stirecinin baginda bulunan
projenin koordinatord, sanat tarihcisi Dr. Sedat Bornovali,
Istiklal Caddesi Deva Cikmazi'nda yer alan binanin adeta kiil-
lerinden yeniden dogdugunu belirtiyor. Italyan Isci Yardim-
lasma Dernegi tarafindan yaptirilan, adini da Italya Birligi'nin
kurucusu Giuseppe Garibaldi'den alan tarihi binanin,
TURSAB tarafindan biiyiik bir biitce harcanarak ve emek ve-
rilerek restore edildigini belirten Bornovali, su bilgileri verdi;
“Binanin restorasyonunda, yapinin her noktasinin kullanilabi-
lir olmasi ve islevselligin ge¢mise zarar vermemesi amaglandi.
Bodrum ve cati katlarinin yani sira, giris, orta kat ve 9 metre
tavanli tiyatro salonuyla bina aslina uygun bir sekilde restore
edildi. Kiltir ve Tabiat Varliklarini Koruma Kurulu'nun ona-
yiyla binanin timine digardan erisim saglayan bir asansorle
yapi zenginlestirildi. ftalyan isciler tarafindan ithal malzemey-

le yapilan bazi siislemeler yine Italya’dan gelen malzeme ve
ustalarla bire bir yenilendi.”

The historic building
retains its authenticity

@I The project’s co-ordinator of the restoration process of Casa
Garibaldi, art historian, Sedat Bornovali states that the building
located in Deva Ctkmaz, Istiklal Caddesi, was reborn from its ashes.
The building, which was built by the Italian Workers” Aid Association
and named after Giuseppe Garibaldi, the founder of the Italian
Union, was restored by Bornova by spending a considerable budget
and a great deal of effort. He gave the following information: “During
the restoration of the building our aim was for every aspect of the
work to be practical but that functionality should not cause damage
to the past. Alongside the basement and attic floors, the building
has been restored in accordance with its original structure with its
entrance, middle floor and theatre hall with its 9-metre-high ceiling.
With the approval of the Council for the Protection of Cultural and
Natural Assets, the building was enriched with an elevator that
provides access to all. Some decorations made by Italian workers
with imported materials were renewed once again by experts and
materials brought from Italy.”
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Istanbul tarihine
1s1k tuttu

Dr. Sedat Bornovali koordinatérligiinde yiiriitilen restorasyon sirasinda,
2014 yilinda tesadiifen bir mezarlik kesfedildi. fstanbul tarihi icin biiyik onem
tagtyan bu mezarligin M.S. 335 yilina ait oldugu ve en azindan 540 yilina kadar

kullaniminin devam ettigi, Karbon-14 testleriyle kanitlads. Yapinin altinda, M.S.
1200'den 20. yiizyila uzanan ve katmanlar halinde bulunan ¢ok sayida canak ve
comlek 6rnekleri oldugu da verilen bilgiler arasinda yer ald.

Diinden bugiine
Casa Garibaldi...

[talyan iscilere destek olmak amaciyla kurulan Italyan Isci ve
Yardimlasma Dernegine ait Casa Garibaldi binasinin temeli 134 y1l
dnce atildi. 1863’te kurulan Italyan Is¢i Yardimlagma Dernegi'nin
aldig1 arsada yapimina 1884’te baslanan bin metrekarelik Casa
Garibaldi binasi, 1885'te tamamlandi. Ocak 1910°'da kapsamli bir
caligmayla restore edilen bina, 100 kiisur yildir el degmeden var-
ligin1 korudu. Kurulusundan itibaren 6zellikle en parlak donemi
olan 1920’lerde dernek lokalinde cok sayida konser, dans gosterisi

ve opera gibi etkinlikleri agirlayan bina, 1960’larda Istanbul’daki
ftalyanlarin azalmasiyla birlikte bu islevini kaybetti. Bunun yerini

ise belli araliklarla diizenlenen sergi ve tiyatro gosterileri aldi. 2005
yilinda diizenlenen 9. istanbul Bienali'nin ev sahiplerinden biri oldu.
Giiniimiizdeyse TURSAB tarafindan restorasyonu tamamlanan tarihi
bina, seyahat acentalar ve turizm sektdriinde hizmet veren kurum ve
kuruluglar tarafindan kiltiirel amagh kullanilmaya devam edecek.

Sheds light on
Istanbul’s history

@ During the restoration, under Dr. Sedat Bornovaly, in 2014 a cemetery
was discovered by chance. This cemetery, which is of great importance for the
history of Istanbul, was proved by Carbon-14 tests to have been dated to 335
AD and to have been in use uncil at least 540. Amongst the information given
was that underneath the building, there were many examples of pottery and
earthenware found in layers dating from 1200 AD to the 20th century.

Casa Garibaldi from
the past to today...

N The foundation of the Casa Garibaldi building, which was founded
by the Italian Workers and Solidarity Association, was laid 134 years ago.
In 1863 the Italian Workers” Aid Association bought the land, and the
construction of the Casa Garibaldi building, which was one thousand
metres square, started in 1884 and was completed in 1885. The building,
which was restored in January 1910 with extensive work, remained intact
for 100 years. From its construction and especially in the most dazzling
period of the 1920s, the building hosted many events in the association’s
headquarters such as concerts, dance performances and operas but it lost
its function in the 1960s with the decline of the Italians in Istanbul. This
was replaced intermittently by exhibitions and theatre performances.
In 2005, it was one of the host buildings of the 9¢th Istanbul Biennial.
Today, following completion of the restoration of the historic building
by TURSAB; it will continue to be used for cultural purposes by travel
agencies and organisations serving the tourism sector.
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Makale / Article

Turizm hukuku; hukukgu icin turizm,

turizmci icin hukuk!

Tourism law: for lawyers it’s tourism; for
those working in tourism it's law!

Hayat dayatir! insan, hayatin dayattiklarini tiretir. Ha-
yatin dayattiklarina ihtiyac denir. Thtiyaclar giderilmek
zorundadir; ama dogru ama eksik veya yanlis her ihtiya-
cin karsisina bu ihtiyaci giderdigi iddia edilen bir trtinle
cikilir. Sistem, yeni ihtiyaglar ve yeni trtinler tizerinden
kendini stirdtrir. Halbuki insanin temel ihtiyaclar: de-
gismezdir; beslenmek, barinmak, tiremek... Bu temel ih-
tiyaclarin kargilanmasi ile ilgili Gyle trtinler ortaya ko-
nulur ki altindaki temel ihtiya¢ unutulur, o ihtiya¢ temel
ihtiyacmuis gibi algilanir. Beslenme ihtiyacim karsilayan
triinlere bakinca gordiigiimtiz manzara ilgingtir; suyu
ikame eden trtinler her gecen giin cesitlenir, gazl ice-
cekten kefire bir dolu icecek hayatimizi doldurmus du-
rumdadir.

Hukukun kaynag1

Toplumlarin da temel ihtiyaglar: degismez; bir arada
yasamay1 saglayan sistem en temel ihtiyactir. Bu ihtiya-
c1 karsilayan, insan tarafindan tretilmis en kapsaml ve
etkili tirtin; hukuktur. Insanlarin bir arada ve bir sistem
icinde yasamaya basladiklar1 andan itibaren hukuk var
olmustur. Duyulan ihtiyaci gidermek tizere ortaya ¢ikan
hukuk; miilkiyetten aile kavramina, devletten sirkete bir
dolu yapiy1 olusturmustur. Ancak hayat her zaman huku-
kun éniinde gitmek durumundadir. Once internet icat
edilir, sonra internette ticaret ve bu islerde ¢ikan sorunlar
olusur. Mevcut hukuk kurallar: internette ¢ikan sorunlar
¢ozemez ya da dogru, hizli ve etkin ¢6zemez hale gelince,
bu sorunlari ¢bzen ve akabinde bu sorunlarin dogmamasi
icin bu alanlar1 diizenleyen hukuk kurallar1 birbiri ardina
diizenlenir. Bir bakariz; bilisim alanini dizenleyen kural-
lar kendi bagina ayr1 bir hukuk alani olugturmus, buna da
bilisim hukuku demisiz...

&Y Life imposes something! People take what life has imposed
and produce something. The things that life imposes are
called demands or needs. Demands must be met; whether it’s
right or wrong, for every demand a product comes out which
attests to that demand. The system maintains itself through
new demands and new products. However, the basic needs
of man are immutable: nutrition, shelter, reproduction... So
many products are brought out related to meeting these basic
needs that the basic need underneath is forgotten, the demand
is perceived as the basic need. When we look at the products
that meet the need for nutrition, the landscape we see is
interesting: every day more diverse products are brought out
as substitutes for water, from fizzy drinks to kefir, our life is
completely full of beverages.

Source of law

The basic needs of societies do not change; the system
that provides for coexistence is the most basic need. This is
the most comprehensive and effective product manufactured
by humans to meet this need: it is the law. Law has existed
from the moment people began to live together in a system.
The law that emerged to address this need developed into a
full structure: from property to the concept of family, from the
state to the company. However, life always has to go before the
law. First, the internet is invented, then there is trade on the
internet and problems occur in this trade. When the existing
legal rules cannot solve the problems on the internet or cannot
solve them correctly, quickly and effectively, the rules of law
which fix these problems and which regulate these areas to
prevent these problems, are arranged one after another. We'll
take a look: the rules regulating the field of information have
created a separate legal field on its own and we have called it
IT law...
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Turizm hukuku nedir?

Insan, gelisebilmek icin merak diirtiisii ile donanmustir. Me-
rakin pesinden giderek kesiflere, icatlara ulagilir. insanin geli-
simi ihtiyaclarinin da gelisimine neden olur. Turizm, merakin
giderilmesini, tatminini temel alan bir endistri halini alinca bu
alandaki iliskiler de mevcut temel tedarik iliskilerinden ayrilan
ozellikler kazanmigtir. Turizm, her seyden 6nce konusu soyut
olan bir ticari iligkiler yumagidir. Ciinkd, ortaya konulan tim
turizm iiriinlerinin en temel 3gesi zamandir. icinde zamanin yer
almadigi bir turizm triini mevcut degildir. Zaman, bir Griiniin
temel unsuru olunca stoklanamayan, depolanamayan, ikame
edilemeyen, gercek anlamda tazmin edilmeyen 6zellikte triin
ortaya ¢ikar. Turizm Uriind, ticarete konu oldugunda icindeki
zaman olgusu sebebiyle, soyut ve bir dolu ihtimale dayanma-
st nedeniyle belirsizliklerin yonetilmesini gerektirir. Mal ya
da bagka hizmet sektérleri icin sekillenmis hukuk kurallar ile
turizm ticaretini ytriitmek, bu alanda dogan sorunlari ¢6zmek
miimkiin olamamaktadir. Hele ki hukukun ilkelerin egemenlik
alanlar icinde anlam ve deger kazandigi distinilirse, biyik
boyutuyla tilkeler arasi bir hareketi olugturan turizm ticaretine
6zgi sorunlarin ¢ozim icin 6zel diizenlemelere ihtiyag olmast
kaginilmazdi... Thtiyac varsa bunun giderilmesi gerekir demis-
tik; iste bu ihtiyaci gidermek tizere uzun zamandan bu yana
gerek tlkeler arasi alanlarda gerekse tlkelerin kendi egemen-
lik alanlarinda 6zel diizenlemeler yapilmistir. Turizmin yapi-
lanmasini, sekillenmesini, gelisimini diizenleyen, turizme 6zgi
sorunlari ¢6zen hitkiimler toplulugu kendi bagina bir alani olus-
turacak kadar buytiytince buna bir ad verildi: Turizm Hukuku!

Turizm Hukuku, tiim modern zamanlarda ortaya ¢ikan hukuk
alanlari gibi icinde hem devletle iliskileri yani kamu hukukunu,
hem de ticari iligkileri yani 6zel hukuku barindiran bir karma hu-
kuk dalidir. Icindeki 6zel hukuk alanlari; ticaret hukuku, borclar
hukuku, milletleraras: 6zel hukuk gibi turizmle ilgili konularda tu-
rizme 6zgu bir dolu diizenlemeye konu olmaktadir. Yukarida sézii
edilen zaman unsurundan kaynaklanan soyut olma hali ya da bir
baska deyisle ‘hayal ticareti’ hukukun turizm icin 6nemini ve de-
gerini artirmaktadur.

Turizm ticaretinin ihtiyaclarini kargilamak tizere olugmus bir
alanda calisan hukukcunun, dogru bir ¢6ziime ulagabilmesi i¢in
neredeyse bir turizmci kadar turizmi bilmesi gerekecegi acik-
tir. Turizm kavraminin i¢inde yer alan uygulamalara bakinca bu
beklentinin kargilanmasinin ¢ok zor oldugunu kabul etmek zo-
rundayiz. Oyle ya, hukukcunun saglik turizmi ile ilgili diizenleme-
lere hakim olmas ve ayni zamanda IATA kurallarini bilmesi ya da
yat turizmi konusuna hakim olmasinin beklenmesi hayatin olagan
akigina uygun degildir. Bu érnekler cogaltilabilir ancak sonug
degismez, turizm alaninda caligan bir hukukcu olsa da bu
alan1 kapsayan, her biri kendine 6zgii kurallar iceren -
uygulamalari anlamasi ve buna gore hukuki ¢oztimler —
tretmesi beklenmemelidir. Peki, ne yapmali? Turiz-
mciler, en azindan temel meselelerde hukukgulara S —
yol, yon gosterecek kadar, kendi gobeklerini kese-
cek kadar hukuk bilgisine sahip olmalidir. Bir bag-
ka deyisle; turizm hukuku, en az hukukcular kadar
belki de onlardan ziyade turizmcilerin ilgilenmesi
gereken bir hukuk alanidir.

'

Basdanismani Av. ilker Unsever

What is tourism law?

In order to progress, human beings are equipped with curiosity.
Discoveries and inventions are reached by following curiosity. It also
leads to the development of human development needs. When tourism
becomes an industry based on the removal of worry and on satisfaction,
relationships in this field have also gained characteristics separate from
existing basic supply relationships. Tourism is, above all, a mass of
business relations that is abstract. Because the most basic element of all
tourism products which is offered is time. There is no tourism product
in which time is not included. When time is a key element of a product,
a product emerges with the property that it cannot be stored, put away,
replaced, and cannot in any real sense be compensated. The tourism
product, in terms of trade, requires the management of ambiguity
since, due to the time element, it is abstract and, due to the fact that it
is based on full expectations, it is uncertain. It is not possible to carry
out the tourism trade with the rules of law, which are shaped for goods
or other service sectors, and to solve the problems arising in this field.
Especially considering that the law has gained meaning and value within
the sovereignty of countries, it was inevitable that special arrangements
would be needed to solve the problems specific to tourism trade, which
constitutes an inter-couniry movement with large dimensions. In order
to meet this need, special arrangements have been made in both the
international areas and in the areas within countries’ own sovereignty.
When the community of provisions that regulated the structure,
formation and development of tourism; which solves the problems
specific to tourism; became big enough to create an area of its own, it
was given a name: Tourism Law!

Tourism Law, as in all branches of law that have arisen in modern
times, is a branch of mixed law encompassing both relations with the
state Le. public law, and commercial relations i.e. private law. Within
its fields of private law it is subject to a wide range of tourism-specific
arrangements in tourism related matters such as commercial law, law of
obligations, and international private law. The abstract nature resulting
from the aforementioned time element or, in other words, the ‘trade in
dreams’ increases the importance and value of the law for tourism.

It is obvious that a lawyer working in a field that is formed to meet
the needs of the tourism trade needs to know as much about tourism

as a worker in the tourism sector in order to reach the correct
solution. When we look at the practices within the concept
of tourism, we have to accept that it is very difficult to meet

this expectation. In other words, it is not possible within the
ordinary flow of life to expect a lawyer to be aware of the
regulations pertaining to health tourism and also to know
the rules of IATA or to have mastery of yacht tourism. These
examples can be reproduced, but the result is unchanged,
even if the lawyer is working in the field of tourism, he or she
should not be expected to understand the practices that
include this specific area and produce legal solutions
accordingly. So, what can be done? Those working
in the tourism sector should know enough about
the law to guide lawyers with at least the basic
principles, enough to show them the way. In
other words, tourism law should be of at
least as much interest to those working in
tourism as it is to lawyers, perhaps even
more so.

Yazi: TURSAB Hukuk

Text: TURSAB Chief Legal
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Turizmde dijitallesme / Digitalisation in tourism

Seyahat acentalarinin yiizde 70’i dijital
teknolojinin ve teknoloji yatirnmlarimin
turizm sektorii icin yiiksek seviyede pozitif
geliri saglayacagimi diisiiniiyor.

“70 per cent of travel agencies believe that digital
technology and technology investments will provide a
high level of positive return for the tourism industry.

TURSAB, Tiirkiy:J’Biliﬁm Vakfi ile is birligi yaparak
“Seyahat Acentalan Dijital Doniisiim Raporu”nu
yayinladi. Ernst and Young

Tiirkiye tarafindan hazirlanan .
rapordan one ¢ikan bagliklari o
sizler icin derledik.

TURSAB has worked together with the Turkish
Information Foundation to publish the: “Travel
Agencies’ Digital Transformation Report”. We have
compiled the main highlights of the report, prepared
by Ernst and Young Turkey, for you.




\ Turizm sektoru dijitallesme yol haritasini belirled
B The tourism sector establishes the roadmap for digitalisation




Turizmde dijitallesme / Digitalisation in tourism

ontigtiirtict bir etkiye sahip olan teknolojik gelismeler,

diinyada caligma prensiplerini de temelinden sarsiyor.

Glintimiizde isletmeler, hitkiimetler ve bireyler ge¢miste

hayal edilemeyecek nitelikte degisimlerle kars: karsiya.

Yapay zeka ve robotik siire¢ otomasyonu, is giictinii ve calisma bi-

cimlerini yeniden sekillendirirken, drone’lar ve siirticiisiiz otomo-

biller, tedarik zincirine ve lojistige bakis agisini degistiriyor. Dijital

inovasyonun bir sonraki dalgasi - yapay zeka, robotik ve blockcha-

in - uzun siiredir giivenli olarak goriilen faaliyetleri de donistiire-
cege benziyor.

Turizm sektoriinii etkileyen dijital trendler

Gelecegin calisma diinyasini etkileyecek yikicr etkiler, turizm
sektoriint de dijital déntisiime yonlendiriyor. Turistler farkli ka-
nallardan kigisellestirilmis deneyim yagamak isterken, bu deneyim
icerisinde gelisen teknolojinin de kullanimini talep ediyor. Ama-
deus tarafindan 2017 yilinda yapilan bir arastirmaya gore seyahat
edenlerin yiizde 57’si, markalarin bilgilerini kisisel tercihlere veya
gecmisteki davraniglara gore uyarlamasi gerektigini digtiniiyor.
Seyahat acentalarinin, misterisinin kisisel seyahat deneyimlerini
tercihlerine gore sekillendirmesi, miisteri memnuniyetini artiryor.
Arastirmalara gore seyahat edenlerin yiizde 36’s1 bu acentalarin su-
nacaklari hizmetlere daha fazla 6deme yapabiliyor.

Teknolojik gelismeler, gezginlerin tercihlerine dayal olarak ara-
ma sonuglarinin optimize edilmesine ve stirekli olarak gelistiren al-
goritmalar sayesinde kisisellestirmesine imkan sagliyor. Ote yandan
cok kanalli miisteri deneyimini yonetmek i¢in farkli kanallar kulla-
niliyor. Bunlardan bazilarini sosyal medya, arama motoru bazli pa-
zarlama, blog siteleri, dijital medya ve fiziksel kanallar olugturuyor.
Miisterilere bu kanallar aracilig1 ile gercek zamanli pazarlama yapi-
labiliyor. Bununla birlikte misterilerin dijital deneyimlere yonelik
artan tutkusu, fiziksel kanal yoneticilerini magazalarinda teknoloji
ile birlikte dijital deneyimler sunmaya itiyor.

Mobil teknolojilerin 6nemi artiyor

Miisteri deneyimi icerisinde mobil teknolojilerin 6nemi glin geg-
tikge artiyor. Tur ve etkinlikler icin yapilan rezervasyonlarin 2020'ye
kadar yiizde 75 artacagi distniiliyor. Mesajlasma platformlarinin
kullaniminin giderek yayginlagtigi diinyada yapay zeka robotlari ile
mesajlagma trendi de giderek artiyor. Bircok teknoloji devi bu konu-
da yatirim yapiyor. Turizm sektori igerisinde chatbotlarin kullanimi
genel olarak baslangic seviyesinde olsa da, sektér oyunculari, bu tek-
nolojik gelismenin operasyonlarda maliyet distirme, satig artirma
ve yeni satig kanali olarak potansiyeli oldugunu goriiyorlar. Google
tarafindan yapilan bir arastirmaya gére, seyahat edenlerin yaklagik
3'te ' ucus, otel, gidilecek noktada yapilacaklari aragtirma ve rezer-
vasyon konularinda dijital asistanlari kullaniyor.

Turizm sektoriinde nesnelerin interneti, artirilmig ve sanal ger-
ceklik, blockchain uygulamalari da giderek 6nem kazaniyor. Sektor
icerisinde farkli uygulama alanlarina sahip bu teknolojilerin ilerleyen
yillarda kullaniminin artmasi bekleniyor. Seyahat acentalarina yo-
nelik yapilan dijitallesme anketi calismasina gore, her 10 acentadan
7'si dijital teknolojinin ve teknolojik yatirimlarin turizm sektorii ve
firmalari icin yiksek derecede pozitif katki saglayacagini distintiyor
ve ankete katilan firmalarin yizde 73"t dijitallesmenin rekabette 6ne
ctkmak icin 6nemli bir unsur oldugunu belirtiyor.

[N echnological developments, which have a transformative

effect, shake the foundations of working practices throughout

the world. Today, businesses, governments and individuals

face changes that were unimaginable in the past. While
artificial intelligence and robotic process automation reshape the
workforce and working patterns, drones and driverless cars are changing
the way we look at the supply chain and logistics. The next wave of digital
innovation - artificial intelligence, robotic and blockchain - appears to be
transforming activities, upon which we have long relied.

Digital trends affecting the tourism sector

The influences, which are having a disruptive effect on the working
world of the future, are leading the tourism sector towards digital
transformation. Whilst tourists want to enjoy an experience, which has
been personalised in different ways, they also demand that developing
technology should play a part in this experience. According to a survey
conducted by Amadeus in 2017, 57 per cent of travellers think brands
should adapt their knowledge to personal preferences or past behaviour.
Travel agencies, who customise travel experiences according to customers’
personal preferences, see an increase in customer satisfaction. According
to research, 36 per cent of travellers are prepared to pay more for the
services these agencies offer.

Technological developments allow travellers to optimise their search
results based on their preferences, thanks to continuously developing
algorithms. On the other hand, different channels are used to manage
the multi-channel customer experience. Amongst these are social media,
search engine based marketing, blog sites, digital media and physical
channels. It is possible to market to customers in real time, through
these channels. Together with customers’ growing passion for digital
experiences, this pushes physical channel managers to provide digital
experiences with technology in their stores.

The importance of mobile technologies is
increasing

In terms of customer experience, the importance of mobile
technologies is increasing day by day. Reservations for tours
and events are expected to increase by 75 per cent by 2020.
In a world where the use of messaging platforms is becoming
increasingly widespread, the trend for messaging through
artificial intelligence robots is growing. Many technology giants
are investing in this. Whilst the use of chatbots within the tourism
sector is generally still in its initial stages, industry players see
that this technological development has the potential to reduce
costs, increase sales, and open new sales channels. According to
a study by Google, about 1 in 3 travellers use digital assistants for
research and booking of flights and hotels in the destinations to
which they are travelling.

In the tourism sector, the Internet of things, enhanced and virtual
reality and blockchain applications are becoming increasingly
important. Within the sector, the use of these technologies, with
different areas of application, is expected to increase in the coming
years. According to the digitalisation survey conducted amongst
travel agencies, 7 out of 10 agencies think that digital technology and
technological investments will make a positive contribution to the
tourism sector and firms, and 73 per cent of surveyed firms say that
digitalisation is an important element for competitive advantage.

62

THE VOICE OF TRAVEL



Dijitallesmenin is sonuglarina katkisini
saglayabilmek adina sirketlerin Grin ve karlik odakli
yapidan mdusteri odakli yapiya gecmesi gerekiyor.
Musterininbeklentilerinive problemlerinianlayabilmek
icin veri temelli yaklasimin benimsenmesi ve
verinin ticari amaglarla kullanilabilmesi icin hukuki
boyutlarinin  gozetilmesi diger 6nemli unsurlar
arasinda yer aliyor.

Turizm verisi neden énemli?

Teknolojik gelismelerle birlikte elde edilen buytk
veriyi kullanilabilir hale getirmek ve islemek turizmde
akillihgin temellerini olusturuyor. Bu sebeple turizmde
faaliyet gosteren sirketler icin bilhassa musteri
verilerinin analizini stratejik planlarinin bir parcasi
yapmak vazgecilmez bir unsur haline geliyor. Global
oyuncularin yani sira Tarkiye'de faaliyet gésteren
seyahat acentalarinin biytk bir cogunlugu (yuzde
74) veri odakli olmayi rekabette farklilasmak ve
musterilerine deger yaratmak icin kritik bir temel tasi
olarak géruyor.

Turkiye'de seyahat acentalarinin ytizde 76's1 hizmet
verdikleri mdusterilerin bilgilerini sistemsel olarak
tutuyor ve sahip olduklari bu verileri operasyonlarinda
kullaniyor.  Yapilan —arastirmaya gére seyahat
acentalarinin  ytzde 69'unun ellerindeki musteri
verisini pazarlama ve satis aktivitelerini gelistirmek
ve planlamak, ytzde 58’inin mevcut ve yeni hizmet
turleri gelistirmek, ytzde 40'inin ise musterilerinin
deneyimini iyilestirmek amaciyla kullandigi gértltyor.

Turizm X.0

Teknolojik altyapi ve gelismekte olan teknolojiler ile
desteklenmis turizm stratejilerive musteri deneyimleri
gelecegin turizm sektori olarak tanimlanan Turizm
X.0 tanimini ortaya cikariyor.

Turizm X.0, nesnelerin interneti, artirilmis ve sanal
gerceklik, yapay zeka, robotik, blockchain gibi yeni
teknolojilerin turizm sektérint destekleyecek sekilde
kullaniimasi ulasilacak seviyeyi ifade ediyor. “Turizm
Sektort Dijitallesme Yol Haritasi Calistayt” kapsaminda
katiimci acentalar, gelismekte olan teknolojilerin
5 yil icerisinde streclerine ve hizmetlerine ytksek
etkisi olacagini belirtti. Acentalar ile gerceklestirilen
anket calismasi sonuglarina gore acentalar, bu
teknolojilere yonelik yeterli bilgi sahibi olmadigini
belirtiyorlar. Anket katilimcilarinin ytizde 84't dijital
trendleri gevrim ici yayinlardan (forum, newsletter,
e-dergi vb.), ylizde 64'( ise sektér ici veya sektor disl
yorumlardan takip ediyor.

Ote yandan acentalar, gelismekte olan teknolojilere
distk seviyede vyatinm planlaniyor. Acentalarin
ylzde 45'i dijitallesme yatirimlarinda finansal kaynak
tahsisi konusunda engeller ile karsilastigini, ylzde
34’0 ise insan kaynaginin yetkinligi konusunda giiglik
yasadigini belirtiyor.

& In order to ensure that digitalisation contributes
to business results, companies need to move
from product- and profit-oriented structures to
a customer-oriented structure. Other important
elements include the adoption of a data-based
approach in order to understand customer
expectations and issues, and observing the legalities
around data used for commercial purposes.

Why is tourism data important?

Together with technological advances, getting the
available big data to a point where it can be used and
processed will establish the foundations of intelligence
in tourism. For this reason, it is becoming crucial for
companies operating in tourism to analyse customer
data as part of their strategic plans. In common with
global industry players, a large majority of travel
agents operating in Turkey (74 per cent) see being
data-driven as a critical building block for competitive
differentiation and for creating value for customers.

76 per cent of travel agencies in Turkey
systematically store the data of their customers
and use this data in their operations. According to
the survey, 69 per cent of travel agencies use their
customer data to develop and plan their marketing
and sales activities, 58 per cent use it to develop
existing and new kinds of services, and 40 per cent use
it to improve their customer experience.

Tourism X.0

Tourism X.0 has emerged as the concept
which defines the tourism sector of the future,
where technological infrastructure and emerging
technologies are supported by tourism strategies and
customer experience.

Tourism X.0 allows a level to be reached where
the tourism industry is supported in the use and
on-going development of new technologies such as
the Internet of things, enhanced and virtual reality,
artificial intelligence, robotics and blockchain.
Agencies which participated in the “Tourism Sector
Digitalisation Roadmap Workshop” stated that
developing technologies will have a high impact
on their processes and services within 5 years.
According to the results of the survey conducted
amongst agencies, agencies do not have enough
knowledge about these technologies. 84 per cent
of the respondents follow digital trends from online
publications (forum, newsletter, e-journal, etc.) and
64 per cent of them follow comments made within the
industry or in other industries.

On the other hand, agents are planning a low level
of investment in emerging technologies. 45 per cent of
the agencies said that they faced financial obstacles to
investing in digitalisation, whilst 34 per cent said they
had difficulty due to the competency of their people.
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Fuar / Fair

M.I.C.E. sektori Istanbul’da bulustu
The M.I.C.E. sector met in Istanbul

- i . | | | - -

Tiirkiye'nin ilk ve tek kongre, toplanti, etkinlik endiistrisi fuar1t ACE of M.LC.E. Exhibition
by Turkish Airlines, degisen yiiziiyle altinci defa uluslararast global M.LC.E. endiistrisini
Istanbul’da agirladi. TURSAB’in da destekledigi fuar, M.I.C.E. sektoriiniin nabzini tuttu.

ACE of MLL.C.E. Exhibition by Turkish Airlines is Turkey's first and only convention, meeting and
events industry fair. It hosted the ever-changing global M.I.C.E. industry in Istanbul for the sixth

time. The fair, which was also supported by TURSAB, took the pulse of the M.LC.E. sector.

@TURSAB' da destekledigi 6. ACE of M.LC.E. Exhibition by
Turkish Airlines, bu yil 20 - 22 Subat tarihleri arasinda Istanbul
Kongre Merkezi'nde ‘Connecting Dots’ mottosuyla diizenlendi. Ug
glin stireyle is, etkinlik ve eglence diinyasini bir araya getiren fua-
ra, Ttrkiye'nin en kapsamli B2B etkinligi olan fuarin isim sponsoru
Tiirk Hava Yollart ile beraber yiirtitttigii ‘Uluslararast Hosted Buyer
Programi’ kapsaminda 41 tilkeden 250 satin alici ve 500°tin tizerinde
yerel profesyonel katildi.

6. ACE of M.L.C.E. Exhibition by Turkish Airlines, 20 Subat gtinii
acihg seremonisi ile basladi. Acilig konusmalarinda; KKTC Turizm
ve Cevre Bakani Fikri Ataoglu, Istanbul Vali Yardimcist Ahmet
Hamdi Usta, Tirkiye Seyahat Acentalart Birligi Yonetim Kurulu
Bagkani Firuz Baglikaya, Tanitma Genel Midir Yardimeist Vekili
Onur Gozet'in de bulundugu ¢ok sayida kamu ve sektor yoneticisi
s6z ald1.

Volkan Ataman; "6 yildir ACE of M.LC.Ela
nitelikli turizme katki sagliyoruz"

ACE of M.I.C.E. Exhibition by Turkish Airlines'in acihigin-
da konugan fuarin dtizenleyicisi Turizm Medya Grubu Bagkani
Volkan Ataman; “Biiyiik bir caba ve emekle, her yil Tiirkiye ve
global M.I.C.E. sektoriinti bir araya getirerek, tilkemiz ekono-
misine buyiik 6lctide katk: sagliyoruz. Bu yila hazirlanirken, en
biiyiik motivasyonumuz tilkemizin ve sektériimiiziin bu alanda
kalkinmasini saglamakt1. Son alti yildir, ACE of M.L.C.E. fuary-
la nitelikli turizme biiyiik oranda katki sagliyoruz” dedi.

@ The 6th ACE of M.L.C.E. Exhibition by Turkish Airlines, which was also
supported by TURSAB, was held from 20th-22nd February at the Istanbul
Congress Centre, under the slogan: 'Connecting Dots'. The exhibition, which
brought together the worlds of business, events and entertainment, continued
over three days. The fair is Turkey's most comprehensive B2B event. As part
of its 'International Hosted Buyer Programme', which is run with the fair's
title sponsor, Turkish Airlines, more than 250 buyers from 41 countries and
over 500 local professionals attended.

The 6th Ace of M.LC.E. Exhibition by Turkish Airlines started with an
opening ceremony on 20th February. Amongst those taking the floor at the
opening speeches were: TRNC Minister of Tourism and Environment, Fikri
Ataoglu, Istanbul Deputy Governor, Ahmet Hamdi Usta, Association of
Turkish Travel Agencies Chairman of the Executive Board, Firuz Baglikaya,
Representative of the Deputy Director of the Department of Promotions, Onur
Goézet, and many other representatives of the public and private sectors.

Volkan Ataman; "For 6 years ACE of M.I.C.E. has
been contributing to quality tourism"

Speaking at the opening of Ace of M.LC.E. Exhibition by Turkish
Airlines, the President of Tourism Media Group, which organised the
exhibition, Volkan Ataman, said: "With hard work and a great effort, every
year we bring together the Turkish and global M.LC.E. sector, which makes
a big contribution to our country's economy. Whilst preparing for this year,
our greatest motivation was to ensure the development of our country
and our sector in this field. For the last six years, we have been make a big
contribution to quality tourism with the ACE of M.I.C.E. fair."
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Firuz Baglikaya;"M.I.C.E., turizm gelirinin
artinlmasinda kilit role sahip”

ACE of M.L.C.E. Exhibition by Turkish Airlines fuarinin agilisinda
s6z alan TURSAB Bagkan: Firuz Baglikaya ise konusmasinda kongre
turizminin Tirkiye turizmindeki 6nemine degindi. Baglikaya, sunlart
dile getirdi: “Bu etkinligin, diinya kiilltir mirasinin parcas essiz giizel-
liklere sahip Istanbul'da diizenlenmesi ayri bir mutluluk. Hepimizin
amact; turizmde yakaladigimiz ivmeyi stirdirerek, tilkemizi diinya tu-
rizminde ¢ok daha st siralara tagimak. 2019 yilinda hedeflere ulasa-
cagimiza, hatta bu hedefleri pozitif yonde revize edecegimize inaniyo-
ruz. Turist sayisint artirmann yolunun sezon uzatmak ve destinasyon
artirmaktan gectigini nasil biliyorsak, turizm gelirimizi bulundugu
seviyelerden yukarilara ¢tkarmanin yolunun, turistin otel dis1 harcama-
larinin yiikseltilmesi ve nis segmentlerdeki turist sayisinin artirilmasin-
dan gectigini de biliyoruz. M.LC.E.; golf; kruvaziyer, saglik, spor, yat,
gastronomi  segmentlerinin baginda geliyor. M.LC.E. sekt6rii, turizm
gelirlerinin artirilmasinda kilit role sahip. Yapilan arastirmalar mevsim
sinirlamasi olmayan bu segmentte seyahat gerceklestirenlerin, kitle
turizmine gore 3 kat daha fazla harcama yaptiklarim ortaya koyuyor.
Tarihi, kiiltiirel ve dogal giizellikleri, otelleri, kongre merkezleri ve pro-
fesyonel sektér temsilcileri ile her tiirlii etkinlige ev sahipligi yapacak
cok énemli bir potansiyele ve altyapiya sahibiz. M.LC.E. sekt6riintin
istedigimiz ivmeyi yakalayabilmesi icin uluslararasi ses getirecek orga-
nizasyonlari yeniden tlkemize kazandirmamiz gerekiyor. Bu amag ile
biz, TURSAB olarak her tiirlii proje, calisma ve is birligine hazirz ve
elimizden geleni yapmaya calisiyoruz. Bu yil, kasim ayinda Istanbul’da
gerceklestirilecek olan Best Event World Festivaline ev sahipligi ya-
pacagiz. Kongre turizmini canlandirmak adina atilan 6nemli bir adim
olan bu etkinlik, Yaratici Etkinlikler ve Uygulama Dernegi (YEPUD) ve
TURSAB'in gayretleriyle {ilkemize kazandirildi. TURSAB olarak, bu yil
6'mc1 kez diizenlenen, sektériin temsil edildigi ACE of M.L.C.E. Exhi-
bition by Turkish Airlines Fuari'mi da cok 6nemsiyor ve destekliyoruz.”

Fuar renkli etkinliklere sahne oldu

Fuar kapsaminda ayrica bir dizi de etkinlik gerceklestirildi. 20 Subat aksami
550 kiginin katilimiyla PORTAXE'da gerceklesen gala yemeginde; uluslarara-
st ve yerel katlimcilar, hosted buyer'lar ve konugmacilar ayni masa etrafinda
bir araya gelerek baglanti ve goriismelerini pekistirdiler. Ayni giinin aksami
Uluslararast Hosted Buyer'larin ve konugmacilarin katilimiyla gerceklesen bo-
gaz turuyla profesyonel rehberler esliginde Istanbul destinasyonu uluslararast
katilimeilara tanitildi. Fuanin ikinci giind olan 21 Subat'ta ise fuar katihimeilart
Besiktag Dorock XLde diizenlenen bir partide bir araya geldi. Partide video
mapping sov, miizik gruplar, DJ ve dans performanslar sergilendi.

Firuz Baglikaya; "M.L.C.E. has a key role to play in
increasing tourism revenue"

TURSAB Chairman, Firuz Baglikaya, spoke at the opening of ACE
of M.LC.E. Exhibition by Turkish Airlines, highlighting the importance
of congress tourism to Turkish tourism. Baglikaya expressed the
following;"T am especially happy that this event is taking place in

Istanbul, which is a part of world cultural heritage, and a place of unique
beauty. We all have the same goal, of sustaining the momentum in tourism,
carrying our couniry to even higher levels in world tourism. We believe that
we will achieve the targets for 2019 and even be able to revise these targets
in a positive way. In the same way as we know that the way to increase the
number of tourists is to extend the season and increase the number of tourist
destinations; we also know that the way to increase tourism revenue above its
current levels, is to increase the amount which tourists spend outside hotels and
increase the number of tourists in niche markets. Foremost of these markets
are M. I. C. E, golf, cruise, health, sports, yachting and gastronomy. The
M.LC.E. sector has a key role to play in increasing tourism revenue. Research
shows that those who travel in this sector are not limited by seasonality, and
that compared to mass tourism, they spend 3 times more. With our historical,
cultural and natural wealth, hotels, congress centers and professional sector
representatives, we have a very important potential and the infrastructure to
host all kinds of events. In order for the M.LC.E. sector to gain the momentum
we want, we need to bring back organisations and events to our country which
draw international attention. We at TURSAB, are doing everything we can to
reach this goal and are prepared to take on all kinds of projects, joint work and
cooperation. This year, we will host the Best Event World Festival in Istanbul in
November. This activity, which is an important step taken to stimulate congress
tourism, was brought to our country with the efforts of the Creative Activities
and Implementation Association (YEPUD) and TURSAB. As TURSAB, we
support and recognise the importance of the ACE of M.LC.E. Exhibition by
Turkish Airlines Fair which has been organised for the 6th time this year.

The fair was the scene of colourful events

There were also a number of events which took place as part of the fair. At
the gala dinner held at PORTAXE for 550 people on the evening of February
20th; international and local participants, hosted buyers and speakers
gathered around the same table to chat and consolidate their connections.
In the evening of the same day, the International Hosted Buyers and speakers
took part in a Bosphorus Tour hosted by professional guides, who introduced
Istanbul as a destination to the international participants. On the second
day of the fair, on 21 February, the fair participants gathered at a party held
in Besiktas Dorock XL. Video mapping shows, music groups, DJ and dance
performances were showcased at the party.
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Organizasyon / Organisation
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Turizm sektoriine dogrudan ve dolayli olarak katkida
bulunan Turk firmalari, yurt disinda ses getiren etkinlik ve
organizasyonlara imza atiyor. Bu firmalarin gerceklestirdigi
etkinlikler turizm sektériine de katki sagliyor.

Etkinlik ve organizasyon alaninda yaptiklari ¢aligma-
larla yurt disina acilan Tiirk firmalari, ardi ardina gergek-
lestirdikleri basarili ¢caligmalarla Tirkiye'nin adini yurt
disina tagiyorlar. Bu firmalardan biri olan TemaCC, ti¢
yilda gerceklestirdigi 158 etkinlik ve konser ile tilke tani-
timina 6nemli katkilarda bulundu.

istanbul, Ankara, Los Angeles, Londra, Vancouver'da
bulunan ofisleri ve profesyonel ekibinin gerceklestirdigi
uluslararas: etkinliklerle adini duyuran TemaCC; icerik
tretimi, teknik ve operasyon alanlarinda hizmet veriyor.
Uluslararas: acgilis-kapanig torenleri, uluslararas: konfe-
ranslar, diinyaca tinlt sanatcilar ile konserler ve expo aci-
lislar1 diizenlediklerini belirten TemaCC CEO’su Taylan
Ozcan, ilerleyen giinlerde yapacaklari biiyiik siirprizlerle
hem firmalarini hem de Tirkiye'yi daha da genis kesim-
lere duyurmayi hedeflediklerini acikladi.

Tiirk firmalar: diinyaya aciliyor

Yaklasik 18 yildir ayni alanda faaliyet gosterdiklerini
dile getiren Ozcan, “Eskiden uluslararasi ihalelerde Tiir-
kiye’den gelen bir etkinlik ajansini gérmek cok da mim-
kiin degildi. Su an diinyanin biytik acilis seremonilerinin
ihalelerinde tilkemizi temsil etmek icin gayretli bir caba
icindeyiz. Bir Tirk firmasi olarak yaptigimiz calismala-
rin uluslararasi alanda 6dile layik goriilmesi bizi motive
etti” diye konustu.

Yurt disina acilan Turk firmalar yaphigi etkinliklerle
turizme de katki saghyor

The activities of Turkish companies, which have
opened abroad, also contribute to tourism

- ———— T

@ Turkish companies are putting their names to events
and organisations abroad, which contribute both directly
and indirectly to the tourism sector. The activities of these
companies also contribute to the tourism sector.

Turkish companies, which open abroad, carry Turkey’s
name overseas, spreading its reputation through the events
and activities which they organise, on top of the successful
work which they do. TemaCC, which is one of these
companies, made significant contributions to the promotion
of the country with 158 events and concerts in three years.

TemaCC, which has made its name through its
international events with international offices in Istanbul,
Ankara, Los Angeles, London and Vancouver, provides
services in the areas of content production, technical and
operational skills. TemaCC’s CEO Taylan Ozcan, explains
that they have arranged international opening and closing
ceremonies, international conferences, concerts and expo
openings with internationally-recognised artists and says
that in the coming days they have lots of surprises in store,
which aim to advertise both the company and Turkey to an
even wider audience.

Turkish companies open to the world

Ozcan has been operating in this area for around 18 years
and says: “In the past it wasn’t really possible to see an events
agency from Turkey in an international tender. We are now
working hard to represent our country in tenders for the
world’s grand opening ceremonies. The fact that as a Turkish
company our work was deemed worthy of an international
award motivated us,” he said.
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Ozcan: Kiiltiir ve sanat
etkinlikleri turizmi besliyor

Ozcan: Culture and arts
acttwtles feed tounsm

Ozcan, kultdr ve sanat etkinliklerinin
turizmi hareketlendiren en énemli fak-
torlerin basinda geldigini belirterek soyle
devam etti; “Dinyaca Unli sanatcilarin
konserlerini binlerce kisi takip ediyor. An-
cak bunlarin yani sira érnegin tnlt ingiliz
sanatgl Anne Marie'nin baklavayr mil-
yonlara istahla duyurmasi, Dua Lipa'nin
dénere olan ilgisinin milyonlar tarafindan
izlenmesi, Antalya'nin gtizelliklerinin sos-
yal medyadan paylasilmasinin tlke turizmi
icin cok degerli oldugunu dustinyorum.
Bunun yani sira, 2017'de Kristal Elma Ya-
raticilik Festivali icin Ulkeye getirdigimiz Aamir Khan'in Istanbul'u
gordukten sonra Ulkesine déndugtinde gonderdigi mektup da ok
onemliydi. Zira ayni sekilde Sir. Elton John, 2016'da yasanilan kot
olaylar sonrasinda Turkiye'nin tamamen yaninda oldugunu, konsere
gelmek icin sabirsiziandigini séyleyen bir mektup yazmisti. Ttrkiye
turizminin tanitimini diinyaca tnlti yapimcilar ile diinyanin geneline
duyurmamizin yeni stiregte gerekli oldugunu distintyorum. Bu mis-
yona katki saglamak adina elimizden geleni karsiliksiz yapacagimizi
da sizlerin araciligiyla belirtmek isterim.”

@ Ozcan stated that culture and arts activities were the most
important factors to invigorate tourism. He continued: “Thousands
of people follow the concerts of world-famous artists. But in addition
to this if, for example, the famous British artist Anne Marie says that
she craves baklava or Dua Lipa loves déner, then it is watched by
millions, or if the beauties of Antalya are shared on social media then
| believe that is very valuable for our country’s tourism. In addition,
the letter sent by Aamir Khan when he returned to his country after
seeing Istanbul, when we brought him to the country in 2017 for the
Crystal Apple Festival of Creativity was very important. In the same
way, after the bad events experienced in 2016, Sir. Elton John wrote a
letter saying that he was completely on the side of Turkey and eager
to come to the concert. | think we need to see this as a new process,
whereby the promotion of tourism in Turkey can be announced to the
whole world by world-famous producers. I would like to state through
you that we will do everything possible to contribute to this mission.”
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HINDISTAN

—l Newer-
fainy Tale IND T A

Hindistan, bir hayat dersidir. Binlerce yildir oldugu gibi
bugiin dahi, bu topraklarda, hala ogrenciler gurularini dinler.
Her festival ya da kutlamanin ardinda derin bir felsefe ve
inanig vardir. Hindularin goziinde, her insan yeryiiziinde

bir gezgin ya da hacidir. Biitiin bir yasam, aslinda ruhani
aydinlanma pesinde bir yolculuktur...

India is a life lesson. As they have for thousands of years,
still today, in this land, students listen to their gurus. There
is a deep philosophy and belief behind every festival or
celebration. In the eyes of the Hindus, every human being is
a traveller or pilgrim on earth. The whole of life is actually a
journey in pursuit of spiritual enlightenment...

YAZI/TENT: DENIZ YILDIRIM
FOTOGRAFLAR/ PHOTOS: YUSUF TUVi




Yurt disi destinasyon / Overseas destination

Hindistan gercekten de hicbir destinasyona benzemez, nevi
sahsina miinhasirdir. Insan1 “turist” olmaktan cikarip kendine
6zgli dinamigiyle dylesine yogurur ki, yasama ve aydinlanma-
ya kafa yormamak elde degildir. Ister aydinlanma yolunda, is-
terseniz de bu masalsi diyarin keyfine varabilmek icin, iste size,
her kosulda rengi solmayan bu tilkeyi anlama kilavuzu...

Yasami kutlayin

Hindistan'da, 2 bin 500 km boyunca yol alan Ganj Nehri
lizerinde, Varanasi'den daha kutsal bir yer olmadigina inanilr.
Hindular, bu 6diing beden yakilmazsa ruhun yeryiiziinden ayril-
mayacagina inanirlar. Bu nedenle giiniin 24 saati dumanlar yik-
selen Varanasi adeta dev bir 6li yakma alanidir. Cenazeler, eski
kentin sokaklarinda bambu sedyelerde, ciceklerle stislenmis, ku-
masa sarmalanmug bir sekilde dolastirilarak kutsal Ganj’a kadar
taginir, son bir kez nehrin sularina daldirilip ¢ikarilir ve yakildik-
tan sonra killer Ganj’a savrulur. Hindular, 6limii yalin ve dogal
bir sekilde kabullenmistir. Onlar i¢in dogru yerde 6lmek, dogru
bir hayat stirdiirmis olmak kadar énemlidir.

Giines yasam verendir ve ilk 1g1klari degerlidir. Bir¢ok kadin,
erkek ve cocuk rengarenk yerel giysileriyle, yiikselen giinesi se-
lamlar. Bircogunda sadece yikanilan ancak bazilarinda oliilerin
yakildig1 ghatlar boyunca yapilacak bir yiirtytiste de Hindis-
tan'in en renkli ve canli gorlntiileri yakalanabilir; camagir
yikayanlar, yoga yapanlar, kriket oynayanlar, masaj yaptiranlar,
cicek satanlar, bufalolarini yikayanlar, dilencilere para vererek
karmasini degistirmeye calisanlar, yeni dogmus bebeklerini ilk
kez bu suda yikamak isteyen anneler, ruhlarini temizleyenler...
Bu kentte herkes ayni sozleri tekrarlar: “Varanasi'de 6lim
kurtulugtur” Kentin atmosferi, insant 6limiin labirentlerinde
dolagtirnyor gibi dursa da, aslinda biitiin karmasasi, ugultusu,
renk ve canliligi icinde bagka bir kavrami vurgular: yasami...

Askin giiciine sahit olun

Belki de diinyanin en tinlii mimari ikonlarindan biri...

17. ylzyilda Babiir Hiikiimdari $ah Cihan’in gen¢ yasta
6len karisi Mimtaz Mahal i¢in yaptirdigi, diinyanin efsanevi
yapilarindan Tac Mahal, tesbihte hata olmasin, ask i¢in inga
edilmis en abartili eserlerden biri diyebiliriz. imparatorlugun
o donemdeki baskenti olan Agra’da, Yamuna Nehri kiyisinda
inga edilen bu heybetli, beyaz mermer mozole bir UNESCO
Diinya Mirasi eseri.

&N India is really not like any other destination, it could be
described as truly exclusive. It uses its own unique dynamics to
mould people from being a ‘tourist) to a point where it’s not at
all taxing to consider life and enlightenment. Whether you are on
the path to enlightenment, or whether you simply want to enjoy
this fairy-tale land, here is a guide to understanding this country,
whose colours never fade...

Celebrate life

In India, it is believed that there is no more sacred place than
Varanasi, on the River Ganges, which flows for 2500km. Hindus
believe that if the body, which has been on loan, is not burned, the
soul will not leave the earth. For this reason, Varanasi is a huge
cremation area, where smoke rises 24 hours of the day. The dead
bodies are carried on bamboo stretchers through the streets of the
old city, decorated with flowers, wrapped in fabric, as far as the
holy Ganj, immersed in the waters of the river for one last time,
taken out and after being cremated, their ashes are scattered on
the Ganges. Hindus accept death simply and naturally. For them,
dying in the right place is just as important as living in the right
way.

The sun gives life and its first rays are precious. Many women,
men and children, in colourful local outfits, greet the rising
sun. Many of India’s most colourful and vibrant images can be
captured in a walk along the ghats, many of which are only used
for washing, but some of which are where the dead are cremated:
people washing their laundry; doing yoga; playing cricket; giving
massages; selling flowers; washing buffalo; trying to change their
karma by giving money to beggars; mothers wishing to wash their
new-born babies in this water for the first time, to clean their
souls... Everyone in this city repeats the same words: “In Varanasi
death is salvation”. Whilst the atmosphere of the city may seem
to lead one through the labyrinths of death, in fact the whole
complexity, buzz, colour and vibrancy stresses a different concept:

life...

Witness the power of love

Perhaps one of the world’s most famous architectural icons...
the Taj Mahal, built in the 17th century by the Mughal ruler, Shah
Jahan, for his young wife, Mumtaz Mahal, could be described
as maybe one of the most extravagant works ever built for love.
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Panayirlarda kaybolun

Geleneksel yasamin siiregeldigi, uyusuk bir kasaba olan
Pushkar yilda bir kez, Pushkar Deve Panayiri’yla akillara diiger.
Kilttirel dokusu, canhligi, renkleri ve yer aldigi cografyayla
diinyanin en byiileyici ve otantik festivallerinden biri olan
bu festival, her yil, ekim ve kasim aylarina denk gelen Hindu
ay1 Kartika'da, yani dolunay zamani yapilir. Hindistan'in dort
bir yanindan gelen koyliiler deve, at, fil, sigir gibi hayvanlarini
pazarlamak icin diinyanin bu en tnli biytikbas hayvan pan-
ayirinda toplanirlar.

Kontrastlar kenti Kalkiita'yr kesfedin

14 milyonluk ntfusu ile Kalkita, diinyanin en kalabalik
kentlerinden biri. Hindistan'in en dnemli limanina sahip ve
bir kontrastlar kenti. Isik ile golge, eski ile yeni, zengin ile fa-
kir, gokdelenler ile eski koloni dénemi evleri Kalkiita'da ic ige
gecmis. Kentin kalabalik caddeleri, ¢arsi pazarlar, tapinak ve
camileri gérmeye deger.

Saraylarda konaklayin

Pinil piril Pichola Golii ve her yone uzanan ormanlik Aravalli
Tepeleri’nin hardal, mor karigimi sirtlariyla Udaipur, stiphesiz
konumunun da katkisiyla, Hindistan'in en romantik kentlerin-
den biri. Muhtesem saraylari, tapinaklari, haveli denilen ge-
leneksel koskleri ve labirentvari sokaklariyla, tilkenin bu kayda
deger destinasyonunda bulunan Taj Lake Palace, diinyanin en
etkileyici konumuma sahip otelleri arasinda bulunuyor.

This majestic white marble mausoleum built on the banks of the
Yamuna River in Agra, the Imperial capital of that period, is a
UNESCO World Heritage site.

Lose yourself in fairs and markets

Pushkar is a sleepy town with a traditional way of life. Once a
year, the Pushkar Camel Market takes place. This festival, which
is one of the most fascinating and authentic festivals in the world
with its cultural texture, vibrancy, colours and location, is held
every year in October and November in the Hindu month of
Kartika, at the time of the full moon. Peasants from all over India
gather at the world’s most famous bovine animal fair to market
their animals such as camels, horses, elephants and cattle.

Explore the city of Contrasts, Calcutta

With a population of 14 million, Calcutta is one of the most
populous cities in the world. It has the most important harbour
in India and is a city of contrasts. Light and shadow; old and
new; rich and poor; skyscrapers and old colonial-era houses -
in Calcutta they are inextricably entwined. The city’s crowded
streets, bazaars, markets, temples and mosques are worth seeing.

Stay in palaces

Udaipur, with its shimmering Pichola Lake and the wooded
Aravalli Hills extending in all directions, with their ridges
blending mustard and purple, is undoubtedly one of India’s most
romantic cities. Taj Lake Palace is located in this remarkable
destination, with its magnificent palaces, temples, traditional
pavilions called ‘haveli’ and labyrinthine streets. It has one of the
most impressive settings of any hotel in the world.
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Diinya mirasi / World heritage

Ait oldugu topraklara geri dénen Cingene Kizina bdyuk ilgi
Great interest in Gypsy Girl who returned to the

land where she belongs

_8

Uzun ugraslar sonucunda ait oldugu topraklara geri donen Tiirkiye'nin onemli kiiltiir
mirasindan biri olan “Cingene Kiz1” mozaigine biiyiik ilgi gosteriliyor. Kayip olan 12
par¢a mozaigin yerine yerlestirilmesinin ardindan meraklilar1 miizeye akin etti.

After along struggle, one of Turkey's most important cultural artefacts, the “Gypsy Girl” has been
returned to the land where she belongs, provoking great interest in the mosaic. After 12 missing
pieces had been put back in place in the mosaic, enthusiasts flocked to the museum.

Gaziantep Zeugma Antik Kenti'nden yasa dis1 yollarla
ABD’ye kacirilan “Cingene Kizi” mozaiginin kayip parca-
lar1 yillar sonra Tiirkiye'ye getirildi. Zeugma Antik Kenti’n-
den ¢ikarilan “Cingene Kiz1” mozaiginin 12 parcasi, 1960’1
yillarda yurt disina kagirilmigti. ABD’nin Bowling Green
State Universitesi'nde sergilendigi sirada tespit edilen ka-
yip pargalar, Kiltiir ve Turizm Bakanligrnin yogun cabalari
sonucunda, Turkiye’ye getirildi.

“Cingene Kiz1” yeni haliyle ziyarete acild1
Kiltir ve Turizm Bakanlhig:i ile Bowling Green Eyalet
Universitesi arasinda imzalanan protokol uyarinca, Cinge-
ne Kizr'na ait 12 parca térenle Tiirk gorevlilere teslim edildi.
Cingene Kizi mozaiginin kayip parcalari birlestirildikten
sonra Zeugma Mozaik Miizesinde sergilenmeye bagland:.

@V The missing pieces of the “Gypsy Girl” mosaic had been taken from the
Gaziantep Zeugma Ancient City and illegally smuggled into the US, but have
been returned to Turkey after many years. 12 pieces of the “Gypsy Girl” mosaic
from Zeugma Ancient City were smuggled abroad in the 1960s. The lost pieces
were detected when exhibited by the US Bowling Green State University, and as
aresult of the intense efforts of the Ministry of Culture and Tourism, have been
brought to Turkey.

“Gypsy Girl” is open to visitors in its new form

According to the terms of the protocol signed between the Ministry of
Culture and Tourism and Bowling Green State University, 12 pieces of Gypsy
Girl were delivered to Turkish officials in a ceremony. After the missing parts
of the Gypsy Girl mosaic were put back together, they were exhibited in the
Zeugma Mosaic Museum. The missing parts of the Gypsy Girl mosaic were
opened to visits by the public, following a press conference organised with
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Cingene Kizi mozaiginin kayip parcalari, Kiiltiir ve Turizm
Bakani Mehmet Nuri Ersoy, Gaziantep Valisi Davut Gil ve
Gaziantep Biiyliksehir Belediye Baskan: Fatma $ahin’in kati-
limiyla diizenlenen tanitim toplantisinin ardindan vatandag-
larin ziyaretine agildi.

Acilis toreninde konusan Bakan Ersoy, “Zeugma, 1998 yi-
linda kegfedildigi andan bu yana, 2. yiizyil ile bugiiniin diin-
yast arasinda bir kilttir koprisi oldu. Gergek bir markaya
dontigen bu gizemli bakigli portre, belki ana tanrica Gaia'ya,
belki Biiyiik Iskender’e veya baska bir kisiye ait... Bilimsel ve-
rilerin diginda, bu portre ile ilgili kesin olan bir sey varsa, o da
belleklerimize kiilttr tarihimizin bir parcas: olarak kazinmisg
oldugudur. Iste kiiltiirel mirasi bir ‘materyal’ olmanin &tesine
geciren de bu aidiyet duygusudur. Bu sebeple, kiiltiirel miras
ayni duygular: paylasmay1 saglayan giiclii bir baghliktir. Bu-
glin bu bagin glictine gii¢ katiyoruz; Cingene Kizi'nin resme-
dildigi kompozisyona ait 12 parca egsiz mozaik bizlerle ana
yurdunda bulusuyor. Bu kavugmanin ilk 11 ayda 251 bin ziya-
retci sayisiyla kendi rekorunu kiran Zeugma Miizemize olan
ilgiyi kat be kat arttiracagina eminim.”

“Tiirkiye’ye donmeyen eserlerin takipgisiyiz”

Bakan Ersoy sozlerini soyle stirdiirdd; “Altni kuvvetle ¢iz-
mek isterim ki, topraklarimizda yesermis tim uygarliklarin
kiiltiirel mirasina sahip ¢cikmak politikalarimizin temelidir. Bu
cografyadan koparilan kiilttir varliklarinin yurtlarina dondaril-
mesinin israrli takipcisiyiz. Bu, bizim tilkemize ve tiim insanliga
karst sorumlulugumuzun bir geregidir. Tim dinyaya buradan
insanhgin ortak kiilttirel mirasi olan eserlerin ait olduklari yerde
korunmasi ve gelecek nesillere aktarilmasi konusunda hassasi-
yet gostermeleri icin bir kez daha ¢agrida bulunuyorum.”

Gaziantep 1 milyon ziyaretci hedefini yakalad:

Gaziantep’in 2018de 1 milyon ziyaret¢i hedefini yakala-
digin1 ifade eden Gaziantep Belediye Bagkani Fatma Sahin,
kayip mozaiklerin geri getirilmesinin Gaziantep turizmini
canlandirdigina isaret etti.

the participation of Culture and Tourism Minister, Mehmet Nuri Ersoy, the
Governor of Gaziantep, Davut Giil, and the Mayor of Gaziantep, Fatma Sahin.

Speaking at the opening ceremony, Minister Ersoy said, “Since the day it
was discovered in 1998, Zeugma, has been a cultural bridge between the 2nd
century and today’s world. This mysterious-eyed portrait, which has become
a real brand, may have belonged to the mother goddess Gaia, perhaps to
Alexander the Great, or to someone else... Apart from scientific data, if there
is one thing that is certain about this portrait, it is that it is engraved in our
memories as part of our cultural history. It is this feeling of belonging which takes
cultural heritage beyond being a material object. This is the reason why cultural
heritage is a strong bond, which comes from sharing the same feelings. Today we
are strengthening this bond; 12 pieces of unique mosaic from the composition
depicting the Gypsy Girl have been reunited with us in our home country. I am
sure that this reunion will increase the interest in our Zeugma Museum, which
broke its own record with 251 thousand visitors in the furst 11 months,

“We are pursuing the artefacts which haven’t been
returned to Turkey”

Minister Ersoy continued his speech as follows: “T would like to strongly
emphasise, that the basis of our policies is to protect the cultural heritage of all
civilisations that have thrived on our soil. We will persist in pursuing the return
of cultural assets that have been taken from this land. This is required by our
responsibility to our country and to all humanity. I call once more upon the
whole world to show sensitivity to the preservation of the works which are the
common cultural heritage of mankind in the place where they belong, so that
they can be passed on to future generations.

Gaziantep reaches its target of 1 million visitors

Mayor of Gaziantep, Fatma Sahin, pointed out that in 2018 Gaziantep had
reached its goal of 1 million visitors. She remarked that the return of the lost
mosaics had revived Gaziantep tourism. Sahin emphasised that even though
it was low season, visits to Gaziantep had continued in January: “Despite its
being winter, tours and visits to our province are continuing. When you look at
the museum visitors, we see that 15 per cent of them are foreign tourists. Our
museum had about 270 thousand visitors in 2018. This month too, there were a
high number of visitors compared to last January. The reason for this is the new
pieces of the Gypsy Girl mosaic.” she said.
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Yurt ici destinasyon / Domestic destination

/ Regions, /7 Winters

“Karda kigta oralara
gidilmez!” sozlerine
kulak asmayin,
mevsimler ve
destinasyonlar iizerine
olan onyargilari
asmak, oniiniize yeni
sapaklar, yasamlar ve
stirprizler ¢cikaracaktir.
Listemize bir g6z atin;
tavsiyelerimizde hem
karla en giizel haline
biiriinen yerler hem

de yazin revacta olan
ama asil cevheri kigin
parlayan destinasyonlar
bulacaksiniz.

“You can’t go there in
winter, in the snow!”.
Overcome any preconceived
ideas about seasons and
destinations and you will
find new directions, ways
of living and surprises in
front of you. Take a look

at our list. Amongst our
recommendations you will
find some places, which
are at their most beautiful
covered in snow, and
others which are popular in
summer but which really
show their true sparkling
colours in winter.

_YRZI/TEXT: REYAN TUVi
FOTOGRAFLAR/ PHOTOS: YUSUF TuVi

Yollar, sapaklar, strprizler
Dogu Anadolu Bolgesi

Roads, cliffs, surprises
Eastern Anatolia Region

Dogu Anadolu Karadeniz’e yaslanir ve bambaska bir doga 6niintize serilir.

Hele kis ise ve 1ss1zligin icinde yol yapmaktan keyif aliyorsaniz, bu glizergahin
vaatleri biiytileyicidir. Yeni sapaklar, yeni siirprizler demektir ve yol yapmak
da aslinda budur. Yine de trkiitict olmasin, sonucta Erzurum’dan Artvin’e,
tabelalar1 olan, belirli bir rota bu. Erzurum’a 58 km mesafedeki Tortum’u 15
- 20 km gecip, soldaki “Pehlivanli - Bagbagi - Serdarli” tabelasindan saparak
“Tas Cami - Meryem Ana Kilisesi” yazisini takip edin. Kavak ve meyve
agaclarinin oldugu, icinden derelerin aktig1 yol boyunca doga insani sarip
sarmalar.

Eastern Anatolia reclines against the Black Sea, where a completely different
natural landscape is laid out before you. The promise of this route will be especially
enchanting to you if you enjoy travelling in winter in remote areas. There is a new
surprise at every new turn, and this is definitely the way to travel. There’s no need
to be scared, however. At the end of the day, there is a well-defined and signposted
route from Erzurum to Artvin. 15-20km past Tortum, around 58km from Erzurum,
turn at the ‘Pehlivanli - Bagbagsi - Serdarli’ signpost and follow the signs for ‘Stone
Mosque - Church of the Virgin Mary. Nature embraces people, from the poplar
and fruit trees to the streams running alongside the road.
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Cilgin kalabaliktan uzakta
Akdeniz Bolgesi

Away from the crazy crowds
Mediterranean Region

iR Yazin Antalya bolgesinden uzak durup, kisinsa buranin dogasinin
tutkunu olanlarin sayist az degildir. Ozellikle bu cografyada kis
mevsimine mutlaka bir sans tanimak gerekir. Mesela Tekirova'daki
Phaselis Koyu, dogallig1 benimsemis tatilcilerin ugrak yerlerinden
biridir. Caliliklarin ve taglarin arasindan figkiran Phaselis,
Tirkiye'nin en etkileyici antik kentleri arasinda yer aliyor. Eski
dilde “Tanri korur” anlamina gelen Phaselis, zengin orman
bolgelerine yakin olusu nedeniyle yapilasmadan fersah fersah
uzakta kalmis. Phaselis’in, M.O. 6. yiizyilda Rodoslu kolonistler
tarafindan Akdeniz’e uzanan kigiik bir yarimada Uzerinde,
arkasindaki ormanlarla kapli Toros Daglar’nin kerestesinin
Akdeniz limanlarina sevk edilmesi amaciyla kurulmus oldugu
tahmin ediliyor. Iki yaninda cam ve sedir agaclarinin siralandig
antik kent, limanlari, agoralari ve sehir sikkeleri tizerindeki antik
gemi betimlemeleriyle, tam bir ticari liman 6zelligi tasiyor.

There are plenty of people who stay away from the Antalya region
in the summer but love its natural beauty in the winter. You should
definitely take the opportunity of getting to know this area in the winter.
For example, Phaselis Bay in Tekirova is one of the busiest places for
holidaymakers, who love its natural beauty. Phaselis emerges from the
undergrowth and stones, and is one of Turkey’s most impressive ancient
cities. Phaselis, which means ‘God protects’ in the ancient language,
is close to richly forested areas, so still remains far away from any
settlement. It is believed that Phaselis was founded in the 6th century
BC by settlers from Rhodes, who built it on a small peninsula extending
out into the Mediterranean sea, in order to transport timber from the
forests of the Taurus Mountains to the ports of the Mediterranean. The
ancient city, flanked by pine and cedar trees on both sides, appears to be
a commercial port, judging from its harbours, agorae and the depictions
of ancient ships on the city’s coins.
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Yumusak havali ve ruhlu
Ege Bélgesi

Mild in spirit and climate
Aegean Coast

Keskin soguklara, kara kisa mola vermek icin Ege'nin yumusak

havali ve ruhlu kasabas Tire bire birdir. Kar yiizii gérmek burada
kirk yilda bir olacak bir seydir. zmire 80 km mesafede, bir
zamanlarin  Osmanli darphanesi Tire, aym zamanda Egenin
kimligini en cok koruyabilmis kasabalar1 arasinda yer aliyor. Bunu
insan en iyi Sali Pazarr'nda anlayabiliyor. Bu miitevazi kasabanin
en biiyiik cazibesi, mevsim dinlemeyen, capcanli Sali Pazarrdir.
Daglardan toplanan otlar, pazarlarda tezgahlardan tasar. Tire'nin
yemeklerinde otlar agirlikhdir. Halkin bir kisminin Girit goemeni
olmast da kuskusuz bunda etkilidir. Pazar, ginlik ihtiyaclan
en saglikl Gretimlerle karsilamakla kalmaz, ayni zamanda nesli
tikenmekte olan zanaatleri de yasatir. Urganci, nalinci, yorganci
ve kegecilerin son temsilcilerine bir dokunup bin ah isitseniz de,
tretmekten vazgecmemeleri insanin igine su serper. Otlar bagtaci
edilse de, tuzla yogrulan ve katiksiz kiymadan yapilan, domatesli,
tereyagli Tire koftesi de buranin medar-1 iftiharidir.

@ Tire is definitely a town where you should take a break in the cold depths

of winter to enjoy the mild climate and spirit of the Aegean. Seeing snow
here is something which happens once in every forty years. Tire is 80km
from Lzmir. It was the place where coins were minted in Ottoman times,
and is one of the towns, which has been most successful in preserving its
Aegean identity. You can see this best if you visit the Tuesday market.
The biggest attraction of this modest town is the vibrant Tuesday market,
regardless of the season. The stalls in the market are overflowing with
herbs, which have been gathered in the mountains. Tire’s local dishes are
heavily based around herbs. The fact that part of the population is of
Cretan descent certainly plays a part in this. The market not only caters
for day-to-day requirements for fresh healthy produce, but also brings
to life handicrafts, which were in danger of being forgotten. It breathes
life into the last representatives of those who do traditional rope work,
clog-makers, quilt- and felt-makers. Even if the herbs are the stars of the
piece, the Tire meatballs (kfte), which are made from pure mincemeat,
kneaded with salt, also deserve a medal.
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Yurt ici destinasyon / Domestic destination

Vit D

Kapadokya'nin Paris'i
Ic Anadolu Bélgesi

The Paris of Cappadocia

Central Anatolian Region

iR Anadolu’nun 6zlemi ¢ekilen o naif kéy ve kasabalarindan
kaldi mi diye aklindan gegirenler icin, Kayseri'ye 8 km
mesafedeki Talas, “temiz ve gtizel kirlar” anlamina gelen
adinin da katkisiyla, kent kesmekesinden uzak, sakin ve
sirin bir Anadolu kasabasi. I¢ Anadolu'nun gérkemli dagi
Erciyes’in karli zirvesiyle hakimiyeti altina aldig1 Kayseri
kentinin civarinda olan ve gecmisten izler tagiyan kayda
deger bu kiiclik yerlesimin bu denli miitevazi olduguna
bakmayin, Talas bir yandan da “Kapadokya bélgesinin
Paris’i” olarak aniliyor.

Yazin gé¢ edilen, yukari ve asagi Talas olarak adlandirilan
bag evlerinin bircogunun yerinde artik villalar var. Ancak
her seye ragmen, nostaljiyi iliklerinize kadar hissedeceginiz
sokaklarinda dolagirken, Talas’in kalitelerini fark etmemek
elde degil. Ozellikle baharda ve kigin karliyken, Talas
kendini tiim giizellikleriyle belli ediyor.

@ For those who have a longing for the simple towns and villages
of Anatolia and are wondering whether they still exist,
we present Talas. This quiet, charming Anatolian town is
8km from Kayseri, far from the hustle and bustle of the city.
Fittingly, its name means “beautiful, clean countryside”. This
small settlement is situated in the vicinity of Kayseri, which is
dominated by the snowy peaks of Erciyes, Central Anatolia’s
magnificent mountain. It may be modest but it carries the
traces of the past and is known as the ‘Paris of Cappadocia’
There are now many villas in place of the vineyard houses in
what is called upper and lower Talas, which are occupied in
summer. Despite this, as you wander its streets, feeling a sense
of nostalgia seeping into your bones, it is impossible not to
notice the sheer quality of Talas. The beauty of Talas is self-
evident, especially in the spring and in the winter snow.

Beyaz romantizm
Karadeniz Bolgesi

White romance
Black Sea Region

@@ Kar i¢in bicilmis kaftanlardan biridir Abant Géli. Kabul

edelim, olduk¢a turistiktir ve tatillerde kalabaliktir
ancak ozellikle kisin ve kar yagdiginda, bambaska bir
cehreye biirtintir. Kig mevsiminin aktiviteleri sinirlayan
hali burada kendini belli etmez. Kar yagarken somine
basinda kitap okuyun, cam kokulu dag havasina uyanin,
Abant’tan ev yapimi eriste ve dag cilegi receli alin,
Karacasu'daki termallere girin, donmug Go6lcik'in
derin sessizligini dinleyin, fotograf cekin... Bolu'nun
civarindaki alternatifler coktur ve cevresinde bitmek
tikenmek bilmeyen bir doga vardir.

Abant Goli Tabiat Parki, Bolu'nun 34 km gilineybatisinda
bulunuyor. Gél civarinda oteller, bungalov evler, kamp
ve piknik alanlar ile lokantalar yer aliyor. Géle varana
kadar devam eden 22 km’lik Abant yolu tizerinde de mola
verilecek bir¢ok yer var.

@ Abant Lake is one of those places, which is made for snow. Let’s face

it, it’s quite touristy and crowded during the holidays, but especially
in winter and in the snow, it takes on a completely different aspect.
Winter can be limiting in terms of what you can do, but you never
notice that here. When it is snowing, read a book by the fireplace,
wake up to the pine-scented mountain air, get homemade macaroni
and mountain strawberry jam from Abant, try the thermal springs in
Karacasu, listen to the deep silence of frozen Goélciik, take pictures...
There is plenty to do around Bolu and the natural beauty of the area
is boundless.

Abant Lake Nature Park is located 34 km southwest of Bolu. Near
the lake are hotels, bungalow houses, camping and picnic areas and
restaurants. There are many places to stop off for a break on the
22km Abant road, which continues as far as the lake.
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Tarih, lezzet, dag havasi
Marmara Bolgesi

History, delicious flavours, mountain
weather = Marmara Region

Bursa, Tiirkiye'nin en giizel konuma sahip kentlerinden biri. Niliifer
Cayr'nin yarattigi bereketli ovaya hakim Uludag'in eteklerindeki
kent, bir zamanlar ipek tretimi ve zenginlerin akin ettigi termal
merkezleriyle tinliiydi. Bugiin de bu intini biyik ¢lciide koruyor
ancak dilden dile dolagan efsanevi lezzeti Iskender kebabini ve kestane
sekerini de eklemek gerek. Bazilari i¢in burasi Uludag’a ¢ikarken yol
tizerinde bir mola kenttir. Hatta dag yollar kapandiginda “Bursa'da
mahsur kaldik” diyenler bile olur. Ashnda kokli bir tarihe sahip
bu kenti, 6yle gecerken Gstin korti gezmek haksizliktir. Bursa’nin
ozellikle kiglarinin medar-1 iftihart Uludag, antik dénemde Mysia
Olympos'u iken, tanrilarin Troya Savasini izledigi yerdi. 2.543 metrelik
Uludag, erken Hristiyanlik doneminde, papazlarin ve kesislerin inziva
yeri oldu. Osmanli doneminde, kesislerin yerini dervisler aldi. Burasi,
sadece kar sporlari tutkunlari igin degil, temiz dag havasi solumak
veya pistlerin tepelerinden panoramik manzaralarin keyfini cikarmak
isteyen ya da smine baginda siikunet arayanlar icin de Bursa'dan kolay
ulagilabilen bir tatil yeri.

&N Bursa enjoys one of the most beautiful locations of any Turkish city. The city

is in the foothills of Mount Uludag, dominating the fertile plain, created by the
Niliifer River, once famous for its silk production and the thermal centres where
the rich flocked. Today, this reputation is still largely intact, but added to this
should also be the legendary taste of the Iskender Kebab and candied chestnuts.
For some, this city is a stopover on the way up to Mount Uludag, In fact, when the
mountain roads are closed there are some who say: “We are trapped in Bursa”
Actually, it is unfair to this city, with its long-established history, to only visit it
in passing. Especially in the winter, Uludag is Bursa’s oament. In ancient times
it was Mysia Olympos, the place from which the gods watched the Trojan War.
Uludag is 2543 metres high, and in the early Christian period it became a place
of hermitage for priests and monks. During the Ottoman period, dervishes took
the place of monks. This is not only a place for winter sports enthusiasts, but also
a resort, which can be reached easily from Bursa, by those who want to breathe
clean mountain air, enjoy panoramic views from the top of the pistes, or seek
peace and quiet around the fireside.

Sair eder adami
Glineydogu Anadolu Bolgesi

Sheer poetry

Southeastern Anatolia Region

@ Mezopotamya Otantik Cafe’nin terasindan Mardin’e

bakin. Bagka hicbir kente benzemez. Mevsim ne olursa
olsun, Mezopotamya Ovasi gorkemlidir. Glineydogu'nun
bu sar1 kentinin one ¢ikan 6zellikleri dar sokaklar1 ve
carsilaridir. Buralarda kaybolmadan Mardin’i hissetmek
zordur. Kesme tas isciligi mirasinin sahidi Mardin
evleri de Ipek Yolu’nun gectigi bu kentin kokusu da
kendine 6zgiidir. Burnunuza baharatlarin kokusu gelir,
bakirlar doviilir, dar sokaklarda esekler merdivenleri
iner cikar, magara gibi diikkanlarda leblebiler kavrulur,
telkariler parlar, son kegeci, son semerci sesini
duyurur, Mezopotamya Ovasi manzarali Marangozcular
Kahvesi'nde zar tutulur, abbaralarin altindan gecilir... Bu
labirentler kenti, herkesi bir streligine sair yapabilir.

@ Survey Mardin from the terrace of the Mezopotamia Otantik Cafe.

It isn’t like any other city. Whatever the season, the Mesopotamian
Plain is magnificent. The prominent features of this yellow city of the
southeast are the narrow streets and bazaars. It is hard to experience
Mardin without getting lost around here. Mardin’s houses bear witness
to their heritage of stonemasonry and the fragrance of this city, which
is also on the Silk Road, is unique too. The fragrance of spices wafts
towards your nose; copper is beaten; in the narrow streets donkeys go
up and down steps; in shops, like caves, chickpeas are roasted; filigree
work shines; the sound of the last felt-maker, the last saddle-maker
is heard. Dice are picked up in the Marangozcular Kahvesi, with its
view over the Mesopotamian Plain; people pass under the ‘abbaras)
the typical low passageways. This city of labyrinths turns everyone
into a poet for a while.
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Ajanda / Diary

17/05 SERGI | EXHIBITION

Parajanov - Sarkis ile

Exhibition with Parajanov - Sarkis
Pera Muzesi / Pera Museum

Pera Miizesi, tinli yonetmen ve sanatci Sergey Parajanovun
farkli malzemelerle, gorsel sanatlar alaninda verdigi eserleri Tiir-
kiye'de ilk kez izleyiciyle bulusturuyor. ‘Parajanov - Sarkis ile’ ser-
gisi, ‘Siirsel Sinema’nin en biyiik ustalarindan biri olan sanat¢inin
diinyasina 11k tutuyor. Usta sanatci Sarkis de bir selamlama nite-
ligi tagiyan, Parajanov’a dair eserleriyle sergide yer aliyor.

@Y The famous director and artist Sergei Parajanov brings together his
visual arts works in different media, which will be given an audience for
the first time in Turkey at the Pera Museum. The exhibition ‘Parajanov -
with Sarkis’ sheds light on the artist’s world, one of the greatest masters
of Poetic Cinema. Also included in the exhibition are works by master
artist, Sarkis intended as an homage to Parajanov.

1 5/03 KONSER | CONCERT

Fazil Say & Geng Yetenekler
Fazil Say &4oung Talents

Turker Inanoglu Maslak Show Center

Diinyaca tnli besteci ve piyanist Fazil Say; Tim Show Cen-
ter'da gerceklesecek muhtesem bir konserle Istanbullular ile bu-
lusacak. 15 Mart’ta gerceklesecek ‘Fazil Say & Geng Yetenekler’
konserinde Fazil Say’a, yetenekleriyle dikkat ¢eken Elvin Hoxha
Ganiyev ve Jamal Aliyev de eglik edecek.

@Y World famous composer and pianist, Fazil Say, will perform
a great concert at the TIM Show Center. In Fazil Say & Young
Talents concert, which will be held on March 15th, Fazil Say will
be accompanied by the talented Elvin Hoxha Ganiyev and Jamal
Aliyev.

1 1 /OL* MUZIKAL | MUSICAL

Notre Dame’'nin Kamburu Mazikali
Musical The Hunchback of Notre Dame

Leyla Gencer Opera ve Sanat Merkezi - Leyla Gencer Opera and Arts Center

Victor Hugo'nun 6limsiiz eserinden ilham alinarak sahneye
taginan ‘Notre Dame’nin Kamburu Miizikali’ sanatseverlerle bu-
lusuyor. Cingeneler tarafindan katedrale birakilan kambur, ¢ir-
kin ve sagir Quasimodo’nun, giizeller giizeli ¢ingene kiz1 Esme-
ralda’ya olan agkini anlatan miizikal, 11 Nisan'da Leyla Gencer
Opera ve Sanat Merkezi’nde!

Inspired by Victor Hugo's immortal work, the musical, ‘The
Hunchback of Notre Dame’ is on stage, delighting lovers of the arts.
The musical, which tells of the love of the hunchbacked, ugly and deaf
Quasimodo, left by the Gypsies in the cathedral, for the beautiful gypsy
girl Esmeralda, is on April 11th at Leyla Gencer Opera and Arts Center!
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23/03 SERG! | EXHIBITION
Can Goknil - Retrospektif

Bozlu Art Project Sigli

Bozlu Art Project Mongeri Binasi, 23 Mart’a kadar Can Gok-
nil Retrospektifi'ne ev sahipligi yapiyor. Sanat¢inin Amerika'da
baglayan sanat stirecinden giiniimiize kadar olusturdugu sanat
felsefesi ve sergileri tizerinden olusturulan kapsamli bir kitap da
sergiye eslik ediyor.

B Bozlu Art Project Mongeri Building hosts the Can Goknil
Retrospective until March 23rd. A book accompanies the
exhibition, which covers the artist’s philosophy of art from the
beginning of the process in America until the present day, and
includes his exhibitions.

17/0‘} MUZIKAL | MUSICAL
Alice

Zorlu PSM - Turkcell Sahnesi / Zorlu PSM - Turkcell Stage

Lewis Carroll tarafindan yazilan ve bugiine kadar 174 dile cev-
rilerek edebiyatin egsiz eserlerinden biri olma 6zelligi tagiyan "Ali-
ce Harikalar Diyari'nda", Serdar Bilis'in yonetmenligi ve Beyhan
Murphy’nin koreografisiyle cagdas bir miizikal uyarlama olarak 17
Nisan’da Zorlu PSM - Turkcell Sahnesi’nde sanatseverleri bekliyor.

BN Lovers of the arts are looking forward to this musical, which
is adapted from ‘Alice in Wonderland’ a unique work of literature
written by Lewis Carroll and translated into 174 languages to date.
It is a contemporary musical adaptation directed by Serdar Bilis,
with the choreography of Beyhan Murphy, on 17th April on the
Zorlu PSM - Turkeell Stage.

Meserret ile Stkran
Yazar | Author: Ferhat Fuzuli

Yayinevi | Publisher: Agora Kitapligi/ Agora Library

Meserret ve Siikran, izmir'in kalbi sayilan Kemeralti'nda kars kargi-
ya yer alan iki tarihi yapi, yolu izmire diisenlere yillarca hizmet vermis
iki otelin isimleri... Bunlardan Siikran, halen Yeni Siikran Oteli olarak
hizmetini stirdiirse de Meserret coktan igportacilarin sergi alanina dé-
niismiis durumda...

Ferhat Fuzuli’nin kaleme aldig1 kitap, 1970’li yillarda bu iki otelde
kalanlarin hayatlarini anlatirken araya bir agk hikayesi de sikigiyor. Basit
hayatlarin karmagik olaylari kitabin sonunda ¢6ziimlenebilen bir bulma-
ca gibi birbiri ardina siralanirken okuyucu kendisini {zmir’in, Kemeral-
tr'nin ve o yillarin i¢inde buluyor. Yazar okuyucuyu da hikayenin igine
alarak tasarladigi sonun anlasilmasi icin okuyucudan da katk: bekliyor.

@Y Meserret and Siikran, are the names of two hotels, historic
buildings which are located in Kemeralti, the heart of [zmir, serving
those who have found themselves in Izmir for years... Stikran still
serves as the New Siikran Hotel but Meserret has long ago been
turned into a showroom for dresses, underwear and sportswear...

Ferhat Fuzuli penned the book, telling the life stories of
these two hotels in the 1970s
interwoven with a love story.
While the complex events of
simple lives are sequenced as a
puzzle that can be solved at the
end of the book, the reader finds
himself transported to Izmir,
Kemeralti and those years. The
author brings the reader into
the story, expecting him or her
to take part to understand the
ending he has designed.

F FERHIT FUZULI —

MESERRET ILE
sokefin

Bagka Yerler Farkli Mekanlar Geziyorum |
Exploring Other Places, Different Locations

Yazar | Author: Ali Bilir
Yayinevi | Publisher: Timas Yauinlari / Timas Publishing

Gezdigi 30 tlkeyi ‘Baska Yerler Farkli Mekanlar Geziyorum'da bir
araya getiren Ali Bilir, kitabinda gezdigi tilkelerin yagsam bi¢imlerini, ta-
rihi ve kiiltirel hazinelerini, 6rf ve adetlerini, mekanlarini, kargilagtig:
bazi insanlarin kisa hayat hikayelerini ve anilarini anlatiyor. Ali Bilir, ki-
tabinin sadece bir gezi kitabi degil, ayn1 zamanda gelecek kusaklar icin
rehber olma 6zelligi tasidigini belirtiyor.

@Y Ali Bilir, brings together 30
countries he has explored in his
book “Exploring Other Places,
Different Locations” and describes
their life styles, historical and
cultural treasures, customs and
traditions and recounts short life
stories and memories of some of .
the people he encounters. Ali Bilir
points out that his book is not only
a travel book, but also a guide for
future generations.

BAGKA YERLER FARKLI MEKAMNLAR

GEZiYORUM
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A STAR ALLIANCE MEMBER VA

P
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UNYADA EN COK ULKEYE
UCAN HAVA YOLU
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